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Showing Marked Decrease in In-
come—Large Amount Spent
for Improvements.

Washington, May 3.—The results of
operation of Southern Rallway com-
pany, for the months of March, 1415
and 1914, and for the period of nine
months thls year and last year, ex-

clusive of interest, rentals and other

income charges, were announced by

Comptroller A. H. Plant today as fol-
( H

@Groas revenues, March, 1915, $5.-
200,249; March 1914, $6,064,697; de-
‘eresse, $774,348, or 12.77 per cent.

Operating expenses, taxes and un-
collectible railway revenue, March,
1916, $4,086,977; Murch, 1914, $§4.-
746,801; ‘decrease, $708,524, or 14,94
uer cent.

Operating income, March, 1915, $1,-
263,272; March, 1914, $1.318,708; de-
crease, $656,624, or 4.97 per cent.

In addition to the foregoing operat-
ing expenses, the comphny spent dur-
ing the month for improvements to

ita roadway and structures, $743.-
166.76, as against $244,599.28, for
March, 1914, an Increase of $498,-

566.47.
Corresponding results for the nine
monthe, are as follows:
Gross - revenne, this year $47,326,-
234; lnst year $64,005612; decrease,
$6,769,378, or 12.51 per cent. \
= E eéxpenses; taxes and un-
eollectibie .rallway revenue, this year.
§87,708,203; last year, $40,709,742; de-
credse, §8,006,449, or 7.29 per cent.
‘Operating Income, this year, $9.-
%, 622,941; last year, $13,386,870; de-
“ereave; $3,762,820 or 28,11 per cent,

. In additlon to the foregolng operat-
ing expenses, the company spent, dur-
ing. the nine months this year, for

" “improvements to its roadway and
structures, $6,951,846.89, as agains:
$2,002,160.33 durlng same period last

/'year, an increase of $4,935,686.56.

Operating Income as shown above
represents the amount remalning af-
“lor the payment of only those expens-

@8 inourred in the actual operation of

. rallway and of taxes, and takes no

. mccount of the charges for hire of

pment, rental or leased lines, ter-

A 8, sund other facllities, and Inter-
on funded debt (bonds), all of

. Whigh ccsts are charged against op-

_, erating income,

' NEW DEPARTURE
BY CENSUS BUREAU

i)

L

gton, May 8.—The Census
as established n now prece-
.enumerating, at local request
ige, the population of a city

cenaus years. This was done
wonth at Talsa, Okla., undar:
of a presidential order, unu
it the population of that

ty on April 16, 1915, was officlally
funounced a ;a‘v; days ago Iui 28,240
. exglus of 1,986 persons living on
: hﬂ" ds" located within or ad-

Jacent to the clty but politically dis-

tinst frem it. The increase between
910 mnd. 1915 was 66 per cent. The
work m done by local enumerators
?_lcr_ Bupervision of Mr, Eygene
¥ Hartley, an officlal of the census

If Back Hurts Use
For Kidneys

| Was

] i s‘lu

* Most folka forget that the kidneys,
. ‘Mke the bowels, yet slugglsh and
i ¥ and need a fiushing oceasion-
- ally, elsé we have backache and dull
. mlsery In the kldney reglon, severe
' e, rhoumatic twinges, torpid
r,  adld  stomach, sleeplessness
id all sorts of bladder disorders.
‘simply must keep your kidneys
and clean, ‘an¢ the moment
ache or pain in the kid-
.Tegion, get about four ounces of
ts from any good drug store
A take & tablespponful in a glass
watcr before breakfast for a few
and your kidneys will then act
[ : ‘I‘l‘thdumonahnltu l||| made ll'l;om
ol scid rapes aud lemon julce,
' ‘eombined wl&,umla. and {8 harmless
g fiush clogged kidneys aud stimu-
* them to normal activity. ' It also
Beutralizes thé acids {n the urlee sro
it mo Jonger firritates, thus ending
% disorders.
Jud Salts 1s harmless; inexpansive:
d “delightful gffervescent lithia
_water ‘drink which overybody should

ok

and then to keep their kid-
0, thus avoiding serious

‘neént,

: nn"qi Keely, Miss Sara Keely and
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In arranging to inaugurate this Chautauqua this year the local committee bo
be sold, while they last, by them for $2.00 each.

When these tickets are exhausted no season tickets thereafter can be h
tickets will not be reduced irom the

auqua Week Here

For the single admissions to the respective entertainments see program. Season tickets are non
within the owner’s family.

!/

4

All season tickets are good for seven week days. There will be no Chautauqua on Sunday.

Admit children aged six to fourteen vears inclusive,
All children are admitted to the children’s work free.

May 10th. to 1 .757‘;

THE INTELLIGENCER, ANDERSON, S. C., TUESDAY, MAY 4, 1915, ¥ &

Season TicketsFor Our Forthcoming Redpath Chautauqua
ught 1,000 ¢) 50 season tickets, w;nich will ¢

ad for less than $2.50 Also, the price of season
first day to the close of the Chautauqua.

-transferable except

Harvesting and Packing
Southern Strawberry Crop

WASHINGTON, May 3. —The: fol-
lowing summary taken from a new
farmer’s bulletin, No. 6664, of tho
United States department of agricul-
ture, “Strawberry Growing in the
South,” shows he imporance of caro-
ful grading and packing if the grow-
er expects to obtain “quality"prices:

Picking the Fruit.

The stage of maturlty at which
berries should be picked depends up-
on the distance they are to be ship-
fed. When grown for a local mar-
ket they should be picked when

shorter the time that elapses after
the fruit is picked before {t is put in-
to regrigerator cars or refricerator
boxes the better it is for the berries,
which will continue to ripen rapidly
until they are chilled,
Lnrge (rates Preferable,

Many different types of boxes and
crates are used for strawberries, but
the tendency is toward a standard
full-size gquart box. In fact, in sey-!
eral States [t |s illegal to offer for
sale a short box; shipments to these
markets must be handled to conform

thoroughly ripe but mot soft. It!
Erown for a distant market the ber-!
rles must be picked before they are
thoroughly ripe, but they should be
fully grown and about three-fourths
ripe, If picked before they are color-
ed the berries will shrink and wither,
making them unfit for sale. Straw-
berries should be picked with a short
plece of stem attached {(about one-
fourth to one-half inch). They shonld
never be' slipped from the stem, as
that spoils their appearance and in
Jures their shippfug and keeplng
qualities,

Packing.

Unlformity in the pack is essential
In order to obtain high prices for
strawberries, and this can be secur-
ed only when the Lerries have been
carefully graded and sorted. Some
growers have the berrles graded iIn
the field.

A common practice in some sec-
tione is to pick the ripe berries of
all grades into the same box and

with the laws. The boxes now in uao
are the American or standard quart
berry box which holds a full quart;
the octagon box, and the square scale-
board type of quart and pint boxes.
The American type is the one that s
most generally used; it is full size,
strongly made, and packs well if the
crate. The octagon box is objection-
abie on account of i{ts shape and the
raised bottom. A long, narrow box
is not satisfactory, because it Is In-
convenient to pick up without Erasp-
ing the sides between the thumb and
fingers, and when handled in this way
the berrfes are llikely to be mashed.
Moreover, the sides of hoxes with
ralsed bottoms often split off bhelow
the bottom, causing the boxes to tip
over. The scale-board boxes are
cheaper than splint boxes, but as the
latter are more substantial they arc
praferved in nearly all markets. The
tvpe of crate depends on the boxes
that are used. Any crate that is sub-
stantially buflt and we!l ventilated is
satlsfactory, but cost is an import-

when the tray is full to take it to the
packing shed, where the berrles are
sorted and packed. The graders dump '
the berries on a table and pick out
all green, overripes or small berries, |
The others are placed in the boxes, |
one of the graders arranglug the top
lnyers In such a way that the berries |
show to best advantage. When ber-
ries are packed in this manner, caro
should be taken not to put the small,
Inferlor berries in the center of the
box and the large fine berrics on
top. The fruit should be uniform
throughout the box, with the top lay-
er merely placed to add to the at-
tractiveness of the pack and to hold
the fruit in place. Where a fancy
pack it put up, the berries should
be divided Into two grades.

After the berries are picked they
should be placed in the shado as soon
as possible, for heat injures the frult
In a short ime. The pickers should
not be allowed to leave the filled
boxes alcug the rows, where the ber-
ries will be exposed to the sun. Tho

s

ant consideration, as they are not
returned to the shipper. The largest
c¢rate that can be handled convenient-
1y is the one to use, as the large onesg
are cheaper in proportion to othe
quantity of berries they carry. [he
24 or 32 quart crates are generally
used, though in some sgctions the 60
fluart crate is employed. Crates with
hinged lids have an advantage over
others in that they provide for the
inspection of the fruit to better ad-
vantage. The hinged-ld crate in-
vites inspection and this is a point In
its favor.

A large part of the strawberry
crop grown in Florida is shipped to
northern markets in refrigerator box-
es. These boxes, or pony refrigera-
tors, ‘hold 64 or 80 quarts of berrles.
After the uoxes of berries are placed
in the refrigerators s metal tray is
put in place above the berries and
filfiled with ice. The main advantage
in using these refrigerator boxes is
in long distance expreas shipments
where refrigeration is necessary. ;

LANDEL COLVLEGE

Monday wac given over to the fun
and frolic of field day. When the day
was set the weather. man had not
bean consulted, and it was found to
be ruther warm, But  every ono
seemed to lave a pleasant time and
some fine games were played., The
tennis trophy cup was won by Mies
Oriana Berry, and the Rompers' cap-
tured the baseball cup,
One day his week at chapel “.«
girle had the pleasurs of hearing Mrs.
Mutte Martin, a  Presbyterian mis-
sionary at home from the Belgian
Congo.  She made a wonderful plea
for more workers in the Dark Conti-
With Mrs. Martin were her
baby son and hls nurse HBukuma, who
I8 the daughter of an African olilef.
Dr. Wilson was ahsent several
days this week attending district cou-
-Le:muai‘_u"m“mmd “l t:ndma.
. Edwards, of the faculty, repre-
sented Lander at the confercuce at
Honea Path, - %
The weekly talk was mads by Mr.
D. A, G. Outz who spoke ‘n n most
interesting way on fratérnal insur-

Ladies! Secret to .1
; Darken Gray Hair

Bring Back Its Color and Lustre
With Gm&nu’;-‘&ga Tea
: Recipe.

———

Common garden sage brewed into
8 heavy tea, with sulphur and alcohol | .

added, will turn gray ,streaked and
faded hair beautifully dark and lux-
urlant; remove every bit of dandraff,
stop scalp ftehing and falling halr.
Mixing the Sage Tea and Sulphur
recipe at home, though, is trouble-
some. An easler way {8 to get the
ready-to-use tonle, costing about 5O
cents -a large bottle, at drug stores,
known us “Wyeth's Sage and Sulphur
Compound,” thus avoiding a lot of

mMuss, :

While wispy, gray, faded hair fs not
sinful, we all ¢ sire.to retaln our
youthful appearance and attractive-
ness. By darkening your- hsir

L
Wyeth's Sage and m

can tell, because it
ally, so evenly.

| From ' that
the R. J.

NEWSPAPERS THE STANDARD _
FORM OF ADVERTISING

R. J. Reynolds Says
They Are the Right
Mediums to Reach
the People With a
Good Article

CITES OWN SUCCESS

Manufacturer of Prince
Albert and Camels a
Firm Believer in the
Power of the Daily

Press

BACKS BUSINESS J UDGMENT

Depression or no Depression, R.
J. Reynolds Co. Never Hesi-
tates to Advertise, Because
Buyers Will Respond—Op-

timistic Over Trade Con-
ditions.

From hoyhood days, as n tobacco
factory laborer to president and ac-
tive director of one of the world's
largest tobacco industries, tells the
snap-shot life story of Richard J.
Heynolds, of Winston-8alem, N. C.

Ar. Reynolds believes in advertis-
ing. He reinvest- between two and
three per cent. of his annual sales in
advertising. When you know that in
1914 the R. J. Reynolds Tobacco com-
pany's output amounted to many mil-
llons of pounds of tobacco, it isn’t
dificult to understond just what two

T

e

R. J. REYNOLDS 5
Founder and President of the R, J.
£ Reynolds Tobaceo Co.

or thice per cent.. In advertising
medns in dollara and cents. The Rey-
nolds advertising account i{s among
the heaviest ever known. - -
In 1894 Mr. Rernolds first

tobacco worth all he asked'for {t, sd-

vertising was profitable. He invested |

$4,000 that year and saw his business

ETOW over 200,000 pounds. Next year
Bpent five times as much—and: hiz

gun__m doubled! .} - yiighe

. Bincere Bellef in Quallty,

veriod 'to: tho présont

Reynolds ;

| success,

/| big ' executive building at Winston-

& only ran four months in the year and | enan
the other elght months I was engag- Rk,

that, properly applied and backed by |

PITHY VIEWS OF A BIG
NEWSPAPER :\l)\"BRTIB_Hl;

Extracts from the interview
with Mr. R. J. Reynolds:

“Newspapers are unquestion.
ubly the standard form of ad-
vertising.”

“Newspapers are good adver-
tising medinms or this ecom-
pany would have found It oant
before it began Investing hun-
dreds of thousands of dollars
in their columns annually.”

“\ manufacturer who has a
gond produet and will tell the
truth about It in the daily
newspapers will maka an un-
qunlified snecess,”

“It wonld be hard to depre-
clate the value of the mewspa-
per ns an advertising medinm.”

tion and sincerity and & fine realiza-
tion of square dealing can produce
in success.. Principfes that governed
Mr, Reynolds' work from the very
start are the, foundation of the pres-
ent enormons business.

Mr. Reyncids was one of the first
men to see the poesibllities of the
culture and manufacture of tobacco
In the world-renowned Pledmont re-
glon, and not lacking in courage and
boldness, risked everything he had to
try it out. The venture has not only
blessed personally the labor of his
own hands, but likewise the labor of
thousands and thousands who depend
entirely upon the culture or manu-
facture of tobacco for their liveli-
hood. ‘

Development of the Industry.

Tobacco, ns an industry, lacked all
system when Mr, Reynolds entered
the business years ago. The grower
was subject to laws of greed and
chance, which means he was paid for
the tobacco he grew any price spec-
ulators chose to fix. With the devel-
opment of munufacturing came real
competition for the leaf, which in
turn, developed splendid warehouses
for its proper handling. This pro-
duced a system of welghing and grad-
ing that completely uprooted practic-
es of the speculators and gave all an
equal chance, |

Mr. Reynolds is a modest, unas-
suming man of unusual size, with In-
defatigable energy and independent
will. Among all the many thousands
of employes in the great factories at
Winston-Salem, there is no one more
approachable, more democratic In
character than the founder and pres-
ident, who watches with the closest
scrutiny and directs with extreme
foresight every phase of his ‘immense
business. i E

Mr, Reynolds talks =8 interestingly
(28 reads.the story of his ' buslness

“I started my ‘career in
growing and manufacturing tobacco
when I was a boy,” sald the founder,
as he chattrd to the writer fa the

tory. In those days tobucco factories

ed as. hm 1
“The principt
work . from ' the

B L:

beginning ' are the

the bl

es that governed my |

iggest were the best|®
y.all of thess feliyws |
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Gold Band Soap Wrappeljs and

Ryan’s Naphtha Powdered Soap Coupons
Wrappers (an Be Redeemed at

Peoples New Furniture Co.
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selling the ontput of the factory to
actual consuniers has been and Is to-
day, valuabls In the conduct of this
business,

Experimenting in Advertising,

“In 1872 T felt the need of a more
thorongh business education and gave
up this work to take a course at a
business coilege. In 1873 I began the
manufacture of tobacco in a log
cabin factory 60 miles from & rail-
rond ir Patrick county, Virginia,
with a capital of $2,760. The first
year in business I manufactured 40.-
000 rpunds, the next year 80,000
pounds and then sold my brands and
trade marks to my partners, and
moved to Winston-Salem for the ben-
efit of railroad facllities, and on ac-
count of this town being located in
the center, of the belt in which the
finest tobacco in the world is gErown.

“l erected here a plant that cost
$2400 and began business with a
capital of $7,600, taking in a partner,
whom 1 bought out two years later.

000 pounds, which was the capacity
of the plant. From then on, about
‘every other year, this factory was
built on top, bottom and additions
made to each end, until the business
was Increased to 1,000,000 pounds,
having taken 18 years to secure this
volume, ;

“In 1892 the business amounted to
1,085,920 pounds; in 1893 the b usi-
ness amounted to 1,008,101 pounas.
Seelng that my business had lost
over the previous year and having
accumulated more capitsl than was
necessary to ~un the business, I de-
cided to experiment in advertising, It
was really my first experience and I

have found it profitable ever since.

Big Returns From Advertising.

"1 spent abuat $4,000 in 1894 and
secured an incroase
pounds.
the increase I made more than re-
Imbursed me for the money invested.
1 was influenced to make an appro-
priation for the mext year of $40,800
and erect a building with a capacity
of ten times the business thal waa
being done at that time. The $40,
000 expenditure increased the busi-
ness that year to 2,128,768 pounds.

“The. sixth year this factory was

r

11,389,822 pounds. = Since that tme
the mppropriation for advertising has

pactiondtely with the ; tucvease: s
‘Roynolds is a firm bellaver in

& himsel¢ with able ileu-
An ourly us 1888 he effebt-

fonndation of this business. Iuv the|ftS
®arly days some of tha boys on the|
road had an iden that the omen who |

We manufactured the first -year, 150,«

to 1,216,823 |
Seelng that the profits on

{In_évery clvilized
overworked. the output representing

been incréeased year after year pro-

| Spuctive markets.” .~ -

tising, we use national publications,
In establishing brands we cover the
country section by section, relying on
newspapers for our maln advertising
Bupport.

“When you consider the number of
newspapers that daily go into the
milllons of home and how dependent
we all are upon them for the world's
news, it would be hard to depreciate
their value as an advertising medium.
Aftar all, it's g simple matter of man-
ufacturing a good article—and letting
the people know the truth about it

Nc¢ Retrenchmeni Owing to War,

“Yes, newspapers ara good adver-
tising mediums, or this company
would have found it out before it be-
gan investing hundreds of thousands
of dollars in their columns annually.

“This company thought enough of
advertising as a selling medium not
to retrench on expenses in this di-
vision. of the business when ‘the Fq-
ropesn war broke out. As a matter
of fact, mora money was apportioned
to advertising’ than we would have
|ou_:erwlse expended. As a result, we
are dolng the largest business in our
history. -

“We conduct our business conser-
vatively, having no money to throw
away in any direction. But this com-
pany never hesitates to back its bus-
‘iness judgment, depression or no de-
pression. If we waited for good times
to roll around ta get business, there
would be mightly little incentive for
work. The time to work {s all the
time. And the timesto pull that ex-
tra spurt that every man has stored
away is in slack times. We meet con-
ditions and overcome them.
~ “As a maiter of fact, business
throughout the entire land {s im-
proving; very much faster than the
pessimits dare to admit.”

‘ Notahle of Suecess.

Returning to the subject of adver-
yHsing, Mr, Reynolds sald: “Probahly
the best example In this history of
advertising {8 Prince Albert plpe and
clgarette tobacco. Six years ago it
was a new brand. Real and true
tobacco quality behind ey 'y printed

-

word| has made Prince :«ibert the
|largest selling brand of ' moking to-
bacto in the world! 1t ', today sold

count g,

“Camel cigarettes & another ex-
ample. Less than a year ago we in-
troduced Camels to the public, and

through mdvertising, 'backed by un-
‘guésifoned quality, are now selling
in' & national way." This company

‘his: 8o aral other brands that are by
“far the largest sellers in telr | re-




