Unless labor is powerful enough to be re-
spected it is doomed to a degrading servi-

tude.—Walter Lippmann.

- —

Men will de almost anything m
themselves., They don’t want the rupuna

bility.—Walter Lippmann,

. o
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‘San Francisco Exposition Events Seen by Honohrlu Boy_
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ARABIC DEATH LST G
AMERIGANS ARE AMO

* . WASHINGTON OFFICIAL!

State Secretary Lansing Busy
Clearing Up Facts of
the Tragedy .

OFFICIALLY ESTABLISHED
ARABIC WAS UNWARNED

Unconfirmed Roport Says That
White Star Liner
Sunk; Bmm Safe in Port

m&ym.m Wireless)
WASHINGTON; D. C., Aungust_21.—

| appeared to be sinking, Captain Finch
| s0 directed his ship as to make. it ap-

channel to the open sea did not ren- |

|
ing of the liner through St George's |
der ber liable to atiack, once her con- [

| voy had left her and that none of the |

rights of the moncombatants aboard |
had been abridged by the presence of
destroyers at the beginning of the voy-
age.

Only one point seems to be left io
be cleared np. This 1s, whether, when
the Arabic left her course and swerv-
ed towards the steamer Dunslev,

pear that he was endeavoring to ram
the submarine, or whether his change
of course justified the commander: of

* | the snbmarine into interpreting bis
° | apgroach as hostile and made for the
purpose of attack.
Valuable Mail Lost. .
An unconfirmed report was in ciren-
| lation in New York yesterday that in
the registered mail sunk with the Ara-
bic were American securities, between
five and seven million dollars in vaine.
which were being sent to Wall Street. &
A large part of these securities, it is ""’13""5" o %‘-_
were aiready sold for future distressing offects
» m m is not “my ; 4 o : e . 1 e ~ E P e 3
confirmed, nor is the statement that A ¥ 2 o . g ‘.-- _ : leg up,by the pressura.of
" | the securities were insured for t : : . 1T el o . 3 ARl : . e
: m at Ugac. Much other valu- =

known to have com-| ¥% T :
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| events and people are shown i m "

.loha,;l.pc.a mq.cm of thh b
have cleverness and humor and his fam '
of the LM Bell from. ﬁﬂaddnllthm?luqu in which Dllh mmmmwn

l!lhntw&rmm Anma
: pin m b-eu m ud

der, 'the Orat Thel hms taken place
n;fumm’ﬁm 255 Yoars, The.
5. yicra ;;um Gomes, who was,
-'-.. o L """* heen sur , l,b . ' e : bt.d.lr lnjllfd
“'*‘.‘*"""_' v v B g  E-13, en route
e N .. ould be obtained. Th i Ha e Baitie The n admiralty
received R as : - ummmmmdﬂm
* | ashore and captared. The British still nzu
8

wound. ‘Rose was
“will prob;bly live.

lhre than - 300 boys answered an|
"ad” sca.- a job-at No, 1 West 42nd|

quk. The two boys inj.
pushed through a plate|
window and were removed to
Hgvue hospital

insist it ran aground. Fifteen of the

forts, these trade journals oﬂhr you a good opportnmty
for reaching your dealer-eustomers.

‘The trade journdl, -as & ‘rule, is oonﬁdentml to that
trade. The public knows nothing of it and is anpposed
not to see its contents, Therefore, you ean tell the dealer
in the trade journal how muich he can make on‘every bar
of your soap he sells,. That; of course, is a mighty good
argument why the dealer-should:sell it, but is a- poor ar-
gument why the pubwibuy it. p
© "So, you see, in these trade journals you ecan talk to ot
the deaterin a privite mmd-tdl him, almest ima whis- '
per, just where he comes in on' yéur" pmpoﬁhon'.“ Tike-
wisé, ‘these trade jourmils are valuable to yeu in bliiﬂhg !-
up that spirit of eocoperation which:you need to-help back ﬁ.,,m
up your other advertising. Of course, ‘there are objee- |an shes ***»
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L LRITITIS YOSET

SERBIA AGREES TO
ALLIES’ TERMS?

Stated meeting, 7:30 p. m.

}{| tente is said to have induced Serbia to

HERMANNS SOEHNE

—————

Versammiungen in K. of P. Hall.
Montag, August 2 and 16.
Montag, September 6 and 20.

W. WOLTERS, President.
C. BOLTE, Bekretair.

HONOLULU LODGE NO. 1, MODERN
ORDER OF PHOENIX.

Will meet at thelr homs, eorner
Beretania and Fort streets, ewery
Yhursday evening at 7:30 o'clock.

CHARLES HUSTACE, JR., Leader.

FRANK MURRAY, Secretary.

HONOLULU LODGE, 618, B. P. O. E.
toeets in their hall,
on King SL, near
Fort, every Friday
evening.  Visiting
Yrothers are oor
dially invited to at
tand.

Q J. McCARTHY,ER
H. DUNSHEE, Ses

ROME, Italy, August 21. —Diplomnt~
icmmbyﬂmmmo!tha En-

agree to an immediate cession to Bul-
garia, in exchange for the latter's pdr-
ticipation in the war on the side of the
Allies, of a portion of Macedonia cap-
tured by Serbia in the second Balkar
war. Serbia, it is understood, receives
2 large pecuniary compensation, of
which she will stand badly in need
at the end of the war.

Giving color to this report is an
olticial despatch from Sofia, announc-
fag the resignation of Gen. Fetcheéff,
the Bulgarian minister of war, on ac-
count of “ill health,” to be succeeded

mmfdrti?e

by Gen. Jecaff.

SLAY AND TEUTON FLEETS

BATTLING IN RIGA GULF
PETROGRAD, Russia, August 2].— |

The German Baltic fleet and the Rus- |

|
|
I

| slan fleet are engaged in battle in the |
| Gulf of Riga, it is officially announced, |

{and the bulletin states that,
| hour it was posted, the battle was still |

at the |

in progress. .
Since the eighth of the month, tlw!
German fleet has been attempting to |
force an entrance to the gulf in order |
to assist the German forees in Cour-
land to occupy the west coast of the|
gulL. !
Yesterday the German warships |
penetrated the . gulf and were engaged |
by the Russians.
. More changes in the lately reorgan- |
ized cabinet are predicted. It is re-
perted that M, Krivashein will become |
premijer.
RUSSIANS CLAw
SLIGHT ADVANTAGE
LONDON, England, August
Scuthwest of Brest Litovsk the hard-
pressed forcee o~ the ecgzar assert thati
they have pushed their assailants |
back to Keterkakulva, |

nl__I

LONDON, England, August 21.—An |
incessant assault on the Turkish posi-

PURPOEES OF ?HE ‘GOURSE*—*(I) To incfeun
‘rétailer who now advériises. - (2)- To show
the non-advertising retarler how he-can lower his ‘prices, yet
tnorease his prcy‘ib (8) To wsuggest to the jobber and
manifacturer a cautious methoed to éredte demand and
tncrease good-will. - (4) To prepare the person with latent
advertising ability for a placein this new  profession.”
This course, whendelwemd -personally to.a class of stu-
dents, eosts $15. It s. to a corr
sourse®which costs $95. g'The ‘entire 90 lessons will be

given ezclusively with this newspaper free of charge. ®
CHAPTER LXV.
ADVERTISING TO WIN THE DEALER

As a rule, the advertising department of.thé factory. or
wholésale house takes care of all the detais of the direet
advertising to the trade. And this work with the deslor
must be done. You must realize from the first that vou
are not the only manufacturer in vour line.  You have
competition not only for'the favor of the public, bt also
for fair treatment by the dealer. You have to eater to
him. You have to prove to him 'that' your ‘goods are
worth his support, or at least get him not to knoek them.

Here enters a vast field of advertising mediums
known as the trade publications. Almost every single
trade in the countrv, from tohaeeo through- to :lumber,
has one or manyv such trade journals. These deal direetly
with the prbbleins of the trade that they serve .and.are
usually read rather religiously by 'the dealer, although
often there are so many sueh publications-that the dealer
always expects to read them but.never dees. SR

These trade journals are purely ‘business propositions
with the dealer. He feels justified in-taking the time to

go through them.

Therefore, to get the dealer’s interest

tions to'these publications. For one thing, they cost high -

compared with their circwintions. Also, théy-are-apt to
be so erowded with ddvertising that even though yon

have a full page, yon may be-lost in the shuffle;.

Therefore, 'vour-advertising departmenit may dee:ae
thdt the trade journals thay not be, of themsélves, suffi-
ciently. strong in their ability to varry vour messsge to
the dealer. “Then you would have to go to the dealer
through an entirely different system. . You may deeide to
get:out a letter everv week. You may decide to'senda
telegram now and then “Or, perhaps, once a month, m
will publish a house osgad and send it to the dealers:

One big national-atvertiser has & house drgunhmh
is dlmost'a regular magagine. This goes to thousands of
automobile owners, but is-maiily meant.for a:selected list
of 20,000 antomobile deglers:: This- pﬂblhltlmmm
000 a vear, 'But it héifomeérs home this manufacturer’s

argument to those 20,000 dealers month inand month-out.

This magazinetalks in'the terms of the'ls

man on the other side of thedfence. It s the most

teehnical engineering-points in thesmpm mam _ f

one can understand what tliey mean.
make their message untechnieal. And yert

ing tormien who are supposed to kngw m_ mmffi p

of automobile engineering.

The advertising dm:lmt d
muchmoreaftention to § t*’m g
penditure of three times & m_
and other mlﬂhm#-ﬂ'

and cooperation in support of your other advertising ef- I -
| - s . b4 S et g _._- 2 7
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