‘We need no greater virtnes to sustain
“ than evil fortune.—La Rouchefoucauld.

A\

LABOR SmTlE
7y FOR \VAII IllllT IOHS

{ Press by Federal Wireless)

N. Y., August 31 —Iti: !

m m in the plant of the |

t ‘ American  Locomotive W(‘ here,
is engaged on sh con-

Allles, struck Yesterday.

are affected.

tbdrdm on s e =y
ﬁm'm Aqrdn to the works ) -

declaring | (Hawall Shinpo by Federal Wireless) a1 [A-u-htolrm tr Foderal Wirelass)

“ h'. a rkht to obtain some of | ALBANY, N..Y. Aug 31.—Former Amencgln and‘onentd | SAN FRANCISCO, Cal., August 31.

the bepefits, Senator Root again threw the comsti. ists gn 00"'1'83“ —Jack Spreckels, whose divorce from,

A tntk-ll convention.in an uproar yes-| SOOﬂ to Stan | his former wife, Edith Huntington

uc! et l:e dl;ll:vemd ey e it of last 'o:l:ain time : ?llow
against “invisible government.” ASBOC Press _

Following his recent declaration in | L smi;t;‘incwg&Fm:inlell Spreckels to become Mrs. l‘mkhn
similar vein, in which he demanded tracts for the financing of h W. Wakefield, in Honoluly, does not
the convention settle down to .work| ,eoq4 Chinese-American t pro- | intend to nmn.ln ‘-;',.'." the ltlte of | (Special BM
{and realize the old days of petty and | steamsbip company have single blessedr _

“behind the "-‘“‘;’“ f’gl‘;”"’ “‘;. ‘m"‘: with American and Chinesd§ ¢apital-
have 2 place in the modern scheme o

things, politicians are beginning to he ists, according to & statemgut given
lieve the former floor leader of thel; . oo the new Chinese mipister to
senate means business in regard t3|ypoyios ' Mr. Koo is here en foute to
the convention and some see In him|,.0 now nogt -

a convert to reformed government.

Boulsm has had its day and must m::u‘ ;:: u:.theof.;jh: %:.n ?5.1 m&
g0, Mr. Root declared as he addressed | ready. for the building and &
the K convention. delegates resterd;yl of vessels. Mr. Koo's state
“Bossism and invisible government Negotiations are now under 'way, he
270 dominated New York for the last ’ asseris, for ships and bids & will

years. We are here for the pur ng opened and the contract,for the
! pose of putting an- end to this and ] mtﬂlﬂﬁﬂﬁ of them I-'IN!U strong, tho. 18
ll; the Mﬂe within my power to do it. | also hl" napcing of | heart ¢
lﬂ m “I resent government by men nottmm =

family plot in the Cheyenne cemetery.

—— P————————
MAUI PLAYS HOST T0O
SPRECKELS ViSI

Yon | of the people’s chmd -
ly and is :

LOODS AS .
CAUSE MUCH DAMAGE | U .;F’n {
TO CROPS AND STOCK | g g g5ecy

rronhy Federal erdaﬂ]
1 IITTLE ROCK, Arkansas, Aug. 81
#h! —The_levee in the Black River near

urst yu:arday s:;d the L
i ed throun
& s and Iaod:;h several thouund' !l u G

acres of land. Great damage has been
ale- | done Lerops ‘and much live stock e _— :
MOg | has drowned, No casualties [w !‘nubym .

Iel’p‘

e !m azift i
" z‘@kﬁws*

8 P M

ASAMA EN
FOB ESQUIMALT | engagea:

&usnst 31—~The dmmm

:1'*1-5

*t,v-&-:a! b S

' fl.,Dtllhh
mmm.mvuh port.

4] 8l
e

' ol - v.}:? 'l
Gt mummniah

steamer ’*i él ot of sight.’

‘%& had all !t could do
;} ;( t‘he German's range."

, “and may not have
it. maintained its lead

' N PAPER WORKERS
h FOREIGN LABOR TIES

LON'DON Eng., August 31. — Morel
the war spirit is fasten- |

lnc i uzmr about the people of
the Bri Isles is seen in the action |
_Feltqrdl,) "of the Natiopal Union otI
Paper Workers, which has decided 1t |
will not maintain relations with Ger-

' | man and Austrian labor federatjom
for as long as the war lasts at least
In taking the initiative in labor ranks
along this line, the paper workers de

| elare it g not ‘in keeping with their
patriotism to continye relations with
their fellow workers of enemy couf- 1
l.

sl e g o e o
(ST

Yes—We Have It

‘q we bupt.b believe that

. Rozall 95 * |

Hair Tonic |

hll‘tnn:glbt'hemukat— i
m us.
m Omlth & Co, Ltd.

e SO Sailgg

lt'lﬂ

53

crujser Asama, which was

. Lower California, | cost about $250,000,
» Bay yesterday |the Conantville, Pa. y
Canada, for re- | Hugh Chair Co, by the

NP .y

-;- |
‘&-1 _

- Fad
. 4I ¢ e

(‘HAPTER LXXIII. 3
MESSAGE HELPS DmDE mm

A practical factor in the guestion of media is the fact
that some enjoy such exeellent representation. The class
of men the magazines have as their sales forces to carry
their story to the advertisers is notable.

Whereas, newspaper solicitors nsually go around to
the advertising agencies and talk over details of con-
tract, position and price, the magazine representatives
actually create business. In the aggressive effort to show
which class of medium is best, the magazines certainly
lead all others. As a result, it is natural that the maga-
zines at first blush seem fo be the best medium for almost
anvthing. It is only after the advertiser has earefully
found out for himself, that he decides to try. the news-
papers or farm journals or some other medium. As a
rule the new advertiser is started by the magazine man,
who starts him in order fo create business for his medium.
Likewise, a powerful solicitation i8 exerted in favor of
advertising novelties. These cover.a wide field.. They.
are usunally high in cost as to namber of persons reached
but theyv are theoretically low in cost per number of im-
pressions made on each person. These are sometimes
good because they can be made individuallv—made to fit
the thing advertised. Also they permit of the use of
colors.

But like the street car cards and outdoor signs, these
novelties are limited as to the message that they ecan
carry. They all require abbreviation of vour sales story.
None of them can present your proposition the way a
salesman could. They all simply suggest. Consequently,
if they are used thev have to be nsed for an article that
1= known and that is wanted.
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a_ lot: of eompotmon. Thnre are

every, necessity. Conseéquently, these are all ahant on s'-'

par when it comes to the value of the articles they put
out, Thay all offer gopd qhality. They all sell at abont
the price.. So, as to sueh articles, it is _rather im-
possible to build up your advertzdng argument. on the
basis. of :price, of the quality, or, in other words, on the
value of your product.

Therefore, you are foreed to eoncentrat.e on the name’
itself, and when it comes to concentration on.a name, the
street car.card and the outdoor sigps, and the novelties
lend themselves very nicely. That kind of suggestive ad-
vertising, in which the main task is not to make knowh a
name,; but to explain the quality, value, or utility of the
article.

But suppose vou made something which required a
goad, thorough presentation—for instance, a cash register.
You could never make anybody buy a eash register by
saying ‘‘ecash register’’ to them over and over again. You
couldn’t make anybody buy a eash register if you had to
make them go to a moving picture every night to see the
name on the screen. You would have to convince your
prospects of the reasons why they should consider the
purchase-of .a-cash register.

That sort of argument requires persuasion, and needs
to be set forth as.to reasons. Such advertisingis impossi-
ble to put on the painted bullétin or on the street car
card or on the advertising novelty. Either one of them
may be used to help out an educational campaign which
will give that persuasive effect. But alone, they could
hardly carry the load, simply for the reason that people
read such media.in a casual, on-the-run kind of a way
and therefore cannot get enough of the message to be
convineed.

So, the eharaeter of vour nessage will help determine
questions of media. If vou have a lopg story to tell, get
vour audience seated. ; If you just wamt to shoot.ent o
hint, vou might deliver it on the run with good success,
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