- & Polities is the seience of citizenship. Citi-
l zenship is sharing in a commonwealth. Only
in a democracy has citizenship real meaning.

—David Starr Jordan.
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MUSIC OF EAST
AND WEST HEARD

"R

'sgsliﬁﬁ
M

" | branches, and every officer of cavalry

GETTING READY
TOTAKE ANNUAL
RUSSIAN RIDES

Some time before now and the first
of January officers of mounted com-
mands must take the annual Russian
ride test, and it is understood that al-
ready the officers of the 4th Cavelry
and lIst Fleld Artillery are getting

ready for the hurdling.
in the mounted branches the Rus-

sian ride test is fixed instead of the
longer test ride for officers of other

Stockholders of Lakeview No. 2 Ofl
Company received their third dividend
in the Lurline’s mail. Like the first
two it was 2 cents a share, being
equal to 6 per cent on the par value,
or 12 per cent on the price at which
treasury stock had been offered up to
the first dividend, for this, the first
year in which dividends have beem

paid.
it is seven or eight years since the

 INWAR ARENA

LONDON SAYS HOSPITAL SHIP

WAS TORPEDGED BY SUBMAPINE.
LONDON, Eag., Nov. 18.—The brit.

ish hospita! shilp Anx!ia, safling under

beats, have been pick-
ed up and brofight to port.

That the sitack was made by a sub-
marine, deliberately, was shown when
the British ecolller Lausitania, which
went to the .aid of the Anglia and

[Associated Preas by Federal Wirelesa)

TAFT, Calif., Nov. 18.—On behalf of
the navy department naval men have
filed on 69 sections in the oil districts.
The operators have forwarded a tele-
graphie petition to Goversior Johmson

to protest to Washington against this
| federal invasion of the atate,

stock was brought to this territory,
and at many stages in the history of
the company failure seemed certain.
Two assessments were levied but in
one case & stock bonus rewarded
those who pald the levy. At presemt
the company has large areas of proved
ofl territory for long terms, also sell-
ing contracts with both the Standard
and Union, and the prospects appear
favorable for a steady run of divi

dends.
_

NEW “NIGHTIES” CAUSE
DELIGHT AMONG MANY

Theodore Newell, the man who gent |
three dozen children's nightgowns to
the Associated Charilles in responsa
to a reguest for clothing fot poor
children from that organization, says
he gets as much good out of the gift
a8 the children do.

““1 like to do these little things for

S
5..55_ H
ih%Eiﬁs

SHY AT FRENCH ORDER
FOR HAND GRENADES!

—_—y |

~ gy il .-.h,"- .
“Mrs Johm O'Shes
- -

i 1o the service, has
e 1st Field Artillery
“Artillery, and has
from Fort Sam

|
. Cooklin, general |
eitler, ordnance de-
Lieut. Russell Max-
well, ordnance departmeat, were vis-
itors at Schofield yesterday to witness

|- PURPOSES OF THE COURSE—(1) To increase returns

| place in this new *‘profession.’’

-|HOW TO ADVERTISE SOMETHING ‘‘HALF-ENOWN AND

| species to which they belong. They must prove whether they

the firing of the 4.94nch guns.

Lieut. Howell M. Estes, who recent-
ly joined -the 4th Cavalfy, has been !
assigned to K Troop and attached to |

,l.ho for duty.
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also reported. to hmve beem torpedoed

THOUSAND GEISHA GIRLS'
" MARCH IN BIG F
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r the retailer who now advertises. (2) To show the non-
‘profits. ” (3) To suggest to the jobber and manufacturer a
method to create demand and increase good-will

-

 To prepare the person with latent advertising ability for a

This course, when delivered personally to a class of stu-
It is equivalent to a correspondence course

The entire 90 lessons will be given exclus-

ewspaper free of charge.

1 CHAPTER VIL

HALF-WANTED.”

Basehall stock goes into the pigeon-hole of the ‘‘ Unknown-
Unwanted.”” So does Beaver Board, Santogen, Encyclopedia
Brittanica and many others, for such must not only make
known their names, but also must establish the identity of the

be fish, fowl or beast, and then must prove why the possible
purchaser -ought to have something of that species. Finally,
they must prove why the publie should prefer their particular
brand above all other possible brands of the same type—that
is, unless they monopolize their field.

Now we come to a class that does net need such extesive,
nor intensive, pioneer work. Let us call this class the ‘‘ Half-
Known, Half-Wanted.”” For example, let #s take a new auto-
matic telephone. This is operated without operators. Yom
turn a dial and get your number vourself. You have no one to
swear at. You can be morally certain whethér the party sought
is really busy or not. It is differégt in many ways—after all,
it is a telephone, and in that fact is of fair ?amiliarity. As to
its demand—well, it’s kind of ‘“half-wanted.”’

‘““You see, I subscribe to 8 manual phone system now, and
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{ing éf more meney than T really have
| average attitude at first. .

| desired, both as to the specific thing itself, and also as to the

| tell how it works. You might show why _it.wﬁr better ths
_|other things which it resembles, and against which it competes.
_}Only thus can you'create desire. To start the prospect’s astion, |

gt &
b

o gt

be an' unjustifidble duplication.”’” Som
Thus, you would fixid that this product, on analysis; wosld

mvihte-under the head of the ‘‘Half-Known’’ and ‘‘Half-|

Wanted.”” It would be but semi-familiar and only passively

class of goods of which it is a part. To win the prospect’s at-
tention, therefore, your appeal should be to prove it a neces-
sity. You must explain a great deal. ' You might, for instance,

you could prove the profitability of your article. You have,
got to make him feel he’d better have it after all.

GENERAL "ANALYSIS OF PRODUCT ‘AND PROSPECT

( Moa-adventissble articles, sod these advartissble saly on price wot incleded)

Lenin |
- Uswaoted™ Wanted™

[m;amﬂ

Informaren

CLASS A CLASS B

Show How to
Save Money

-
Erdmal

Gice 1t Flavor of A :N
Nes Tos ' "Gﬁ'l‘:na.{:l’.mr" .

N APPLYING ABOVE.. '
WHAT TO USE BY CLASS A l
WAY OF |

: ; I-!;nmn-"h. With | Reason-Why. Coms- | Publicwy—With
Copr | Thorough .\:‘mrm.tu bined With MI Dusplay N

Cingsic Read —Such | Resd—Such as News- | Seen— Newspapers or
as .\'ﬂng.g:ﬂ E papers or Magasines | Other Mediums

Shown Hos 1o
Maks Mone

| Invwe 1o Be Oon |
3 of Firer"'

CLASS B

Medium

Of the major human incentives, *“business’’ is usually the
best one to which to appeal when advertising anything ‘“Half-
Known and Half-Wanted.”” The business imstinet could be hit
in the case of the automatic phone, for instance, by showing
that to contract for this service would mean the saving of
money. You might suggest to your prospective subseriber
that he would lose business if he-did not have the automatie in|
his store. Conversely, you could tickle his sense of pleasure
by getting him to feel, ‘“Well, what’s the use of denying my-
self1”’ The next thing would be to coddle his inherent weaks|

ness to the end that he would surrender, feeling: *“Well, 1111

get it eventually,: I guess I might as wellgign up for one now.”’|

Monday’s chapter will be: ‘‘To Find the Appeal of the|
‘Half-Known’ snd ‘Half-Waated.” "’ Bgesss

25500 iy g st o v

: . ar 2 = e
A e Y - o g =
S ;g -

£l

!

88

£ \- MU

like' that s the|Prieade ‘

ige

gg_.

L} J . . - 9
.F.. R T 1 e T o ‘i - i - ik 7 Tl o
o .-_.r‘._a o Mt f R SE ¥ -

]

A R T ER S AT ke 2 e T

By ATH IR A
-

2 ey I T, 1 s .
! | “‘-; L row o
as e % f. T — i
Tm‘l L a0 L VN [T TS R S Sl
g | ey . 5
- pod - SR TSI e . 2
J. B SR

T

Iy -

6y

- A gy S e
b ! FeL ‘ g i 1
 Vehrhrrm sl ~ag m g ik g
=T L AT e S " 3
| ] { 3 B
‘ i . ek =
o S ek Ty b £l =X b 44 3 { i -
" - Al PR - e
o

vy

ot e S

— ——

»
-»-

AR

- -
- -~




