
PHOEBE SNOW and the ROAD of ANTHRACITE

ADVUTISUf£NTS ALRtADYIAMILIARTO STSXLTCAR PATRONS

0
HOW A DAINTYPERSONALITY INWHITE WAS MADE
FAMILIAR TO THE AMERICAN TRAVELLINGPUBLIC.

Picture Taking at High Speed on "Photographic Special/*

A Journey Told in Jingle for Which No Tickets Were
Issued, but Which Cost Thousands of Dollars.

Story of a Novel Advertising Campaign.

Says Phoebe Snow,
About to go
Upon a trip
To BuffaJo:

My Gown stays white
From morn till night
Upon the Road of Anthracite."

This was the metrical introduction of PhTbe Snow to the travelling public—an Introduction
that lias led in various waya and throuch many subsequent Jingles to familiar acquaintance with
every traveller In the United States No Mre^trar patron ha» been able to escape her charm. Her
dainty taste and Its satisfaction have been pictured and described In tripping, liltingrhymes from
one end of the country to the other. Even the moving picture man has made her the target of his
wonderful revolving camera.

When we have left the streetcar and enter a vaudeville entertainment— Fhonhe is still with us;
for many pretty scenes In strips of dim have been taken for exhibition In the blographs of the various
show-houses.

Few. however, know that Phoebe la a real living person, not a mere fancy of the poet's brain.
Her true mime? None but a few chosen LackaWanha officials know, enough that when she steps
into th great terminal at Hoboken. gowned In white and with a bunch of fresh violets, she la Phoebe
Snow to every traveller and train hand that knows the road.

In turning the limelight on this graceful figure the Lacka wanna has spent thousands of dol-
lars. The preparation of the cards now Been In the trolley cars alone represents an expenditure of
no small amount.

A special trnln of dining and Pullman cars, whose only passengers were a corps of photogra-
phers, artists and professional models. sped over the road, seeklnj scenes and "studies" upon which tohang the story of Phoebe's trip. The most attractive of these were then taken In hand by a color
artist, who prepared th« subject In oils, after which they were tuVn*>d over to the lithographer forreproduction, the whole representing months of careful and painstaking work. Other trips of similar
nature have made the white flags of the "Phoebe Snow Special," as her train is called familiar toevery yardmaster on the road.

An Instance of the curiosity to see the original of these advertisements occurred not long ag*at Blnghamton, where. In attending the annual reception of the Press Club, Phoebe Snow alighted
from the train, to rind a crowd of five thousand persons packed into the square around the stationstruggling to get a glimpse of her. it required the combined efforts of the reception committeeand a dozen policeman to clear a passage to her carriage

In thus describing some of the incidents of a successful railroad advertising campaign we areremindt-d of the old saying, 'There's always a woman at the bottom of It." But a pretty girl astylish costume, and a bunch of violets are not alone the reasons for Its success. Rather becausethe travelling public has been quick to realize the truth of Pho?be Snow's experiences and to seeInher graceful figure the typlflcation of cleanliness and comfort which the use of hard coal on theLackawunna Rullroad affords.
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