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Three weeks ago the sale of lots at Long Beach

began. To be exact, here is the result in dollars:

$042,150.00

Perhaps there are skeptics. Call at the office and

bring incredulity with you. We have a cure for it.

Webster defines the phenomenal as that which is
strange or unusual. Qur sales are unusual,

There is nothing strange about them. On the

‘contrary,.they can be readily accounted for.

Simple cases should be simply stated: Atlantic City
is:to be idealized.

That is the truth, the whole truth. and nothing
but the truth. Do you appreciate what it signifies?

It does nhot mean a duplication of Atlantic City.
It does mean absolute freedom from the objection-

‘able.

In-other respects, history will repeat itself. The
firstzinithe field will reap the richest harvest.

That is almost axiomatic. [t isn't contingent or
uncertain or in. the-remotest degree speculative.

It's as sure as-anything you know or don’t know,
for that matter. It's as sure as fate, for instance.

Ofxcourse, our schedule of prices,like the-tariff. is
suBJect fo fo , revision, And of course it will be re-
vxsed. : \

“That is the’ explanation of the statement that the
first in the field will reap the richest harvest.

Betoresrthree:months have elapsed every early buyer
will betin a position to sell out at 2 handsome profit.

But he won't do it. . He will know better. He
will hold to.secure for himself all the advantages ac.
cruing,

lncxdentally, let us make 2 prediction: In the next
threz weeks we will duplicate the record in the mat-

. teeaat sales.

And this also will be natural rather-than'| phenom-.
enal. - It will not be a case of the unexpected \l)gp_-
pening. ~

Is it any wonder that there is an exodus-of agents
from the offices of those in charge of lot selling
enterprises ?

The cleverest men in the business are-mustering
themselves into the service of Long Beach.

Comparisons may bz odious, but they know how
to make them. They know what a difference in
material a material difference makes.

Why are they coming to us? Because there is a
sense in which the Long Beach lots sell themselves.

They reduce to a_minimum the agents’ expendi-
ture of energy. They dispense with the necessity for
argument.

Anticipate revision. This is the psychological
moment. Let it pass and your story will be one of
a lost opportunity. |

The first care of capital is like the first mstmct
of nature, self preservation. Profit is its next
solicitude.

Long Beach fulfills both. Loss is impossible;
profit as sure as that night follows day.

One word more. The name of William H.
Reynolds is a guarantee. Performance follows in
the wake of promise.

An idealized Atlantic City! That is his pledge,
made deliberately. In good faith it goes on record:
in equally good faith will it be redeemed.

Finally, those who stand not on the order of buy-

ing buf buy at once will have such advantages of
choice as. will be denied to the belated

The wings of opportunity are chpped by time.
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