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There is an old saying that self praise is no
recommendation, but when a prominent mer-
chant writes his satisfaction in terms like this

the voice of partisanship and personal prejudice |

is stilled—for business judgment, talking in dol-
lars and cents, has the floor.

Berberich’s 54th Anniversary Sale was suc- -

cessful. It was the biggest in their history.
The Washington Times carried almost ALL of
the advertising copy. The Times service de-
partment wrote and illustrated this tremendous
campaign. Those are facts—significant facts!

The Washington Times made this sale un-

usually successful under a severe weather han-
dicap because—first—the proposition was rights A

second—the medium was right; third—readers
had confidence in what The Times said and what
Berberich said in The Times. It is a combination
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that can never fail. | .

But then, one expects unusual results
from the unusual newspaper
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