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.

I hare a' letter from a reader, of The Day Book, in. jwhich' he says: '

"I have read many copies lOfyaur adless book, and often;woridfe'd how,
without advertising matter) you could make it go.k'

I have .explained, this far the past;, but in view of the fact that many new
leaders lave acquired The DayTBook habit since my last explanation, it

'
,may' help, some to explain agafaur ,

Making The Day Book go, or any. other adless newspaper that uses no,
more white1 paper in. each-copy- , iaa mere-matte- of circulation.

Tie. white paper in .1,000 copies of The Day Book costsme a little less
.than $1i50, delivered office. I sejl the papers wholesale at $5.00 per
1,000 to those who come, to the. office for them, and per 1,000 when
the papers are delivered to stands dealers or carriers.

.The extra $1 per 1,000. when delivered Is intended to cover cbst of de-

livery, t

There is a profit then of about $50 per 1,0,00 on. the white paper


