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The policy of other newspapers
suppressing, news when it involved
one paper has kept the people in the
dark about violations of law by em-
ployes of newspapers.

I remember that two or three years
ago Judge Petit, in a lecture to stu-
dents at the Kent College of Law, op-

posed the initiative and referendum
on the, ground that newspapers con-
trolled the dissimination of and
that when their interests were in-

volved the people wouldn't get the in-
formation they ought to have to vote
intelligently.

Judge Petit said at the time there
were many people killed annually in
Chicago by newspaper delivery ve-

hicles, and defied anybody to find
the news of a single such killing in
any one of the trust press.

The intimate relation between ad-
vertising and news is better under-
stood by readers than It used to be. I
think now that they see the relation
of newspaper advertising to certain
news for example, the campaign of
the Examiner for a downtown park-
ing place and the advertis-
ing of the people who make and sell
autos.

The auto department in newspa-
pers was put there to help boost the
auto-selli- business and to get auto
advertising. Joe Ryan, who died a
year or so ago, was a great publicity
man for the auto business.' He kept
track of the newspapers that pub-
lished auto news and helped make up
the lists auto manufacturers would
use. The manufacturers and dealers
all over the country would place their
advertising only with the papers, that
ran auto news and thus helped keep
up the interest in the business.

When I read auto news in a paper
I look to see how much advertising it
is bringing. When I look at the
financial department, the insurance"
department and other departments
I look to see what advertising they
bring.
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The baseball club owners are the
ones that get the most free publicity.
Because of the rivalry between newi
papers for circulation, with their
sporting extras and all that the
baseball magnates don't have to ad-
vertise. When they do it isn't done
from necessity, but to jolly the pa-
pers along a sort of handout.

I don't know how it is in Chicago,
but in many cities a higher rate is
charged for theatrical advertising
because the theatrical news gives that
business so much free publicity. And
in some papers a good criticism
means advertising. That isn't true of
the great majority of newspapers,
however, as their theatrical columns
are fairly free.

Take any of the big shows at the
Coliseum here in Chicago for in-

stance, a land show. You will find
lots of news about it, and some rail-
road or railroads back of it, with lib-

eral advertising while the show is
going on.

It is very interesting to rpad some
newspapers if you only look for the
connection between certain news and
certain advertising.

I remember how the Tribune con-
ducted a redhot crusade against loan,
sharks but not until after it had
concluded to accept no more advertis-
ing from them.

And you never saw a peep in any
of the newspapers that carry the ad-
vertising of venereal disease quacks
when the Trib conducted a campaign
against that kind of quackery.

The News gets thousands of dollars
yearly from the loan sharks, and
knows that it wouldn't be the decent
thing to do to fight the loan sharks
while in partnership with them and"
getting part of the money they get
from their victims.

Before Collier's started in to expose
patent medicine fakers the publish-
ers had to make up their minds to do
without such advertising.

When I look over the Chicago pa-
pers and see the big advertising of
the telephone trust, I don't wonder;


