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THE BUSINESS OFFICE. Ed-
itorial discussion of the firing of Dr.
Scott Nearing by the reactionary
trustees of the University of Penn-
sylvania is interesting. As many ed-

itors as are free themselves for the
moment resent the censorship of
university thought by political and
BUSINESS MANAGERS of a state
university.

This happens mostly in newspapers
owned by men too ignorant to under-
stand that editors are resentful large-
ly because they are in much the same
position as professors in colleges and
universities, endowed and supported
by the ignorant rich.

One reason we have no such thing
as a free .press is that newspapers are
published from the BUSINESS OF-
FICE rather than from the editorial
room.

This is largely true also of the uni-
versity and pulpit

In some newspapers the EDITOR
is made supreme, and the business
manager is subordinate to him; but in
most newspapers MONEY rules and
the BUSINESS MANAGER dominates
the editorial and news columns.

Where one man is both editor and
business manager of a newspaper,
the financial needs of the paper lead
to domination of the editorial func-
tions of the publisher by his functions
as BUSINESS manager and ADVER-
TISING solicitor.

Jn lurchthe negater is both

1 editor and business manager; and
he can go no farther as editor than
his needs as BUSINESS manager
will permit In begging money, to sup-
port the church and pay his own sal-e- ry

he obligates himself to the mem-
bers who make the most liberal con-

tributions. That is to say, MONEY
rules because he needs the money.

If he is building a church and beg- -
I ging the money with which to pay
I the bills he must be the BUSINESS
manager and be good to the biggest

I contributors. Certainly it won't help
his BUSINESS to preach a Christian
ity that offends the rich members of
his congregation. Hence he can't go
very far preaching the kind of Chris-
tianity Christ himself preached.

Christ didn't hamper himself with
BUSINESS management. He went
where the people were outdoors un-

der the canopy of heaven. And the
people followed him. He was a MAN-build- er,

not a STEEPLE-builde- r.

Billy Sunday can't preach the
LChristianity of Christ, for that would
not interest tsig business, ana it
would not pay as a business propo-
sition. Ma Sunday is the BUSINESS
manager of the Sunday firm; and Ma
Sunday runs the whole show. Editor
Billy Sunday is managed from the
BUSINESS OFFICE.

Most colleges and universities are
beggars. One of the best things they
do is to pass the hat They get
mighty few contributions from the
poor. And they get most of their ad-

vice where they get most of their
money from the rich.

"Successful" business and profes-
sional men are appointed on the
board of trustees. or governors. They
hand-pic- k the president and he tries
to edit the professors. The BUSI-

NESS OFFICE is in cqntrol.
That's why Dr. Scott Nearing lost

his job.
If free thought and free speech are

denied the press, the pulpit the uni-
versity and ALL schools if all edu-
cational institutions in this land of
the afraid aud homejjf the bunkarft
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