
Victor Victrolas sls, $25, S4O, SSO, $75, SIOO,
$l5O, S2OO.

Edison Amberola's S3O, $45, S6O, SBO, S2OO.
Complete stock o! Edison and Victor Records

Machines sold on easy payments.

E. E. TAYLOR & CO.
NEW LOCATION:

Phone 379 309 East Fourth Street

TAL.COTT BROS.
The Oldest Jewelry House n Washington, Established 1872

Dealers in

WATCHES, DIAMONDS, JEWELRY, CLOCKS, SILVER
WARE, CUT GLASS, LEATHER GOODS, CUTLERY,

NOVELTIES, SEWING MACHINE SUNDRIES.

Manufacturers of

NOTARY AND LODGE SEALS
AND UMBRELLAS

? REPAIRING IN ALL DEPARTMENTS

424 and 426 Main Street. Olympia, Wash.

F. H. SCOTT C. A. MARSHALL

Scott's Grocery
329 Fourth St. Telephone Main 171

STAPLE AND FANCY GROCERIES, VEGETABLES,

YLOUR, FEED, HAY AND GRAIN.

BRING IN YOUR PRODUCE

We have a wonderful assortment of

. Boys School Suits
The Famous "HERCULES" Brand, Guaranteed

All Wool, Extra Strong and Waterproofed.

Bring your boy to us and say "HERCULES."

The Emporium
A. A. GOTTFELP

211 E. FOURTH ST. OPPOSITE OLD CITY HALL

Olympia Wine & Liquor Co.
PHONE

ss
309-311 MAIN ST.

OLYMPIA, WASH

aCf

Popular Mechanics
Magazine

"WRITTEN SO YOU CAN UNDERSTAN© ft"

A GREAT Continued Sfopy«#th« World's
rt ProgreM which you may begin reading

at any time, and which will hold your
interest forever. You are living in the best
year of the most wonderful age. of what is
doubtless the greatest world in the universe.
A resident of Mars would gladly pay?

AAA FOR ONE YEAR'S
SI,UUU SUBSCRIPTION

to this magazine.in order to keep informed of
our progress in Engineering and Mechanics.
Are you reading it? Two millions of your
neighbors are. and it is the favorite maga-
zine in thousands of the best American
homes. It appeals to all classes?old and
young men and women.
The " Shop Rotas " I/spsrtmsot (20 pages)
aires easy ways to do things?how to make
useful articles for home and shop, repairs, eta.
"Amateur Mechanics" (10 pageet telle how to
make Mission furniture, wlmless outrtta, boats,
engines, magic, and all the things a boy lores.
St.so PER YEAR. SINOLE COPIES IS CENTn

Ask your Newsdealer to she w you ons or

WRITE FOR FREE SAMPLE COPY TODAY

POPULAR MECHANICS CO.
SIS W. Washington St. CHICAGO

Get Your Overcoat
? ? ? ?

We have a line of heavy over-
coats for $7.50.

We make men's and ladies' suits
and coats at reasonable prices.

FRED WEISS
Ladies and Gents Tailor.

700 Main Street.

PAUL&KEARN'S
New Location

317 Main St
Large and Comfortable Quarters

New Fixtures
Olympia Beer, Wines, Liquors

and Cigars
COURTEOUS TREATMENT TO All.

PAUL DKTHLEFSEN.
JEAN KEAKNS.

Pro pi letors

YES
B. F. HALL

Shoes Horses
And does general

blacksmithing
WEST FOURTH STREET

Next Door to Farmers' Barn.
Phone 160.
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A SQUARE DEAL PROPOSITION
FROM THE PROGRESSIVE BUSINESS INTERESTS OF OLYMPIA TO THE CON-

SUMING PUBLIC, GREETING:

Knowing there is much merchandise purchased from out-of-
town concerns under the honest though generally mistaken im-
pression that it can be bought from such houses cheaper than from
our home merchants, we have arranged to have Mr. David Powell
tell you in a series of stories how the people of many communities in
the Central West came to see the fallacy of this widely prevalent be-
lief.

Knowing our lines and our ability to meet competition if but
given the opportunity, we earnestly urge every open-minded con-
sumer to give careful consideration to the facts Mr. Powell is pre-
senting in these articles, which have appeared in The Washington
Standard since August 14. It will mean dollars and cents for you
and a bigger, better and more beautiful city for all of us to live in
or near. Sincerely yours,

J. E. KELLEY, E. E. TAYLOR & CO.,
HARRIS DRY GOODS CO. BETTMAN'S,
PAUL H. NEUFFER, Jeweler. BUCKEYE EXTRACT CO.,
C. NOMMENSEN, 1HORNBURG MERCANTILE CO.,
REDER & PHILLIPS, WARD'S SHOE STORES,
P. J. O'BRIEN. VAN ARSDALE HARDWARE CO.

WATCH FOR THESE ARTICLES EACH WEEK

CONSUMER FINANCIALLY
BENEFITED BY LOYALTY

TO ROME INSTITUTIONS
MERCHANT AN PATRON ARE MU-

TUALLYINTERESTED IN CP-
BUILDING OF COMMUNITY

FARM VALUES GUA(JEI) BY NEAR-
NESS TO LIVE CITY.

(By David Powell.)

(Coyprighted 1914; all rights re-
served. )

"The dollar spent at liome
To you again may chance to roam."

It is possible that the person who
sends his money away from home
does not stop to consider what effect
his action may have upon the business
conditions of his community and in-
directly upon his own fortunes. It is

a fact plainly evident and thoroughly

demonstrated by the experience of

any number of communities through-

out the land, that not only farm val-
ues, but the price of farm products as
well, depend largely upon the proxim-

ity of a good market.

If the residents of the country tri-
butary to small cities insist on buying

their supplies from out of town
houses and traveling agents, the com-
munity is deprived of business that
legitimately belongs to it. The money
thus spent is lost to th it particular

locality as a circulating medium and
with the resultant decline of business
begins the inevitable decline of com-
munity welfare and community val-

ues. When you decrease the business
and population of your home town
and surrounding country, your own
home in turn will be bound to suffer
depreciation. Any policy which has a
tendency to injure your neighbor will
in time re-act, and you will have to
bear your share of the damage.

this general line more eloquently,

pehaps, than anyone before him. He
said:

."The vitality of America does not
lie in New York, nor in Chicago, nor
in any other large city, no matter
what its wealth or resources; it will

not be sapped by anything that hap-

pens in St. Louis; niether will it be
affected by a Galveston flood or a
San Francisco earthquake. The vi-
tality of America lies in the brains,
tne energies and enterprise of the

people throughout the land. There
dwells the vital forces that are des-

tined to make this the grandest

country in Christendom. There is

the wealth of America, and if Ameri-

ca discourages locality?the commu-
nity?the self contained town ?she

will kill the nation."

Suppose that everybody in your

town and community were to send
away from home and purchase all

their supplies. In a few months the

ultimate result would ensue?the
closing of all the fine large stores in
your town; a daily decrease in popu-

lation; and a nenormous shrinkage

in real estate values. Once this con-
dition were established, just think

how proud you would be when your

friends vißited you to show them a
lot of little 'junk shops" with stocks

It is a sound economic principle to
spend your money where you make it.
Only in very rare cases is there any
necessity or excuse for any one send-
ing away from the home town for
goods; the local dealers are able to
buy just the same goods as the city

merchants at just as low prices, and
if they do not happen to have the ar-
ticle called for in stock, they can al-
ways get it for a customer on short
notice.

?which looked as if they had been
placed on the shelves by a cyclone.

Keep the good stores in your town
busy. Make them better by boosting

for them and pushing for home trade

all you can, and be proud of your

town instead of ashamed of it. .Any-

thing you can possibly do to increase

the volume of business done in your

community is bound to re-act to your

own individual benefit, because In-

creased business volume means in-

creased property values which in

turn means larger tax. returns, and

the consequent benefits which follow

In every progressive community.

Commenting on the death of the
late Montgomery Ward, the well

Some people are of the prejudiced

opinion that if they spend their mon-
ey at home it. slnply goes to make

one of the local merchants a little
richer, and would have absolutely no
other results. They think that all

movements to encourage a spirit or
loyalty to home institutions are bas-

known president of the big mail-or-
der house that" recently opened a
Pacific coast branch in Portland, the
American Fair Trade magazine says:

"Mr. Ward leaves a fortune of
twenty million dollars in his own
name, and a business of seventy-five
millions a year, built up at the ex-
pense of the small towns and villages

of this great country, and not a cent
of it ever gets back to help build up

the community from which it came.
"The situation is surely one of

great significance. It seems that but
to read a list of the country mer-
chants who every year close their
stores and abandon their businesses
owing to the seductive influence the
"silent salesman" of the catalog

house has gained in their communi-
ties, would be sufficient to establish
beyond a doubt that every mail-order
purchase by a citizen is a direct and
deadly blow at the prosperity of his

own community. For practically
every such commercial failure, a
good home is disrupted and a sturdy,

progressive family is scattered and
lost to the community."

President Wilson has spoken on

Ed on the purely selfish interests of

the merchants promoting the com-
paign, who want to gather all the
money In sight for their own indi-
vidual benefit.

They are unable to see that better

business conditions in their town

would in reality work just the other
way. Once the word went abroad

that their's was a live home trade
town, progressive and up-to-date

merchants from all over the country

would soon seek locations there to

share in the prosperity created by a
loyal devotion to the spirit of home

patronage; thus creating new compe-

tition which could only tend to low-
er, rather than increase, the profits

of the merchants who started the
ball rolling.

No, the merchants of the little

towns and cities throughout the
country are not. robbers. They are
just plain, everyday American citi-
zens, who, like the rest of us, want
to make an honest competency, and

give and take a square deal from
everybody.

The Gase in a Nutshell
In summing up the evidence which

has been gathered and which has

formed the basis for this series of

articles, of which this is the last, it;
seems to the writer that five concise ,
and potent reasons have been clearly i
established why it is profitable for'
the consumer to patronize their home
merchants: i

First?Considering quality, trans- '
portation charges, service and terms, 1
home prices are as low, or lower, I
than catalog house prices; state- :
ments by such concerns to the con-.
trary notwithstanding. !

Second ?Home merchants are in a
position to, and do, render incom-
parably better service than distant 1
houses. In buying from a home
merchant one may see the goods in
person; discuss the merits of the ar-j
ticle and prices; readily exchange

them if unsatisfactory; and have
other privileges that are not accord-

ed by the mail-order houses.
Third?By the very nature of

things one may rely upon home mer- j
chants more than upon distant con-
cerns. This is because home mer-
chants meet their patrons face to
face and have to make good.

Fourth?The home merchant is in

a position to extend credit accommo-
dations to his customers and is gen-

erous and courteous in doing so. This

the mail-order houses absolutely re-
fuse to do under any circumstances.
In this country where men and mon-
ey are both busy, this matter of cred-
it accommodation means much. The
home merchant is the consumer's
friend when he is in need; he is at

least entitled to a square deal when

one has cash to spend.
Fifth?The interests of country

people and the merchants are Iden-

tical, and self interest on the part of

the consumer demands that he pat-

ronize home institutions. Thorough
investigation will show that in by far

the majority of cases local dealers

| can meet and beat mail-order com-,
petition.

HONEY TO LOAN
? ? * ?

A. E. CAGWIN
423 Main St. Olympta, Wash.

THE THRICE-A-WEEK EDITION
OF THE NEWYORK WORLD

Practically u Dally at the Price of a
Weekly. Bio other Newspaper In
the world glrn MO much at ao low
a price.

This Is a time ot great events, and
you will want the news accurately and
promptly. All the countries of the
world steadily draw closer together,
and the telegraph wires bring the hap-
penings of every one No other news-
paper has a service equal to thnt of
The World and It relates everything
fully and promptly.

The World long since established a
record for Impartiality, and anybody
can afford its Thrice-a-Week edition
which comes every other day In the
week, except Sunday. It will be of
particular value to you now. The
Thrice-a-Week World also abounds In
other strong features, serial stories
humor, markets, cartoons; In fact, ev-
erything that is to be found In a flrst-
class dally.

THE THRICE-A-WEEK WORT D P
regular subscription price Is only SI.OO
per year, and this pays for 156 papers
We ofTer this unequalled newspaper
and the Washington Standard together
for one year for 61.75

The reguiar subscription price of ths
two papers Is $2.50.

Rare Opportunity IS Acre
Ranch Only

S9OO
S9OO will secure a good, j
fifteen-acre FARM; five or

six acres in cultivation;
:

very level tract; sandy

loam; small house and

barn; good well; close in.

See Ohler SO2 Main St.
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Toilet Requisites
FOR THE SUMMER

Nyal's Face Cream, Nyal's Talcum
Powder, Nyal's Skin Soaft,
Nyal's Almond Cream, Nyal'»
Lilac Lotion, Nyal's Toilsfe.
Water

BUY THEM FROM*

HUGH ROSS
THE DRUGGIST

We Lead But Never Follow

O.N j I
v\V ' I

?V-
V

v f,.S>

Seattle's :

Homelike
Hotel

*

THE

WASHINGTON
ANNEX

Second Ave. and Stewart St.

Genuine homelike com-
forts, combined with !
careful personal attention
is always assured the
guests of the Washington j
Annex. j

Absolutely fireproof; splendidfy E
located?in immediate touch with , f
the shopping and theatre district. I

"When comfort tans 1)
and ttrvict pltasn.'' I;

J. H. DAVIS, Proprietor f

Borthwick-HcClintic Cfc
Undertakers Reed Bled:

Lady Assistant
Phone 132 v

ALFRED THOMPSON*
CONVEYANCER AND NOTARY/

Ihatrnctw of Title CarefniSy l~npa»aß

20 Yeara* Experience

DLYMPIA NATIONAL BANK 81/ M

FRED. SCHOMBER.
? 317 Washington St., Olymplt, W«»h-~

«

Seal Estate, Insurance, Colle* --

tions, Notary Public.

D. S. B. Henry:;
SI IIVFYOR and ENGINEERS

Forty years' experience In Govern* -

ment Land Surveying, County and CRy
work. Ke-estabMshing of lost aornope

a specialty.
|

jHew. 1208 tlth St. Telephone S4M.

Dr, Mark Rosier
DENTIST

Office Hourni Oa.m. to Si3o p. nk

Phone Ml
WHITE HOI'SE 01/YMPIA, WASR

Sticklin Undertaking Parlors

H. N. STICKLIN. Mgr.

ProfeMMtoiiiit Funeral Director an#*
Fui lmi! iner. Lady AsalKant.

Office and ReMldencet 414-1(1 Fraiklla
F'bwe 212.

The McDowell Insurance
& Realty Company

REAL ESTATE. INSURANCE,
LOANS and INVESTMENTS

Fifth and Washington Sis., Olymfßa.


