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The’season’ sstyles
are with us. We
offer . . . .

HART,
SCHAFFNER
& MAF

Clothing in the latest
Weavesand;Colorings
the World's Fashions
compressed 1nto gar-
ments that win the
admiration of smart
dressers, the men who
set the pace which
others follow.
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Why not be a Leader?
We'll help you.
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A REMAREABLE SIGHT A SPOON-BILLED STURGEON JUMPING INTO THE AIR.

Aceording to Mr. Charles R. Stockanl, writing in the Century, the fish known variously as billfish, billdem,

yaddle-fish, spoon-billed cat, spooney, spoon-bill. and spoon-billed sturgeon, supplies much of the caviar anl
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““dried sturgeon’’ of the inarkets, This fish, found in the Lower Mississippt, **reaches a maximum o1 about

" Elks’ Building Phone 651 King Street - g

140 pounds in weight, is slightly less than six feet in length, and furnishes the eaviar market with 16 pounds

of roe. The average, however, falls mueh below this in size, and from eight to ten pounds is the usnal caviar

.- -. vield per fish.** At one stage in the preparation of eaviar, ‘“a liberal amount of a very pure German salt,
— J ealled by the fishermen * Russinn salt,’ is sifted over them (the eggs). . . . This with the Amerncan stur-
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geon TOE, 15 sold as *Russian ecavy ar.' with no other excuse for the name than having heen }-'.'v_»-,-r\-l-.l with
- . ‘Russian salt.” '* The spoon-bill sturgeon s known to naturalists as **polyvedon spath n.'? r
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3 |z Comment of the— & s an imeeative in anyone contemplat-
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v wombat at Kilaue:
| faot that ik ie vonehed TOF Shows How to Cure Them.

AMaui News—The proposition made | ! 131 ; o the Ta
= , b | 4 1 <
‘i Senator W. 0O, Smith t by H. M. Ayres.

- PEOPLE do not take up the paper to read the C4¥ or megiusing scho sttendaace | o3t MBRREATING GODGE RMEDY, | K7L 1f vulicring rom 4 fame; weak

ads. Nothing is further from their thoughts. o ighs e insond o s 40 58| e emnabie curs of it 1S ki Wittt Whea e

They want the news, and any ad that is designed to | it room and reformatory setote o o e ot i e

- - . . . Progress ag when i ! I l her dn dis

be read must literally gnip their attention by its force, | e daving - Mindergurten | be depended upon. For sale by all deal | geders, That s just where the dunger

» chools made a part of the public| ¢ r Hawaii i ; i - “-::I to dia I ::.r::'i.,\;a'ﬂ:

originality, and its special appeal to their interest. shonls made s pat of the publie| T gl " ek may irad-to dabeies ov Dright's
The advertiser is a “butter in" _He must get the ot e v O IWTATION TD [
attention of the reader and hold it long enough to cas Bt ‘ociute it HKSn Suiggee | ' legs

moke a definite impression. He is pitted against the | | [\ GOME VER MND DIE . o

scholar, the story writer, the editonial writer, the e e el
artist——and he must turn out better stuff than they do. MRl el wenont ik o e kel has peceined dhe, fal | 0y R igonrs wene i e, b 1 'was
His sentences must be catchy and to the point. Each Someees nonsto The brosking potes| oL % Postal card of the e R
sentence must say something---there 1s no room for Japanese and B Ehobe, Offions Fool of Haweil| oees omrce Dk R

rhetorical embellishments. ' ¥Ate pelools fherd Fajamean a1 et 1000 iagichen ol Wk e e Vet i W
That's why the advertiser should employ the ser- Pubic school 3 mame of tn Nt| inat o el von somethmg. £ want Voot wil nar £ to be beneBtek”
* vices of trained and experienced advertising men. bl | Lemd anyome. in sour aame, and whow' | sold by alt druggists and S ]
We have something tosay to you about advertis- ot 10, e e sy by e o S e T mre comlng oo il el o et 2 i
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PR The Chas. R. Frazier Co., DL How Much of a Man
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. M. Dietz Jewelry Co.
HAMILTON A. M. Dietz Jewelry

10e. Mild Havana Cigar
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CLEANING WORKS . ; Parker, near Jones Afanoa. \ ]
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