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'1 MODEL 10-BUICK TOY TOXXEAU X

: $1,300 F. 6. B. San Francisco I
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t- - 'These figures sh6w the wonderful growth of Buick demand *
T during the seven years that the American public have been try-

*
|ing itout. This statement of,increased factory output is one t

X of the best proofs of Buick stability and of the satisfaction that \u2666

itlie.car is giving. . • \u2666

t 1904. ....,,,.,. .37 cars 1907. ........ !4,592 cars 3^
t 1905 :.^.._ J.: 750 cars 1908. ...........8,^0 cars J
\u2666 1906. ......... .1,400 cars 1909... . 14,603 cars {

IACAR TOCONTINUE TO INCREASE ITSSALES
*

t
'
j MUST BE ACAR OF MERIT. J;

\u2666*.'\u25a0.-..,.' \u25a0
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1 . - <>*
o ;The Model 10 Buick is designed and buiU- torun at a lower
o' cost of upkeep, mile for mile, than any other car regardless of ;<\u25ba

\u25a0% price, horsepower or number of cylinders. X
,X-V : ' \u25a0/\u25a0\u25a0 ; • :V ',' \u25a0

'\u25a0 V: . : |
\u25a0 i;. -The Model 10 Buick has \von more. hill.climbs, races anci \u2666

\u2666 endurance. contests than any other low priced car on the market. \u2666

\u2666
N The Model 10 Buick has the commendation of 19,000 satis- t

\u2666 iified owners. Itisnot an experiment, but a tried,product .and t
f.:will riot develop weaknesses. •

\u2666

y .'""", Simplicity, durability, economy, -elegance and comfort'are •\u2666
.t";all Model 10 Buick 'merits. '"\u25a0 <\u25a0 \u2666

,\u2666
N Immediate. deliveries. . '; +

IHoward Automobile Co. I
|]523 Golden Gate Ave. San. Francisco. ;
|; Phone Market 1538. t
i ':- '
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pjpHW-T. BILL- & GO. ;|
%u • John T.-Billformerly.of Leavitt &Bill

*

| Pierce, R=S and Emblem |
I MOTOR(^CLE^ I
*C A :Full .Line of^ Automobile, Motorcycle 5
•> -

f
-and Dicycle oupplies *

I357=359- Qoiden Qiate Avenue J
*•! , r: ; >s Phone Market 2583 ''jP-\ ' "~~~

$ WHOLESALE :RETA^A I^^^''•'\-»'\'\ •'• •
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; Permanent \u25a0

lor ;$21:50;I
; . In buying an automobile/. 'the maker's reputation is,

\u25a0•after all,jjour only 'guarantee^ to satisfaction.
-

The con-
';;V struction pi any machine affords, a ~.

\u25a0»;;\u25a0 dant; opportunity to / skimp
'
a -little in scores of places -,

; and:-:Still make; a car that/ will run satisfactorily at
the /starts : /:;

- -; - ; .. '• A.'.--. .- ;>;;;':;-^'•- - ; In the Haynes 'the reputation :of. the .manufacturer
;;is positive assurance /that^th^fe- is;" nothirig Nleft f:off or"

V/" out of;the car that 'will increase its .'capacity for steady, \u25a0

W^satisfactory^'sV^^^ '\u25a0[' \u25a0 :".''. \u25a0'/} \u25a0\u25a0'\u25a0.;l'^'::.\u25a0';•. ,-- •;)
:; -, In b>uying-a Haynes^you: get ,the experience of the',>^

-..-'-oldest .automobile :;manufacturer> in the United States—
>:;a",manufacturer who -has never made any thing but high- .

;',class cars— a manufacturer -Iwhosevcars xhave -41:.- First Prizes, medalsor, perfect: scores in -41- consecutive
contests--a;; record that -^cannot'";be" duplicated -;by any

\u25a0other car, American ;or foreign.; ..> , '/:. •<

The: Haynes reputation for-quaiity is of such value ', ,
> ;that!it^woiild'be:business Suicide jfor, us to turn; but *a^>. car- that swas.; not in every, way up > to the Haynes' standard. It is your guarantee \u25a0 of

"

satisfaction.
'

ly•* ';;We^.waht you to^take a ride' in'this^ Model 19.:^
There' is no other car. on the market like;it.r ,

'
|
'

Direct Kepresentation---that .means ';\u25a0 something.

[:jTemporary; Location: \u25a0\u25a0\u25a0r:i;;
;•Phones-iiFranklin 3717; J1636.

, 530 Golden Gate Aye., San Francisco;

f \u25a0 . -\u0084—.,.,- ~~~\ .-•\u25a0...
• ...

SPECIAL"

': \u25a0,25,i35.'1L
>Tl>._, ;. .\u25a0' v \u25a0*gio/«A ;.i/»£-A'>|'i^ '\u25a0\u25a0•,!\u25a0 \u25a0"\u25a0\u25a0:\u25a0.\u25a0" Smooth, \u25a0\u25a0

ions )stroke : 3>5,800 -
\u25a0\u25a0• .:

Stralfirlit Front . \
- • < ,-.,.- -.a! • :V™ert*L, ,/ /.

ixle \ ~ .Almost Any

>uSr "BHttULT FRERES SELLING BRANCH LSLI
• Pacific i.C.OHßt iFactory Branch—

'
-REXKM. MARX,Manager,.

. 3l«-3^' Vnntygssyygg^? ; ' -; -".
'

Telephone -Market '-703S '".

The whole world isfast coming to know that the Mitchell is the low cost, high class car.7 -America.-
France, England, Germany, Russia, Spain— each contributes its share of praise for Mitchell\u25a0beauty con-

'

struction
—

and patronage follows praise. -^ . ;.
- . "

\ ;''-V'-v^->;'.>;>;-..----; L^\-'-vf

There is not a cheap feature about the Mitchell,"except its price, 'and it;has everything that makes^ an r

admired and desired.
Itis low cost, because it is not priced on: the hysterical basis, and because our facilities are so complete -

that we can keep down the cost of construction to whsre it;belongs.. , ; ;; *
Itis high class because it is made of the same, highest class -materials that\ the world's -highest

'
priced^-

v. cars are made of. and quality is never sacrificed for quantity. . - '
\u0084/; .;;;,

Itis beautifully designed,: finished and equipped. It is*rakish, smart, refined, solid,- comfortable and luxu-
rious. Itis silent in.its ruhning^bsolutely silent^and it willlast^What more can there be to an automobile, 'and' why"^should any^car; oh "earth!sell_-for:'morer"mbney?;

'.

OS@EI & HuhtCl" '-AutO'^GOlripariV Pacific- Coast Distributors.
JU 12. mi.VTErt AUTO -COJJPAXV; San I'ranclsico,- Hetallv Distributors, J

'
;Ucp'nMfd Uurtfr SeMen Pateut '


