
Manager C. C. Eichelberger Re-
ports That New Home Has

Helped Business

the tire business in this city, but was
not In a position to understand fully
the exact extent of our trade until we
entered our new home. When the an-
nouncement was made our friends, the
Firestone users, and their friends came
to pay us a visit, and it web then
that we began to realize the foothold
we had obtained in this section. The
news that we were in a position to take
care of the owners who were using
Firestone equipment brought to / us
many who had bought Firestones be-
fore we came to the coast. As the
tire had given them such splendid ser-
vice they had no reason to come back
again, but when the new quarters were
opened up they were there with con-
gratulations."

their tires retreaded or repaired,
merely applying to the Firestone
agency for new tires. ;This custom
has now been.' changed

y
and Eichel-

berger says that he has been brought
i- into contact with many Firestone users
jhe did not know^before. ,He says that
he. did not realize what 'a large busi-

!ness had been done by his company
until he went into his new home.

In speaking of the outlook, Eichel-
berger said: "I have known that we
have enjoyed our share and more of

i\ C. C. Eichelberger, manager, of the
local" branch of the Firestone tire and

rubber company, which has jusf opened

|new quarters in this city, reported yes-

jterday that he had been surprised since
| the change by the Increase in his busi-
jness. Before the branch was located
lin its permanent home the facilities
for accommodating- the users of this
popular make were inadequate, and
many of them went elsewhere to have

The first race meeting in the Philippines, with the winning E-M-F
surrounded by a typical crowa\of spectators. Races are now held regularly
at the San Lazaro track, Manila.

E. L Cutting Tells How He
Used Lubricant on His Ford

in Long Journeys

.E. L*. Cutting-, traveling representa-

tive of the Standard motor car com-
pany, who drives a

'
Ford car in his

trips. through the state, has told of the
excellent service he has received from

th\^ use 'of
'
Motorol. On a trip mad"

last summer through Plumas and Las-
sen .counties Cutting covered more than
SOS miles oh two gallons of oil.

In October, on the occasion of the
club run to. Lake Tahoe, when tw*
Fords made such a splendid showing.
Cutting asrain drove one and made the
trip to the lake and back on two gal-

lons. In November he made an .ex-
tended trip through San Joaquin and
Sacramento valleys, covering more
than 900 miles *on the same amount.
Cutting says that if he is given twr>
gallons of Motorol he can go almost
anywhere, any distance, and his car
will not only be economically but ef-
ficiently lubricated. Another advan-
tage of the use of Motorol, according to
Cutting, is the fact that it can be pro-
cured in almost every section of the
state. \u25a0

Hughson & Merton, the Pacific coast
distributors of the 'lubracant. have
placed it in all the leading cities and
towns in the best agencies and garages,
although care has to be shown by the
purchaser to see that an imitation, or
"just as good" is not given him.

Calvin C Eib", vice president of the
Pioneer automobile company. ha» re-

ceived word from* ' ... . \u25a0\u25a0».

IWord From j
I Brln«sar ;

E. P. Brinegar.
who is at the di-
rectors 1 meeting of

\u2666" the Chalmers com-
pany. InDetroit. Brinegar report* that
there are 150 dealers at the factory
convention and that the factory has
sold 103 per cent more cars up to th«
present time than were sold during tha
same period last year.TRIPLE TREAD HAS

BECOME POPULAR
MERCHANTS BUY

THE CHASE WAGON
One of the Best Known Automobile Dealers

In United States Has Popular! Car
A. E. Morrison of the Morrison-Cole

motor car company in speaking of the

change in the personnel of the com-
pany said yesterday: "Some of the
motorists think that the change that
has just been \u25a0 announced will affect
the Cadillac agency. This is an error
which Iwish to "correct. Ever since
our company took the agency J have
had the management of affairs "and
we have tried our utmost to give Cadll-

The Marmon motor car company re-
ports the sale -of a Marmon suburban

IBuy* Mirmon I
I Suburban Car {

32-40
*

horsepower
touring car to
Walter Spyer. The
car is one of the
first shinment of

1911 models received by the localagents.

lac owners satisfactory service. Iam
stillin charge of affairs with even more
latitude than formerly for Ihave taken
over all the interests in the company."

Word has been received by the man-
ufacturers of the \ Triple Tread tires
from F. W. Pearson, who has recently
gone north to establish a branch. Pear-
son writes that prospects are more
than bright in the northwest and that

since he has arrived there He has sold
10,000 Overland tires, a new tire for
which the company has the agency and
which is manufactured in Chicago. The
new tire is sold with a guarantee equal
to that of any standard tire made or
upon buying a purchaser is given 50
per cent discount and no guarantee.
The tire has taken hold of the motor-
ists of the northern coast and Pearson
says that he foresees a very bright fu-
ture for the Overland tire. A. E. Bran-
dels, manager of the local house, also
reports a large amount of business dur-
ing the week in the Triple Tread. By
this process the tires, even after long
service and large mileage, are retread-
ed so as to make them nonskid and al-
most nonpuncturable. Brandeis says
that each day brings new customers to
the headquarters on Van Xesg avenue
and each mail brings letters describing
the good service rendered by the Triple
Tread.

Local Owners Realize the Value
and Economy of This Plan

of Renewing Tires

That the west Is fast coming to
realize the efficiency- both in economy
of time and money of the motor deliv-
ery wagon is the verdict of W. H. Dur-
phy, the local representative "of

'
the

Chase motor wagon. When asked as
to what the outlook was in that line,
Durphy said: "The east has long known
the value of the motor delivery wagon.
For some time past every firm that has
any volume of business has taken to
the self-propelled vehicle, for the cost
of maintenance and the amount of work
done have all been in its favor."

This feeling among the successful
businessmen- of the west is becoming
just as strong. Durphy says that the
firms that have become pioneers in
the adoption of this mode of transporta-
tion have proved to be his best adver-
tisers, for they have all added to their
first order from time to time, as their
business has demanded, or as they have
seen the advantages to be derived.

Not only has the Chase become well
known and proved itself to be all that
is required for the purpose of delivery
in this city, but in the cities around the
bay. Many of these cars have been
placed in service and have taken the
place of two or three horsedrawn ve-
hicles, which has greatly lessened the
expense In the. delivery department.

W. H. Durphy Explains Why

the Motor Has Replaced
the Horse

Montague Roberts, who drove the
winning car in the race around the
+ -*.
IAbbott-Detroit .I
I on Lone Run I+ ; •*-

world, and Charles
G. Percival of the
the Abbott-Detroit
publicity depart-
ment, the holder of

the world's non-stop record, will leave
Detroit on a six weeks' trip with the
Abbott-Detroit "Bull Dog," which has
already covered 15,000 miles- of Its
100.000 mile durability run. This trip
will, when it is finished on December
31 in New York City, make the total
mileage covered by the "Bull Dog" ex-
actly 25,000 miles. The car willbe used
the entire week following as a demon-strating car to show people at the New
York show just what the product Is.

The Warren motor car company of
Detroit announces that it will make a
few radical mechanical changes in the
Warren-Detroit 30 for 1911. This com-
pany., which has just recently been in-
stalled in its new factory at Detroit,
established its reputation with the sen-
sationally successful Warren-Detroit
30 runabout and demltonneau cars. The
increased facilities for production in the
new factory will permit the making of
3,000 cars In 1911.

The Warren line for 1911 contains:
Runabout, with either dicky.seat or 30
gallon gasoline tank; five passenger
touring car; demitonneau; fore door
car; torpedo and inclosed drive coupe.

Model H-C. five passenger _ touring
car, will be the leader. This car, as
have the other Warren models, has a
standard four cylinder 30 horsepower
Warren motor with four iivphbore and
4 1,4 inch stroke. The high tension Bosch
magneto is a part of the motor equip-
ment. The car has a 110 inch wheel
base and 34x3^4 inch tires, with semi-
ellipticsprings infront and three-quar-
ter ellipticsprings in rear.

While the Warren company this year
has increased its line by several models
it still pursues Its policy of concentra-
tion, each model containing the same
standard Warren motor, and chassis,
with different bodies mounted there-
upon.

The Warren fore door and torpedo
models are the most artistically de-
signed cars on the market this fall.
Both have 35x4 inch tires, instead of
the standard 34x3% inch, which greatly
improve their appearance and add to
the riding comfort.

The Warren 30 inclosed drive coupe
is a car which has sprung into imme-
diate popularity. The demitonneau,
which helped to establish Warren fame
for durabilityand economy, is again in-
cluded in the line. Itis practically a
duplicate of the five passenger touring
car. except in seating capacity.

This Detroit company numbers a 1,000
pound lightdelivery car among its mod-
els. This car recently won the Boston
commercial car reliabilityrun, operat-
ing 120 miles with a capacity load at an
expense of 2%c per mile.

NEW MODELS OV WARREN
DETROITS ANNOUNCED

Affiliation with the Pacific highway
association, the appointment of a com-
mittee to formulate definite plans for
advancing the good roads campaign
in the state of Washington this win-
ter, the election of officers for the
ensuing year, and the decision reached
to buy or build a clubhouse next year—

these were the important features
of the. annual meeting of the Auto-
mobile club of Seattle.

The officers elected were: A. Warren
Gould president; Charles F. Plimpton,
vice president; O. B. Williams, treas-
urer, and Frank 34. Fretwell, secre-
tary. These officers, together with
James H. de Veuve, will serve as the
board of directors. Clarence Hanford,
the retiring president, in Ills report,
stated that the club's membership had
been Increased 164 since July 1, 36 of
which have not yet paid dues, and in
consequence are not yet in good stand-
ing.

GOOD ROADS CAMPAIGN
IN THE NORTHWEST

The time has changed since Paris
was the beginning, and almost the end,
of everything pertaining to automo-
biles. That was in the early days ofmotoring, when the French product
was celebrated, and the Paris salon
was an exhibition of supreme import-
ance to the entire motoring world. Thisyear the annual exhibitions are to be
revived, to enhance the prestige of the
French industry and, if possible, to re-
store France to her premiership. The
show will differ in two important par-
ticulars from the old exhibitions. First,
it will be promoted and managed by
the industry, instead of by the Auto-
mobile club of France. The latter will
still have some say, but the real con-
trol will be in the hands of the lead-
ing French tnakers. The other great
difference will be the giving way of
the magnificent decoration schemes of
the past and the substitution therefor
of a general plan, which, will cpst in-
finitely less than the old way, and yet
be pleasing to look upon.

AUTO SHOW TO BE
HELD AGAIN INPARIS

Another heroine has been discovered
in Kansas. A girl refused to marry
and bring a son in law home for her
poor old father to support., .'

\u25a0• "Bob" Maxwell, the coast represen-
tative of Morgan & Wright tires, is

Demand for ;

Xobbr Tread* |

In town, having
come up from Los
Angeles. He re-
ports that trade
is picking up In

the south and that the owners and
those coming in from the east for the
winter are taking kindly to the Nobby
tread non*>kid tires.

icy of the company says:

"The fact that only one man in
many is a purchaser or prospective

Ipurchaser of an automobile gives the
I advertising- man in the automobile or

automobile tire business a very con-
f .«:derable problem to work out.

"

"To reach the present owner of a. machine is not so very difficult. Ifan
, announcement is not brought to his

notice in the course of regular adver-. tisin& he is reached, from time to
time, by circular matter sent through
The mails to the^naraee end addresses
obtained from registration lists. The
immense field the acK'ertising man
must reckon \rith, however, can be
reached in no such manner.

"This le the vast unknown quantity
,

—
the man who has not bought a car,

but -n-ho Is going to buy. His name is
legion and he lives everywhere. He
nay be In a bank or on a farm, but
his name and address are not known.
Ke may read the magazines, but it is
very much of a question whether he
has so far progressed toward motoring
as to he reading any of the automobile. publications.

.One certain thing is that he reads
the ne^rspapfrs. One can imagine a
man who does not read a daily paper,
but he can not conceive of that man

•being- the owner or prospective buyer
of a car.

"Where are the possible purchasers
of machines? H stands to reason that
among the doctors, bankers, lawyers,
.architects, etc., there are large per-
centages of likely prospects for the
sales department of an automobile or
tire concern. On these grounds the

. automobile advertiser is urgently so-
. lic'ted to take space in the medical

journals, in the banking and financial
\u25a0 publications and so on through the• list. Kven the religious publications

f.nd grounds to support arguments in
. favor of their use., because they go to. people of intelligence and usually of

comfortable circumstances.
"In advertising Diamond tires we

have kept constantly in mind the great
unknown quantity to which Ihave
alluded. It is our pronounced conclu-
sion that we can not afford to devote
a great part of our advertising appro-
priation exclusively to the trade pub-
lications, because all of their circula-
tion is within the trade or the list of

if,-"sc-nt automobile owners. Similarly,
n \l we peek to reach the doctor through
/*his favorite medical journal, there are

pome six or eight of these publications
to be employed. The same thing: will
apply to the banking papers and to all
classes of literature.

"The point in mind is that we must
get to the doctor, the banker, the
architect, the lawyer, the dentist, the
wholesale merchant airt the retail man,
in any line of business, all at the same.time. There is no way in which this
can be done so certainly, in our judg-
ment, as by the use of the leading
newspapers.

"Our further reason for increasing
each year our newspaper space, though
•we did actually less work insome other
2in<-s last year than we had done in
the past, is that we are enabled to get

\u25a0 quick action in definite places.^ AYe
may take space Ina monthly or weekly
magazine of vast circulation and we
know that in the course of six weeks
or so our message will be carried to a. great many people the country over;
but when we want to say something
in San Francisco and that section of
California, for instance, we know that
the newspapers will be the vehicle
carrying our message to the people we
want to reach, no matter what their
line of business may be, not next week
or six -weeks hence, but tomorrow
morning.

"li'ls on these grounds in general,
though the argument could be carried
out to indefinite length, that we are
<2evoting an Increased sum of adver-
tising money to newspaper work each
year."

It pays to advertise in the news-
papers. Lee Ijams of the Diamond
rubber company In discussing the pol-

R. R. L'HOMMEDIEU

Dailies Reach Both the Owner
and the Prospective

Buyer

Lee Ijams of the Diamond Rub-
ber Company Tells How

He Gets Business
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HEAVY TRADE IN
FIRESTONE TIRES

ADVERTISING IN
NEWSPAPERS PAYS

E-M-F IS THE FIRST TO
WIN IN MANILARACES

A. E. MORRISON NOW
CONTROLS CADILLAC

MOTOROL SHOWS
ITS EFFICIENCY
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LUBRICATION
Gained With

Keep down your cost of up-
keep and raise the efficiency of
your motor car by using

Our records of users prove its
superiority over anything . that .
is now\offered. It willpay you
to investigate Motorol.

Hughson & Mertoh
:V: VPacific Coast .Agents i

>yan Ness &Golden Gate Ayes.

The announcement of the
taking over of allthe interests
of the Morrison -Cole Motor
Gar Company by A. E. Mor-
rison in no way affects the
Cadillac agency in Northern
Galiforhia. The same consist-
ent service that Cadillac
owners have enjoyed since the
Morrison-Cole Company se-
ciired the agency willbe con-
tinued under the management
of A.E.Morrison as heretofore.

Mr. Morrison invites the
public to inspect the new
Cadillac Models which have
just arrived, and announces
that five more car loads con-
taining touring cars, Demi-
Tonneaus; Coupes arid Limou-
sines will arrive this week.
Some for immediate delivery.

Morrison-Cole Motor Gar Co.
Golden Gate at Polk

Phone Franklin 640 )
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1908 60 H.P. Berliet Touring Car ....'. . .$l,OOO
1908 35 H.P. 6 Cylinder Stevens $1,200
1908 40 H.P. Pullman Roadster. ..: $1,000
1908 30 H.P. Pope-Hartford Touring Car :......... $1,250 ;
1908 40 H.P. Studebaker Touring Car. ....'.'. .. $900
1908 45H.P. Pierce Demi Limousine .$1,400
1908 60 H.P. Thomas Landaulet. .$1,350
1907 20 H.P. Stevens Touring Car. .. $700

ALSO A FEW REBUILT AND GUARANTEED
LOCOMOBILES. 7

(JB^h THE LOCOMOBILE COMPANY OF AMERICA <f^BW{[ggg^H Van Ness Avenue and Hayes Street, San Francisco - B^^»H
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Protect yourself from the
dangers of slippery streets by
using the

TSres
We take your old tire's and

make them better than new by
giving you a

Non-Skid
Puncture Proof

equipment that vvill double the
mileage of your tires.

Before Treating
-

This is not a makeshift, but
one of the most advanced and
proved ideas inhandling the tire
proposition. Itis worth inves-
tigating, and we willbe pleased
to show you why, (luring the
last 48 hours; since the rain
came, owners have brought in
50 tires to be treated.

After Treating

Triple Trladll'f'g Co,
545 Van Ness Avenue


