
SUBURBAN LINES
LOST $3,247,554

IN YEAR, SAYS.P.
According to Railroad's Fig-

ures, Ferry System and
Alameda Trolleys Cause

an Immense Deficit

PUT LOSS ON Ev*ERY
PASSENGER 17 CENTS

Report Does Not Intimate
Company WillAbandon

Electric Service

l or several days the Southern Pacific
has had experts delving into its books
to pet some important figures on earn-
ings for the public. A remarkable dis-

( overy has been made.
For more than a year the company

has been spending 3 1-6 cents to carry

each passenger per mile on the sub-
urban electric system in Alameda

< nunty a-nd charging less than 1 cent
per mile. Nineteen million passengers
were carried, the expense was $4,613,-
--262, the revenue was $1,365,707.15, and
the company lost just $3,247,554.85.

These figures for the fiscal year end-
ing June 30 last were made public in a
statement issued yesterday. There is
no reference in the statement to the
financial report issued 12 days ago, in
which the company reported that the
gross earnings soared $11,249,000 above
the gross of the preceding year and the
net earnings climbed $4,795,100.

C. W. Durbrow, one of the company's
attorneys, testified recently before the
railroad commission that the company
lost $J64,000 during- the fiscal year 1912-
--3" In the operation of the new electric
suburban system. Bjt since then the

< ompany has discovered that the loss
is more than $3,000,000.
OTHER CHARGES ADDED

The loss Mr. Durbrow figured was in
direct operating expenses. But now it
is found that by adding the interest
and taxes and other fixed charges the
figures go up 10 times as high.

"Theae statistics are taken from the
actual records of the railroad." an-
nounced the company. "The people and
f»rrier alike are benefited by a knowl-
edge of the facts, for each is entitled
to the worth of the dollar It expends.

'For every mile the Southern Pacific
company carried a passenger on its
terries ajid trains on suburban trips it
received less than a cent, while the cost
of the same service was 3 1-6 cents.

"That is to say. on all the 19,000,000
travelers the railroad company lost
2 1-5 cents for every mile it trans-
ported each of them. Or, again, each
passenger, on the average, paid 7 1-5
cents, regardless of distance, and yet it
'\u25a0ost the carrier 24 and a fraction cents
to serve him.

LOSS 17 CENTS OX EACH FARE

"On every one of the 19,000.000 pas-
sengers the company was out a little
v)r,rc than 17 cents for having had him
as a customer."

There is no mention in the announce-
ment of this tremendous loss that the
Southern Pacific intends to abandon its
s iburban electric service In Alameda,

FURTHER SLASH LIKELY
!N RATES IN MONTANA

RattWFny t ompanles to Be Asked to
»>iinv» Cause Why Annther Re-

duction Should \»t Be Made
!i'':i.l:N'A. Mont., Aug. 10.?Simul-

taneously with the going into effect of
the new grain freight rates established
early in .luly by the state railroad
com missiotl for railroads operating
within the statre comes the news that a
further slash in tariffs on Montana

to Pacific coast and eastern
points is now under consideration by
the state commission.

The commission has ordered a bear-
ing in Helena August 11*7 when the
railway companies will be asked to
show cause why a further reduction
should not be made.

At the same time intrastate lumber
on the Great Northern will be

OREGON WOOL SHORT;
VALUE FALLS $1,000,000

Increased Price of "Mutton Saves
Poor showing in Sheep

Industry

PORTLAND. Ore.. Aug. 10.?The clos-
ing of the 1913 wool season shows the
clip was the smallest Oregon has pro-
duced in several years. But for the
good prices obtained In the mutton
market the year's operations would
have made a poor showing.

The total clip is estimated at about
18,300.000 pounds, as against 18,700,©00
pounds last year and 18,900,000 pounds
in 1911.

The n"t value of this season's wool
"-as about $2,080,000, that of last year
sr..nr..- nnn, and that of two years ago
$2,500,000.

FORT WRIGHT TO CONTINUE

General Wood Says Abandonment of
Post Never Hns Been Discussed

SPOKANE, Wash.. Aug. 10.?After
holding's conference with officers at
Fort Wright touching enlistments and
the remedy for the evil of desertion,
Secretary of War Lindley M. Garrison
and his party left here tonight for
M Mont. That Fort Wright
would remain a permanent army post
and that only the lack of soldiers pre-

ented its ultimate enlargement was
.ted by General Leonard Wood,

ivho said that the idea of abandoning
Foi t Wright never had been discussed.

LOMPOC VOTES ROAD BONDS

! ateVSal <o State Highway to be Built
With gIOO.OOO issue. r. i?t Dftftttjep to The Call*

1/iMPOC. Aug. 10.?Lompofc has voted
$100,099 for highway improvement at a
l election. The most Important

ontemplated by the bond issue is
Tvm hnmpuc to Harris, connecting

Lompoc with the state highway. Other
roads will lead to rich agricultural dis-
tricts and one will I onnect with the

ted state highway by way of the
present main county road and the San
.lulian district.

LANE SEES GLACIER PARK

BELTON. Mont., Aug. 10.?Secretary
of the fnterior Franklin K. Lane. Mrs.

Mr. and Mrs. Miller, and H. A.
Myers. Mr. Lane's secretary, arrived
here today after completing their, tour
of Glacier park. They will arrive in
Ta. oma at 10 o"clock next Friday night,
the 15th. and will reach Seattle Sunday
afternoon, August 17. and leave for
Portland late that night.

MONEY DRAIN FROM STATE LESSENS
Call's Label Gathering

Campaign Proving
Its Worth

"The Call is giving something for
nothing,'* remarked one youthful mem-
ber or The Call's label collecting array
as he started to empty capacious
pockets that appeared to be bursting

with packs of varicolored labels, pre-
paratory to receiving a first baseman's
glove and a baseball bat in exchange
for them.

Thus succinctly, though not alto-
gether truthfully, appears the keynote
of the tremendous success that has
marked the label gathering campaign
launched by The Call for the purpose
of increasing the demand for goods

made in California, and in this way
promoting the material prosperity of
the state.

The Call, whiie gding to much ex-
pense and trouble In providing the big
variety of splendid premiums for the
reward of all collectors of labels, feels
that these rewards are being given In
exchange for "something" of far
greater value and which will mean
Very much to the prosperity of all
persons in California?that Is, a spirit
of state loyalty and fairness to Cali-
fornia manufacturing concerns.

To the general public that has been
In the habit of spending money on pur-
chases and receiving no return what-
soever tor their discrimination of goods
selected, it does appear that the de-
parture inaugurated by The Call is one
In which a substantial reward Is
placed upon an object heretofore value-
less. As a consequence the tide of pub-
lic discrimination is turning to those
goods advertised in The Call's label
page. These articles are of standard
qualities, easily the equal of all com-
petitors, and under The Call's plan
they offer a means of acquiring cook-
ery sets, foodstuffs ant} knlckknacks
and useful articles of all sorts.

However, The Call initiated the cam-
paign with the object of bringing Cali-
fornia to the front rank as a manufac-
turing state. This was done because
of two considerations. One was that
approximately a half billion dollars
was being drained from the state by

outside factories that might as suc-
cessfully be located here, and the sec-
ond was that the Panama canal, with
its influx of population, made it im-
perative that we have factories In
which to employ the newcomers.

It was clear that California was suf-
fering from a dearth of factories. How
to alleviate/ this condition was a prob-
lem thnt seemed to have but one solu-
tion. This was that the products of
California be given preference by all
persons within the state. Once this
was done, it was reasonable to expect

that the national factories rather than
lose business would erect a branch
factory in California, and that new fac-
tories would be built to cater to the
people's demand for California products
of standard merit.

Now it is one thing to discover a
remedy for a condition and another
thing to put It Into effect. The argu-
mentative artd the sentimental appeal
had been often made on behalf of the
home industries. The condition re-

quired some new, unique and irresist-
ible incentive to be embraced by the
people as a whole, and with this ob-
ject The Call decided upon the direct
reward of boosters of California prod-
ucts. Premiums of every description
were obtained to be given in exchange
for the labels of certain California
products of indisputable merit that ap-
pear advertised on The Call s label
page every Monday.

The widespread enthusiasm that has
marked the beginning of this label
gathering campaign has testified to Its
efficacy. The campaign is to continue
until the exposition year. As it is con-
stantly gaining greater headway, it
now appears that the. impetus it will
have attained during the third year of
its existence will be unprecedented in
the history of great public movements
for commercial betterment. It is the
hope and the object of The Call that
when the visitors from all sections of
the world attend the Panama-Pacific
exposition in 1915 there will be an ar-
ray of manufacturing establishments
located in this state that will com-
mand the admiration of all people, and
which will go far toward obtaining
the oriental. South American and all
Pacific markets for California Indus-
trial institutions, their logical source of
supply.

At present the label collecting con-
test of The Call is going along on a
very firm basis. The collectors or labels
are immensely interested In the cam-
paign and pains are taken to discrimi-
nate in all purchases so-that the arti-
cles used in their own and friends'
households are those advertised in the
label page of The Call.

Hundreds of attractive premiums

have been earned by good boosters of
California made goodß, and in practi-
cally every instance the winner has
given assurance that the habit of sav-
ing the labels has taken hold and will
be continued. As the character or the
premiums is becoming known, new
recruits are entering the ranks of the
label collectors. Some strive for the
household premiums, others for the
food products, and others for the nov-
elty prises. All are certain to re-
ceive something If they work in the
interest of the California manufac-
turers.

The new contestants are requested
to carefully read the rules of the con-
test, which are printed on this page,
and lo conform to the requirements

when making deposit of labels. The
certificates may be saved for indefinite
periods, or until such time as the con-
testant has sufficient to obtain the pre-
mium that is desired.

WOMEN EXTOL THE CALL'S MOVE FOR HOME 600DS

Just as Easy to Buy the California Made Products
"[am collecting labels of goods made

in California for The Call's label cam- \u25a0
palgn became 1 think home Industry Is
a flue thin* for this state, and It will,

make better time* for everybody.**
"One of the reasons way I am collect-

ing your labels is because your premi-
ums are nice to have and are easy to
get. but the principal reason la that I
hare been reading your article* ©\u25a0 buy-
ing home products aad my husband and
I decided that we would do all we could
to encourage our factories. I believe
they are entitled to the import of the
people. Everybody ought to read The
Call's label page and learn why they
should save the labels."

"The Call's label gathering plan at-

tracted me because It was fair to every-
body. Too often only those making the
highest number of points win prises,
ivhllc all the rest get nothing for their
labors. In The Call's label campaign
all amounts of labels "In something.
( have always believed in home indus-
try, hut It was never brought to my
attention so forcibly a* since 1 hare
been reading your label page."

In the three preceding paragraphs

are statements from three women that

have cashed in labels with The Call
during the last Write, and were made
in answer to queries as to why they

had entered The Call's label campaign.
"Why are you collecting labels and

what do you think of Home Industry?"

was the question put to them.
The persons selected for interroga-

tion had deposited more than the usual
number of labels and were taken at
random from scores of men, women and
children who had been depositing la-
bels, getting certificates, registering

for the bonus prizes and choosing pre-
miums.

The answers received have been most
gratifying to the label department of
The Call. They demonstrate that the
spirit of the campaign, that is to say
patriotism and loyalty to California,

which has been constantly voiced by

The Call, has become the dominant fac-
tor In the contest.

Labels of made in California goods
are being collected because It will in-
crease the consumption of our factory

products and In this way assist in ex-
tending the scope and output of our
manufacturing plants. This has been
one of the educational features of the
campaign, and> it has gone far toward
enlisting the co-operation of hundreds
of persons.

A three year boosting campaign for
the upbuilding of our factories, a cam-
paign that will culminate during the
1915 exposition, when hundreds of
thousands of visitors will be In Cali-
fornia, is the work that The Call has
set out to accomplish, and which has
met with the enthusiastic support of
consumers in California.

The activities that are resulting from
this campaign are the best evidences
of the earnestness with which people
are working for home industry. For
instance, a procedure much in vogue is
to notify the dealer that unless he fill
out the orders with home products they
will be returned. If the offense Is
committed a second time, the threat is
carried out and a warning sent In
that if it ever occurs again he will
receive no more orders of any kind.
This final warning Is usually efficacious,
because, rather than lose trade, a dealer
will stock home products.
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Support the State Which Supports You 1
BUY GOODS? I

MADE IN CALIFORNIA!
\u2666Headaches aid Constipation*
J TO PROVE I
? ft ta far tbm sua eriar ttt any fer*if» water I
t-

«* «roM w* wfll p%t * <*m ta jrawr ktaaa 7
¥ «a a IB daya* trial. Wrlta or phoaa *
I VEROXICA WATER 00. I
t Sltt Market tt. I

t Using Goods |
: "Made in California" t
I Makes the State \u2666

J Prosperous. % t
| Always Look for *
\u2666 the Maker's Name. t

|'BUY~~~i
CASWELL'Sj
j COFFEE
{GEO. W. CASWELL*| 530-534 Folsom Street \u2666

\u2666 *

| APerfect Shortening f
\u2666Doughnuts HUH Insp't'dt
tMayonnaise ?HBJ t
f\u2666\u2666\u2666\u2666\u2666» \u2666-» »»\u2666\u2666\u2666\u2666\u2666\u2666»» \u2666\u2666\u2666\u2666\u2666\u2666<?

t mlm 111 111 Jk II111 IFJ mm\\\ 4
\u2666 mwm vMI 111 JtilFllVflmmm \u2666

I
Caned Fra'ts, Vegetables, \u2666

t Catsip, Preserres, Boiey, |
;, ? I

I Asparagis, Etc. ;
t SEEDLESS RAISINS \u2666

\u2666 wt, tW^mWi :

\u2666\u2666\u2666-\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666\u2666.\u2666
i >i
jA genuine Naphtha Soap fori*.

\u2666 washing without boiling U
\u2666 or rubbing. J*
|the standard:
: SOAP CO.
\u2666 San Francisco. it
\u2666 't

111! pork &scans ;
A mumW A HHH «4M*a

!\u25a0 Hi wwuuwjwn 4

j|jjflj3Mtt*ssgQ[ 4

t Save IJT L Labels \

jPhoto Finishing!
: AT CUt RATES t
IMDfIV WORK LOWMT PRICKS ?

PROMPT SERVICE I
I "WHY WOT tMT US DO ITf 4

tSunset Inc. \u2666

I "Save Our Sales Slips* t

boradentl
J. The Milk off Magnesia t

hrOOTH PASTE
t Bast far Yaerr Teeth \u2666

»» \u2666»\u2666««» *

LIST OF PREMIUMS
(Premiums Made in California When Possible)
18 CERTIFICATE* < b»ta* r»i«h Pork | B»thing Salt (Men's*

Collar hntton Cold Cream Cbsfing DISS Spoo* I Pntichlsg Bag
Boston Garter* Tooth Pow.ler Bracelet 1

KSS* n^i!,".'11 * ias certificatesShading Stick Baseballs
.-.j,.mmJ, a. nr.mn-1 Manicure Set Spoon Tray

IS CERTIFICATE* , tfH
,

Baseball Bat ! Toetfe Bro<=h Neck Chain Roller Skates
Shoe Pollster 'Carrie* Knife Six Ice Tea Spooae Automatic Safety

Hair Oomb Sharpener Vast Raaor Strop
Pocket Comb Whisk Broom OhaJng Dish Tray rmbrella
Kail Clipper Bit Buttar Spreaders Watch Chain

Handle* Nippy Watch fob
2B CERTIFICATES Olira Dish Military atropkea

Harmonica ! Pn rah Bella .KA r-caTirtri-mr«
SVarfPia Indian Clnbe 100 CERTIFICATES
Catchers' htttt » Canal* Sticks Teee Curtains Tea Pote
Fleldera' Uttt * PP.!. E. I*l3 Hammock Tab!* Scarf
fcaaebsll Maak Necktie Salad Set Sharing Mirror

?.
--. .- .-. ... Ceffee Percolator P(«afag Rod

SS CERTIFICATES , «, Table Knives
Snspendern Tape Measure 2SO CERTTFTC ATEST»n Beady Complexion Brush .

Baf'tY blades Hat Tin Br*ad Tray Air Rlße
Hat Brush Maolciire Butter H. 8. Flag Caff Button*
Oaf Buttons Table Mata Vinegar Cruet Tennla Set
Pocket Ka!f» B"car Shell Silver Picture rYama Oroqnet Set
Baser Strop Bath Towel Butter Dish £T°ln'J^*'

81: Sonp Spoons Rathtrg Stilt
58 CERTIFICATES Coach Oarer Sweater

f>»pStoT* Cold Meat Park ?*". Fort» VIZ?"£Sl
IVtcbm Ma it

Fountain Pen Baseball Bat reotban.
Dollar Oaaa Tennis Nat Tennis Racket
Tffnt Set Men's Bethtn* Sort 330 CERTIFICATES

Fc*tball (Itugby) Oceans Nbpkta.

TS CERTIFICATES lT*rn Wnh TraTetlr*Case

fc&fl* o^fcf*pinP .Indian.gabs Water Bottle Tenets Hot
Rot ?n-la-lKek . Swoats. Coat

Three HandkerrMefs Six C*ffe**p*oua SJSS CERTIFICATES
7*/ITX, al"'"' »,«* Asto Strap Safety Onltar

*?, Blld 'l * SffS.** Barer Mandolto
£?" ,a-*<> Otllette Safety Basae Santo

a til?5. Opera Claosoa VltflaCam
Ae~*'*n

Pepper
<» CERTIFICATES

Pocket Water Color Snt Dlah |
Rendolr CJoek Ponntaln Pen _?

M-alc Roll Card Oaaa *?« CERTIFTCATES
Alarm Clock 1 Prophylactic Half Pamera 1 Rifle
Food Chopper Brash Shotgus !

Wa?.t P 'n CERTIFICATES
Three Table Spoona Oof Collar Set of Dlahaa {Meld Glasses
Six Omnee Spoons Golf Stick Suftcaaa jCudelahrnaa
Six Oyster Forks Baseball Shoes Traveling Bag I

la addition to the shove preuSums any article of merchandise adTor-
fined on thin page will he given by The Call ta the eateht of 2 per cent
of the amount of labels tamed In.

In addition to the regular list of premiums the fellawing competttleo
prises will be offered i

A GOLD WATCH, donated by A. C. Rulofsoh, president of the Home
Industry League of California,

FIFTY DOLLARS IN GOLD, cans ted by the Home Industry Leasrub at
California.

A motorcycle, of standard make, donated by The San Francisco
Call.

: TO THE TIE TRADE t
7 unusual foresight in our purchas- T
I Ing department has given us a ?
\u2666 big advantage- over all competi- T
? tlon, as we have a large stock of » T
T tie silks, from which we can de- ?
I liver ties immediately, although T
I si! silk mills have been closed I
I several months on account of I
I strikes. 4

4 H. M. HRINKMAW SONS \u2666
I 180 Batk St. \u2666
t San Francisco California JI*M*>MMttttttttttttttt'J

! PURIIf SODAS i
\u2666 Tley Pleass? I
! Th«T'r« Better? X
\u2666 They're made la Cslifontls By I
\u2666 yon and your neighbor*. I

? MUTUAL BISCUIT COMPANY :
\u2666 SAIf rRANCISCO \u2666

t IBWGATIOIf?IBBIGITIOH it
\u2666 tawt a*aU«t*tTftr t5S»s V»U». le
\u2666 ettailss a Soastlfal ta»pSy of pm wataa> \u2666

\u2666 #S*T TSEB BSST \u2666

\u2666 WELL CASINO j
\u2666 IV. W. MONTA6UB St CO. t
\u2666 SMtatfttM ISM. I
7 nn ii taaaafaetatwt tatSat Ska, I
{ SAX ffkaMOtSOO. \

| BriHiantshine |
IPolishes AilMetalsj
| E. W. BENNETT & CO. j
*\u25a0 ml
*\u25a0 ml

I»444»»44»» \u2666»\u2666\u2666\u2666»\u2666\u2666\u2666\u2666

iTJs* nut s»j«ii- ItiU Pure Whits E&tV I I

{For Washias; RBBjfeH I
\u2666 Clothes sad N \u25a0BbbSJ tt Dbhas.

itvsttosir.nl ||

tItePnIROSE BUD
: l«alsV -Cream Wheat;
1 1MBKUBraM *» » flaked wbsaa »
I IUmWMxrOT manufactured freed \u2666
I tnl «r»»«i «r u«s
\u2666p California ehatt-,,
T SgmTmmX *nfl aTsraranteed byl*

: ZzSSZ H.GOIHKOMPMR:
mi Sold by Oroaara ;\u2666

\u2666 WfiSSt i»o P»ts^ : S for tsajt

f When Yon Sweep*
t indispensable foe aasi-1
4 KaS^ lßß^^S^aaiS aSb ary ductless sweeping, i

\u2666 IffIWifITTITrWH Makes houas cleaning 1
\u2666 ataISJM BJ.Mim * pleasure. Ask year

*0 n»"ar'f.llltlllli» grocer today. Ssc and x
\u2666 I ffc f for th* finest XII a*

,
carpets; 11.50, $8,881

0 Mbiiaaniaata»2 a> »'?<> ** barrels for the 7
1 V Boora. It cleans, pre \u2666
I X a tecta and aisiarccta, f
I IS JgttSßaa fl Cedar-Sweep Co. *1 H! S.rr Ji TlB-lT \u25a0rannaun St, t
1 flats * ,TjJ Sas Francisco. fJ *S"Hgy ?,'.'"\u25a0"l 1"" HoerarS IS Parker \u2666

J Sales Manager. \u2666

\u2666 ) \ *
I U amwr*»nr Vk pute Otnea f \u25a0 \u2666

! /aSßaMaSJaflaHaaV SnrflflratT 1 » I
1 WaaHßaaVsaW famtat }» ;
2 U e# Aeefdent I A I

4 tt GMffMB, fss. i

t Plane Ten* Bast anas WNS I
t Yarn* Swa Henae Cenapeer J

When B«yi«f j

I Arc pnn taynrtnt yourself ay ertnkint cot- 1
c febl Are yam of a bUloua or nerrous teas- i
Iper ameet T Oaten Is klUtag to each s person. 4

FMO-KO-NA 1
: iwicoffff" AND:
!tce s»ia always pralso it te year fxtanda. 1

dsn rear ajfoeae fee tt. T
MeKo-No ta strictly s bosae profiaet. Man. *

\u2666\u25a0»\u2666\u2666»\u2666 eeeoe-eeee \u2666

THIS PAGE ALWAYS
CHANGING

Watch for It Next Week

\u2666 I Lmr I*

\u2666 m\ Km
ma mmm tMjm

Ljm m *

A/ofe? THE CALL'S label gathering campaign it open to all t
|j person* and the premium* will he paid prompth on presentation ef j
j; CERTIFICATES. |

Rules for The Call's Label!
Gathering Campaign

\\ Rule I?Labels and Safe* Slips rmurt be of goods advertised on this I
page, have their cast price marked on the margin, and must \u2666

be presented at THE CALL'S label department Saturday \u2666

afternoons, only. t
<> Rule 2?Labels and Sales Slips representing $1.00 worth of purchases \u2666

!! will entitle their owners to one CERTIFICATE, $10.00 worth t
jj ten CERTIFICATES, ate. Certificates are redeemable by J

;; THE CALL in premiums?see list. T

o Rule 3?Labels and Sales Slips must be gathered in the process of *
)'t legitimate consumption among families. This rule will be t
j! strictly interpreted. Labels coming from improper sources, f

such as manufacturers, printers, etc., will not be accepted. \u2666
This measure is taken tor the protection of all participants. *

j| EXTRA TALLIES. $
j| The value-of each label or sales slip can be increased 20 per cent J

11 if it is accompanied by its ad clipped from this page. So keep THE \u2666

;; CALL'S label page and clip the ads. t

I 1 , \u25a0 £

RULES FOR THE COMPETITIVE PRIZES I
"< \u25a0 (The competitive prizes comprise a motorcycle, gold watch, $30 I

in gold, etc.) , X
\ t Rule A?All persons desirms: to try for competitive prizes must enter ?

their names ? with THE CALL, so that the standing of con- \u2666
testants may be published. Contest for competitive honors 1
will cover a three-year period. \u2666

" Rule B?Contestants willbe credited with all CERTIFICATES cashed |
][ in for premiuma except when no increase in their standing *has been shown for three months?they must then begin anew. \u2666

Rule C?Contestants may enter their names and begin working for *
]', competitive priaes at any time. t

i>H«MM \u2666» !t!22 **S22S
4 8881 I JH
4 BBBh I H » bbbbl Ssbbl Mfmm ymm \u25a0goS \u2666

4 I *4 I \u25a0\u25a0\u25a0\u25a0\u25a0\u25a0\u25a0\u25a0 X *

; tlM[lUMWk^4MitsliMM;
\u2666 H I \u2666

\u2666 *
1 ;
: BOOTH'S

CBJD9CSJIVT BRA WO \u2666

: iffiiiTTTii 1 f SARDINES :
« Tha Sardine that la distinguished from *\u2666 ' >n by Its superior food value and flavor. 4

\u2666 *^mm A Pound Can 30c Brarrwher* *\m\m\\\r *\u25a0 Item* Produce of the Htgbest Merit
t fa.staid In tha FamcKia Bay of Monterey ?

ißetts Crescent:
: Auto Springs \u2666

| apsnrnnttinil not to break or settle*
\u2666 ?ranro RBPjtnt<i proi«»ti>y \u2666

f ATTKIfDRr TO f

I BETTS SPRING CO., :
\u2666 ?88-800 FOLSOM ST? \u2666

t San FmefcKi *

:bixoN tSffiiiiiSl| From Hutton Brothers ;
\u2666 Dixon Certified Milk Farm. #\u2666 That * the brand tbat la aaperlor to all .
f others, because Dixon Ridge Highlanda la the
y place famous tor ita aweet grasses, clean *\u2666 grain and choice har. These make up the *
4 rations of the cows that produce thla «el' *c known brand of milk. No tubercular or \u2666
a typhoid troubles imparted by using Huttnn \u2666
I Brothers* Certified Milk. Sec that your c
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