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(A few "quick-reading- " facto about one of the most remarkable cigarettes ever made)

that gives Favorites an unusually
good taste a taste that the majority
of men like.

SPAP

If you have not yet tried Favorite
Cigarettes, we say simply this:

"Favorites are mighty good. They
are pure. Most men like them. Just
try them and see what YOU think."

Why add more?

Urging alone won't make a man
smoke a brand of cigarettes unless he
likes thenl. A smoker is pretty care-
ful what he chooses. Printed facts
alone won't convince you that a ciga-

rette is good

You must try i
And that try out of Favorites is the

clincher that has won all the friends
for Favorites wherever they have
been introduced.

In town after town in state after
state, as fast as they are introduced

Favorite Cigarettes leap into big
favor almost instantly.

In several cities during the past few
months, Favorites have jumped from
being an unknown brand to the big-

gest selling cigarette in those cities.
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No other cigarette hasever shot
ahead without help so fast as Fa-
vorites.

For, mind you, Favorite Cigarettes
gained their tremendous popularity
absolutely unassisted before they
were advertised without being
pushed without help of any kind.

What is it, then, that makes
Favorites "go so good"?

There's no mystery about it What
reason "could there be except that it's
JUST BECAUSE THEY'RE SO
GOOD!

It is just'because there's something
about that all-pur- e, natural leaf to-

bacco in Favorites and something
about the way in which it is blended

Tno opening l.omb in ? membership
camp.iU'n to ho conduct'.-- ' this fall
and vOnter wa.s fired last niht at tho
fall meeting and banquet of the Ad-F- t

league. Plans determined by the
board of governors which met just
prior to the banquet wore announced
at the meeting. Mae. Martin of The
.Minneapolis Advertising Forum was
the speaker of the evening. His re-

marks were confined to the history
and working plan of Minneapolis ad-

vertisers' clubs.
As announced by Jl. C Weir of Do-waiji- ac,

Mich., chairmar. of the even-
ing, the tentative plans for the mem-
bership campaign for increasing tho
league's roster have been thoroughly
worked out. At future meetings, the
dates of which are to be announced
later, each member will be requested
to brin with him one Kuest. Fach
member of the board of Kovcrnora
will brim: two guest. and it is hoped
in this way to arouse active interest
in the Au-hV- ll league.

Name Iixwtiii Committee.
In addition to this, prominent Ad-Se- ll

men. "live wires" in the cities
in which th.-- y live, from the towns
around Kouth Fend have been ap-
pointed by the board of Kvernors to
boost the campaign in their respective
cities. These men are A. (i. Willis,
St. Joseph, Mich.; A. H. Ford. Flk-har- t;

G. F. Richardson, (ioshen: F.
J. Ritchie, Dowi'iac, Mich., and C.
R. .Stevenson and X. S. (iingrich of
.M ishawak.'i.

John Dellaven, secretary of tho
league, announced that details for
bringing the advrrtiser's play to South
Fend under the auspices of the Ad-.e- U

league, "It Fays to Advertise."
had been completed. The drama will
cune to this city her. 7 and 8 and,
according to Mr. Dellaven. the Ad-Se- ll

league has been offered an at-

tractive proposition by Cohan and
Harris, under whose direction the play
is .staged. Twenty-fiv- e per cent of
the ticket sale of the first night's
performance will go into the club's
coffers.

A copy of resolutions adopted by
the league upon the retirement of
their former C. R. Tro-hrid- ge

of Mishawaka, was presented
at the banquet last night. An en-
graved copy was made by the Catalog
Service Co. and presented in behalf of
the league by II. II. Roemer.

Mr. Martin's address on "How the
Departmental Flan Works" dealt
chiefly with aneidotes and stores in
connection with the growth and or-
ganization of the Minneapolis forum,
of which he was formerly president.

V hat Departmental Flan Is.
"The departmental plan," said the

speaker, "is nothing other than the
matter of competitors in any one line
of trade getting together and discuss-
ing advertising and trade conditions
among themselves that some benefits
may accrue to the retailers as a
whole. An advertising man or a re-

tailer often learns after coming in
contact with others in the same lino
of work, that he does not know nearly
as much at out the business he is in
as he thinks he does. Men in thn

"same line of work, and especially in
the kind ot work that these men are
doing, .shoahl tell each other their
plans, their weaknesses, that they may
help one another. In our city it has
worked beautifully. It has made ad-
vertising the craft I am speaking
of now- - more powerful, a more po-

tent factor Jian ever before. I could
enumerate countless examples of what
it has done in Minnesota.

"Hut it is impossible to do this,
t cooperate where there are only a
few points of contracts. Conditions
must be so that one fellow will tell
another about it. exchange ideas, and
work for the betterment of the trade.

"It was not so long ago that w
decided to print a weekly paper. Tho
circulation was only to lc 1Ö0. tho
issues going to advertisers and ad-
vertising men. We thought it would
be impossible to get retailors to ad-
vertise with such a small circulation
as that. However, one or two mer-
chants volunteered to give us a littlo
spaee. Fater we learned that orders
of $F"0 and JIT.", had been secured
through the advertisement that ap-

peared in this little weekly publica-
tion. At a meeting of merchants
similar to this, we explained to the
merchants our proposition, and in live
minutes we had enough space sub-
scribed to keep us running one year.
The purpose, you see, of the paper,
was to spread the good work among
:idertisers and to establish and
maintain a closer feeling of inter-
dependence."

Musical Program Cien.
A musical program offered by Notre

Fame students featured the evening's
entertainment. A quartet composed
of Ward Ferrott, James Foley, Frank
Welch and Fritz Blackford sang sev-
eral numbers which were enthusias-
tically received. Master Shannon
from -- the minum's department at the
university wa.s the soloist.

Preliminary plans for boosting the
"0:1 to Philadelphia" spirit among
the members of the league were for-
mulated last night. II. H. Roemer is
chairman of a committee to see that
South Fend has a representative turn-
out at the spring comention in Phil-
adelphia of tho Associated Advertising
CI 11 Ks of the Work'.

About were in attendance at the
Lanquet.
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It isn't surprising that Favorite
sales are leaping ahead every day.
Men don't wait for the next fellow
when they find a cigarette as good
as Favorites. u M w

EXTRA good tobacco that's why they 5
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TELL OF LIFE IN INDIA
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X ? Sjtfy F1? Ö IN THE RED AND GOLD PACKAGE. AT YOUR NEAREST DEALER. Ö

(icrmait MUionar ""Jliwl Wife Speak

at St. Peter's Clitireh.
Customs, costumes and manners of

the people of India were told in tie-ta- il

last night by Rev. ;.nd Mrs. K.
W". Notortt at the St. Peter". Herman
F angelical church. They hae been
in the missionary work iti Hritish
IivP.a for 2Z years and told many in-ter'sti- ng

stories u a large congre-ga;io- n.

Missionary work and what it has
don" for that country during the past
two dread s has proved that wonder-
ful things can le accomplished in
that short time, sail Rev. Nortott.
Custom" which were hideous have
ben changed and the country as a
whole has shown more Improvement
than any other country in that length
of time.

Many storks of the savage manner
in which the natives of that land
treated them during the first f--

years wer toI by Mr. and Mrs".
I.'otortt,


