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TELL THE WORLD
SEATTLE’'S STORY

Let All Who Read Learn City’s Com-

manding Position, Rich Resources,
Sterling Loyalty and Splendid
Spirit of Progress

AKE every manufacturer, every producer in the United

States, realize that Seattle is pre-eminently an ideal

city in which to build a business, invest money, found a home

—that Seattle and the Pacific Northwest, with their super-

lative advantages, present unrivaled opportunities in the

field of industry, the development of natural resources and
In commerce.

Tell the story of Seattle’s location—close to the marketsof *
the world—raw materials in abundance—water power-
coal, and municipal and port facilities for all the varied activ-
ities of commercial life.

Taking the best from the experiences of a dozen of the
largest American cities—cities that have used thousands
and thousands of dollars in effective advertising—the Seat- .
tle Chamber of Commerce and Commercial Club has prepar- #
ed a campaign of publicity that will compare favorablyinef-
feitiveness with anything of the kind ever before under~ #
taken. ¢

The best city-selling ideas and plans have been scanned;
selected and developed by experts in advertising, and today
Seattle’s three-year advertising campaign stands forth for
the approval of far sighted residents of this city.

This campaign will cost $100,000 a year—no more than _-
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syl oo L anent 40d BeS nence and circulation. These will yeach continuously over
the three-year period the constructive leaders of American
Besrtees epeneng 1 7ov [Tk cepl> thought and action. ' .,

R Every man, woman and child in Seattle and the Pacific

Northwest will benefit by this comprehensive plan of pub-
f 5 ucC Ce's licity. The merchant, home-owner, banker, the worker in
_ the city’s industrial and commercial fabric, will receive ,
TI R e  World Seattle’s Stor? many-fold advantages from this campaign. | J.
es of Seattle cannot stand still. It must advance. It must have
more industries, greater pay rolls.
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TELL THE WORLD SEATTLE’S
STORY

The campaign is on to increase the Chamber of Com-
merce budget to $250,000 so that $100,000 a year may be used
to launch the advertising program and at the same time
continue the important and far-reaching work the Cham-

ber has under way for the development of the city and all
the Pacific Northwer*. Th

The Chamber of Commerce feels certain of your enthus: ;| .
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