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Barth’s—Everybody’s Store

HEY cull It Everybody's Store. And that's
about right, for it seems that everybody In
and around Colombia, Missouri, trades at the
: / 1 Vietor Barth Clothing Company. Of course it
/ A has taken time to bufld this reputation and
L ke every one want to trade there—but it al-
witys tukes time to build 4 real, permanent busi-
And It is these permanent businesses that
cpant for the most, Those that are bollt “over night”
sre usaally bullt on prineiples that won't stand the
text of years.
The Victor Barth Clothing Company began long
ago. Away back In IS8 two boys from Germany
~Joseph and Vietor Rarth—opened u little store on
one of the maln business corvers of Columbia, And
toduy It Is Barth corner—the same location, but a
big gray brick bullding stands in place of the lttle
room that saw the meager start

Read what a Journal
of pational circulation
says about a leading
Columbia business
house.

Since 1808 there have come, of coulhe, many
changes in the business policies of the Barth store.
Naturally merchandising mupst change with time,
And because the men in charge of the bosiness
conlld see the changes that were demanded and meet
them, the store hax grown. Today there are too
muany stores mannged on the same plan by which
they were started, The merchant bhas falled to un-
derstand that a store must advance as the customer
apd his demands advance.

B

.

"~

BARTH'S

Ounly ene change in the Brm name has come. wou aken over by the present manager, 1. A, Rarth.
After the death of the two founders, the business The Joe and Vie Barth Clothing Company becume
the Vietor Barth Clothing Company.

“Everybody's Store”™ Is the Barth advertising
slogan. The foundation for this slogan was bullt
by two youths who came from Germany fhud studled
the ways of the Awerican people—and who studied
the demands of the Ameriean people. It was work
to bulld this slogan, this foundation, and It Is Just
as hard to keep the slogan true as It was to bulid
|
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In 1910 there came the new store with 120 feet

of display windows. Rerviee. advertising and the
proper display of merchandise were made easler,
and at the same time, made better. An expert win- .
dow trimmer keeps the display windows constant-
Iy on the sales foree, and this display plan has been
followed out through the entire store. Shirtx, un-
derwear, clothing, hats. ties, caps, overconts—in fact
nimost everything in this store Is displayed to the
possible customer even before the salesman has the
opportunity. With Mr. Barth It's the old story of
“goods well displayed are half-sold” His policy is
to do away with old boxes and sell the goods. And
a trip through the store will prove to the most con-
servative merchant that this policy Ix the correct
one, It has worked for him and It will work for
other merchants just as successfully.

Many clothing stores, when they reach the size /
of the Vietor Barth Clothing Company, forget the
children. The merchant forgets the “pull™ the chil-
dren bave at home. He forgeis that when the boy
comes to a store for 4 new suit, his mother or futher
nsunlly comes along, Many merchants lose sight of
this valuable advertising—that of getting the parents
inte the store.
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We know our custo-
mers will pardon our
justifiable pride in this
achievement of a half
century of service to
the people of this
community.

the library club m" '-:: the salesman toward the customer. This
thirty the cluh lllustration Is of an advertisement used by
- l 15 m.-;ntnnﬁm
R
) ster ten one
week. Another boy eame in
. m.mmmuhnm
Wby his size. Bat the boy
insisted that he must bave
"".'.."""“"".;&u"
3 ek md':u Of course Mr.
'l gave bim & card, and
so when be left the store he waa
Priea, 2 a member, waiting for bhis

But Barth's store Is “Everybudy’'s Store,” And
AMr. Barth basn't forgotten that the hoys of Colum-
hha and surrounding territory belong to the “Every-
hody™ cluss.  And. Incidentally, .Iu- basa't forgotten
thnt his employees are salesmen—real salesmen who
well serviee ns well as merchandise, He knows that
te get the boy Into the store is to get the parent
in the stere. And to get the parent In the store
Is only opening up another opportunity for his sales-
men. !t gives themw an opportunity to make another
regular customer,

Practically all boys like to read. They like to
read boys' books. And on that basls Mr. Barth has
started a plan to get the boys Interested in his store,
A pew department was added. It was a lbmary—
and free to the boys. Oh yes, of course, the boys
were usked to bny thelr wew spring sult at this
store. Huot bo¥s always have to bave new sults

By getting It at Barth’'s they have the privilege of
reqadling bundreds of books sueh a8 the Racer Boy
Series, Dashawny Serles and the Baseball Joe Reries.

It was a new way of advertising “Bveri_bud:‘u
Btore”—and not an expensive oue elther he -

RULES

Ist. As s member you are entitled to
the use of one book at a time

2nd. Each book is to be taken out for
a period not exceeding ten days.

3rd Books must be kept in good con-
dition---clean and samtary

4th. Alwavs bring this card with you.
VICTOR BARTH CLOTHING CO.
“Everybady’s Stare ™
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REVERSE SIDE LIBRARY MEMBERSHIP CARD

brary was started with 1530 pooks. . Of course more
will be added each season. This will be necessary
because In a yenr's time many boys will read a large
number of books., Many of t{r books are In sets or
series and each season the new ones will be added.

It wasn't any trouble to advertise the lbrary.
Heguiarly each week the Barth advertisements ap-
pear in all the local newspapers. A!Ihm?afmh
ad one usually Snds the slogan “Every s Store.”
But when the mew | was added, nlogun
was changed for a to “This store is also the
Iittle man's store,” and the ads, Instead of telling
about clothing for men, told about the new lbrary
for the boys and the boy's clothing.

Each boy who buys his suit is given a member-
ship eard to the library. Members are allowed to
take out only one book at a time and the time limit
is ten d-f-. In a little note on the back of
membership card the boys are asked to IHJ
books clean and are reminded m
hﬂnﬁ the card when they t a book.

Nuturally every boy who becomes a member of
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Another policy of the Barth store is
to keep the stock new—and at the same
time complete. The Hlustration here
shows the system used in the hat depart.
mwent  and Is typleal of systems used
throughout the store.

The hat stock of course is kept In big
glans hat cuses and the reserve stock in
baxes on the serond Boor. These ahow
case® contaln one hat of every style In
stock and one of each nize. A “stock
book™ keeps the manager of this depart-
ment Informed on the reserve. When a
uew shipment s recelved from the manu-
facturer, a complete record Is placed in the
stock book—even down to the exact number
of ench size. The name of the firm, lot,
the number of the hat. the color and so
on are listed under the proper column, It
will be ohserved that a private stock nam-
ber Is given ench hat. This enables the
mannger to tell just what season a hat was
recelved. As fs shown in the flnstrftion,
the spring straw shipwents opened with
No. 177

In connection with this hook ls used a
double tieket which I8 stuck in each hat
when It is placed In the case. When the
hat Is sold, the longer part of the sticker,
or stub, fs torn out and stuek on a file,
This stub shows the stock number of the
hat and the size that was sold,

Every morning the manager takes
these stubs from the flle and checks the
hats off of the stock hook, The checking
s simply putting » circle around the
size wold. The Ulustration shows that Ne.
7 of Jot No. 170 has been sold. These stubs
are then taken to the reserve stock room
aud It Is very easy to get duplicates of
the hats that were sold the preceding day,

Involcing Is made easy for It cam all
be done from the book. And for “fill in™
orders a glance at the nombers that have
rings around them tells just what you are
out of and saves pulling through esch box
or handilpg esch hat,

If a fustomer likes a certain style hat
nod his size Is not in the case, & glance
at the book tells whethber or not It can be
found In the reserve. And when a season
is over the book shows what styles and
sizes have been the popular sellers. This
enables the manager to buy lutelligently
the following season. Anotber feature of
the Barth store in its “personal™ adver-
tising and the personal interest shown by

their children.

venience.

“This s & oy Lot Miou' s Suwe~

Free Library for Boys

The Barth Store anhoupces the addition of a new
feature to its Boys” Department, **The Boys" Free Library,” a wr-
vice, we believe, thet will be welcomed entbusisstically by the bom
themacives and by parent who desire splendid resding material lor

Beginning tomorrow, every purchaser of a boy’s
suit ot this more will be entided to one year’s membenhip in this
libeary. The boy may resd as many books s he lker & card will
be given to him entiding bim o the par of the libary for one yesr
from date of his puschase.

The books in the library sre all by well known sathor. The
mbrct e oew and will intoresr the bow is the proper way.

Look ower these books st once, Bogd
Become a member without delay.
Parents are invited 10 inspect the library at their earkiet coe-

Herem s parial lim of the bosks sow = the Berh Froe Library fov boy:




