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LIME FERTILIZERS
LIMESTONE CHICKEN GRITS

Write for free samples and reading matter. The need of lime is known. The gov- , •

eminent urges its use. Itmeans better crops for the farmer and better poultry for
the chicken raiser. Try it and the results will interest you as they have interested
others where it has been used properly and carefully.

S. W. H. DALLY
Manufacturer and Dealer—Limestone Products, Building Materials. .

SEATTLE TACOMA SPOKANE

The Marketing of Eggs
From a discussion of this subject

by A. G. Phillips in a bulletin of the

Kansas Station the following facts

are drawn:
The demand for eggs seems practi-

cally unlimited, more especially for

the better grades. The growth of the

storage industry has tended to equal-
ize prices by increasing the demand
in summer when fresh eggs are plenti-
ful and supplying the deficiency in

winter when fresh eggs are scarce.
Sinoe the demand is greater for the

best grades, it seems obvious that a
littlemore attention to details will
result in a profit amply repaying the

extra time and labor involved.
It is not the purpose here to enter

into any discussion of the ways of
increasing the production of eggs,

but simply to point out the possibili-
ties of drotit as a result of extra care
in handling and marketing the eggs

now produced; the extra profit is to

be made by obtaining the top retail

price, and, as consumers become ac-
quainted with the product, by obtain-

ing a premium of from 1 to 5 cents

per dozen over the regular price paid

for ordinary eggs.

In order to obtain top piices for

eggs, they must be uniform in size,
uniform in color and uniform in
quality. The uniformity in color is

not always important and depends on
the market; uniformity in size ex-
clude small eggs and unusually large
ones as well; while uniformity in

quality calls for absolutely clean eggs

that have been gathered promptly

after being laid, kept under the best

possible conditions, and marketed
not more than three or four days

after they are laid. It should also be

noted that only eggs with firm strong

shells should be marketed. One thin
shelled egg may not only prove a total
loss but may also spoil half a dozen

others.

In order that eggs may be clean, it
is necessary to provide clean nests for

the hens to lay in. The eggs should
be gathered at least once a day and
oftener in warm weather. The eggs

should be kept in a clean, dry, cool
place. Any small or dirty eggs should
be used at home; a dirty egg if used
at once is as good as any, but it will
not keep as well and will spoil the

sale of clean eggs. Never put in an
egg that is not known to be absolute
ly fre9h.

The time of marketing will depend

on local conditions, but should be as
often as once a week at any time of

the year and at least twice or three
times a week in summer. In case
where it is imposible for a farmer to

take his eggs himself as often as that,
he can arrange with a neighbor to

take the eggs on alternate marketing

days.

The methods of selling the eggs

willdepend on the distance from the

market, the number of eggs to be die-

posed of, and other conditions that
willvary in different places. Where
itcan be done in connection with the
sale of other produce, such as daiiy
products, the most profit can usually
be made by selling direct to the con-
sumer, in such case it willprobably
pay to put the eggs either in plain
cartons or in cartons which have the
name of the farm printed on them.
The plain cartons can be bought for
60 cents a hundred, or perhaps for-
less in large quantities; when print-
ed, of course, the cost would be
greater, but it would probably not
exceed one cent each.

If it is not feasible to sell the eggs

direct to private customers, it may

be possible to sell them to a grocer

who has a high-class trade and will

be glad to get absolutely reliable eggs

for his customers. In such a case it
would be worth while to put the eggs
up in cartons, with the name of the
farm on them, in order to educate
the customers to call for eggs from
that farm. When a farmer has a good
many eggs and does not wish to bother
with cartons, he can often do well by
selling his eggs to a hotel or restaur-

ant.
Ifnone of the ways suggested are

feasible, then the eggs can be sold to
dealers, but an extra price can be
obtained from them also as soon as
they are convinced that the eggs fur-

nished them are absolutely reliable.
If there are children on the farm,

they can be taught to care for the
pggs, and will take pride in doing it
well, especially if they are given a
share in the profits.

It should be remembered that it
will take time to work up a demand
for selected eggs, but when people
are once convinced that the eggs can
be depended on, they will not only
call for such eggs, but will tell their
friends about them.

Fertility and Hatching of Eggs.
It is well known that hens vary
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widely in the number of fertile and
hatohable eggs produced. The Maine

Station has been studying for several
years the causes of this variation and
the relation between fertility and
hatching quality. In a recent bul-
letin of that station, Raymond Pearl
and Frank M. Surface state, as a
result of these studies, that while
"fertility and hatching quality or
ability of eggs are two essentially
different things," there is apparently

a small but still sensible correlation
between the two.

This means that in general or on
the average the hen whose eggs run
high in fertility will also tend to show

a high hatching quality of eggs (per-
centage of fertile eggs hatched) and

vice versa.
Conditions of housing have marked

and definite influence on the mean or

average fertility and hatching quality
ofeggs. In the experiments here dis-
cussed it was found that both fertility
and hatching quality of eggs were
very much better when the breeding

was done in a "curtain-front house,
which furnished an abundance of

fresh, pure air, then when it was
done in what was formerly considered
to be a highly desirable type of heated
house, without curtain-front but with
a supposedly adequate system of in-
direct ventilation. * * *

While there are great individual
differences among different females
in respect to the fertility of their
eggs, even when mated to the same
male, it still remains the fact that
this character, as compared with
hatching quality of eggs, is to a very

large degree influenced by external
circumstances. * * * The same
relative degree of fertility is not

characteristic of the same bird in
two successive seasons; nor is this
character affected by winter egg pro-

duction. It is not inherited.
On the other hand, the hatching

quality of eggs is an innate constitu-
tional character just as much intrinsic

as any other physical character, such
as shape of body or length of limb.
Relatively the same intensity or de-

gree of this character is persistent in

the same bird in successive breed in
seasons. It is adversely affected by
heavy winter egg production. It is
inherited. * * *

Any factor which tends to reduce
or impair the general constitutional
vigor of breeding birds in general
tends also to reduce the hatching qual-
ity of the eggs from these birds. The

relative "condition" or vigor of
breeding birds may be impaired in a
variety of ways. For example, im-
proper feeding may bring about this
result. * * * High winteregg pro-
duction has, on the average an adverse
effect on the hatching quality of the
eggs produced by the same birds in
the subsequent hatching season. This
again can probably be regarded as
the result of a reduction of constitu-
tional vigor following heavy laying.

Similarly adverse housing con di-
tions most probably produce the bad
effect which they have been shown *

* * to have upon hatching qual-
ity by lowering the general vital con-
dition of the fowls.

To this factor of constitutional vigor
as affecting hatching quality of eggs
the experiments of the Maine Station
add another, viz, inheritance:

Hatching quality of eggs is in some
measure a "bred in the bone" char-
acter ofpoulry, and must be reckon-
ed with as such. * * * But ifhatch-
ing quality is inherited it means that
it is a character which can be im-
proved by selective breeding! * * *

This emphasizes the importance in
practical breeding work of (a) the
selection of breeding stock with ref-
erence to constitutional vigor or vital-
ity, (b) the maintenance of the breed-
ing birds in a vigorous condition by
proper methods of housing and feed-

ing, and (c) paying attention to the
actual breeding ability (as shown by
hatching performance) of the stock
and the exercise of selective breeding
to improve this character.

c White Leghorns
I will receive orders for yearling and two

year old breeding bens for September delivery.
They are heavy layers and willbe sold at fair
prices. High grade cockerels and pullets (in
limited numbers) later.

Geo. W. Kimberley, Puyallup, Wn.

1 Johnson's GRITjuiimmjii 5 MACHINE
Do the work at home. Costs littleand saves
the poultryman all costs of buying grit,
ground bone. etc. Why buy such when you
can make your own on a "Johnson." Write
me forparticulars, prices, etc.

FRED A. JOHNSON
513 So. 35th St. facoma, Wash.

Ijlkuiied
(Two cents per word eaoh issue.)

BARRED PLYMOUTH ROCKS, Mammoth
Bronze Turkeys, Indian Runner Ducks, and

Registered Berkshire Swine. Splendid stock.
Cockerels 12.60 to $3.50 each. Toms ?8 to $10
each. Write for our circular price list. Pliny
Shepardson, Castle Rock, Wash.
CIRCULAR FREE, of the b«tt Buff and White

Leghorns, Buff, White and Partridge Wyan-
dottes, Black Minoroas and Barred Rocks. Fred
A. Johnson, Ml 86th St., Taooma, Wash.
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