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The Passing of a Comrade 
Dr. L. N. Hartley, superintendent of the Anti-Saloon League of 

Northern California, has been called out of the ranks of the 
leaders in the battle against the saloon to his final reward. 

Dr. Hartley’s last campaign was in Las Gatos, the “Gem 

City of the foothills” where he fought hard in the interests of 

righteousness. 
The brave soldier of the far west has completed his hard 

work. The results of his life will ever bless coming generations, 
who will find the coast less wicked beca,use of this faithful 

champion against rum. 

C. 0. D. Shipment Prohibited 
The American Express Company have 

sent a circular to their agents, stating 
that after July 1, 1906, the regular ex- 

press charges will be put upon all ship- 
ments of intoxicating liquors and that 
no C. O. D. packages will be received 
for anti-license towns. Now what will 
the poor things do? 

Liquor Advertisements 
It is a known fact that the high-grade magazines and periodicals have 

almost unanimously discontinued the use of liquor advertisements. Public 
sentiment has been so strong against the immoral glare of liquor ads in 
journals that go into homes where children read them that rebuke has come 

to publishers in the form of “drops” so significant that losses from those 

“drops” have been greater than losses from dropping bad ads. 

Then, too, high-grade advertisers object to have their goods in a display 
side by side with a whisky ad. The two do not mix. 

So the liquor dealers have been made to understand that they cannot 

any longer borrow respectability from their neighbors and have, therefore, 
eliminated to quite an extent the feature which they have so long hypo- 
critically endeavored to maintain. 

As the better classes have driven saloons from respectable residential 
and clean business districts so the better classes of publishers have driven 
them from their unsoiled pages. 

In both cases it has benefited not only the morals but the finances. 
When the saloon was driven out of clean districts it took up in more 

congenial centers and located in the slum divisions of the cities. When the 

whisky ad was refused by the clean publishers the liquor dealers went to 

low-grade publications and found room. 

It is only a matter of a brief period of time when it will be declared un- 

lawful to send periodicals containing liquor ads through the mails. 
Haunted and pushed into the slums and red light districts the saloon is 

growing weaker from day to day. Shunned and considered too unholy 
to print, the whisky ad will no longer keep alive the trade. 

Periodicals and papers now using liquor ads should be discouraged and 

opposed even as the open saloon is opposed. When the publishers find this 

out they will themselves be relieved of the unpleasant task of aiding for a 

fee that which they in reality dislike. 
The saloon must go! It must go out of counties and villages. It must 

go out of residential districts. It must go out of clean periodicals. It 

must go out of the state and the nation. It must go out of the world. 

The Saloon Must Go! 
That’s all. 

Attacked by Whisky Thugs 
Superintendent of Oregon League Nar- 

rowly Escapes Death 

We take the following from the 

Northwestern Christian Advocate: 

Tuesday night, February 27, Rev. 

Paul Rader, state superintendent of the 

Anti-Saloon League of Oregon, was mur- 

derously assaulted by two men who fol- 

lowed him to Salem from Portland, 
found out his stopping place, watched 
until they saw him alone, and stopped 
him to inquire the way to the depot. 
While he was looking to get the direc- 
tion one struck him a terrific blow on 

the back of the head, saying “Take that 
for your stool-pigeon work,” and the 
same instant the other stabbed him just 
over the heart with a long, sharp knife. 
But for the books in the coat pocket 
and the leather card case with a num- 

ber of personal cards in it, he would 
have been killed. The knife went 

through his overcoat with a paper in 
the side pocket, through the under coat 
and all the papers in his left pocket, 
and stopped in the card case after cut- 

ting through the double leather case 

and through the first six cards in the 
case. Mr. Rader attempted to run down 
his assailants, but, as his hand was 

badly cut as the knife was withdrawn, 
he had to give up the chase after pur- 
suing them a block and a half. The 
criminal character of the saloon is re- 

vealed by such murderous attacks. No 
crime is too heinous for its emissaries 
if thereby its life can be prolonged. Mr. 
Rader is a brave man. He has been 

arousing public sentiment in the in- 
terest of local option and the enforce^ 
ment of law. This was his offense. In 
the eyes of saloonists opposition to the 
saloon is deserving of death. How much 

longer will the American people permit 
this criminal and lawless institution to 
exist? 

A Liquor Paper Speaks 
The preacher who makes a “holler” 

because his pews are empty when the 
saloons are full, is not on to his job. 
He wouldn’t make a good hod-carrier. 
Mule driving would just be about his 
size.—Our Standard, Indianapolis. 


