
weeks, how long the liquor interests are 

likely to allow frank discussion of the 
drink question without bringing to bear 
the potent leverage which they have in 
their advertising patronage. It has pre- 
sented something of a study to find in 
one column an editorial quite favorable 
to the Prohibition movement, and in an- 

other an advertisement of Duffy’s “poor, 
raw whisky,” or some similar poison. 
Past observation has shown that the ad- 
vertiser is able very largely to control 
the editorial utterances of the average 
daily paper. The anti-cigarette war fur- 
nishes an illustration of this. Two or 

three years ago it was common to find 
ringing editorials against the cigarette 
evil in prominent dailies; today they are 

as silent as death upon the subject. In 
the meantime cigarette advertising has 
increased almost a thousand percent. 
What will be the liquor traffic’s course 

in the present case is pretty well to be 
guessed at from an editorial which ap- 
pears in the number of December 1 of 
Mida’s Criterion. That paper says: 

In the face of the present agitation 
against the very existence of the liquor 
trade as a whole, and many of the 
leading newspapers doing all in their 
power to fan the flames of fanaticism, 
it seems incongruous that many, if not 
most of these newspapers and maga- 
zines should carry extensive advertis- 
ing from distillers, brewers and liquor 
dealers, and which constitutes an ap- 
preciable item in their sustenance. It 
shows both inconsistency and ingrati- 
tude on their part to accept the adver- 
tisers’ money on the one hand and on 
the other to use their news and edi- 
torial columns to undermine the busi- 
ness advertised, and spread abroad 
false and exaggerated reports of its 

Y x' embarrassment, gloating over its 
wished-for downfall. To all this, there 
is but one sane method open to the 
liquor interests, namely, to withdraw 
all support from journals and periodi- 
cals that repay them for patronage in 
so treacherous and hostile a manner. 
This withdrawal of patronage will ap- 
peal to the mercenary, which is the 
only one that can be reached in such 
journalists, and may cause them to 
pause before launching out in diatribes 
against the liquor interest and firing 
off their weapons of prejudice and 
malice and inciting further agitation 
contrary to real and permanent refor- 
mation from admitted evils. 

If not, it will be a much more ra- 
tional policy on the part of the liquor 
men to allot their patronage to those 
periodicals that are disposed to accord 
them fair and equitable treatment. 

It now remains to be seen what will 
be the attitude of the papers in question. 
The daily papers of Chicago, for exam- 

ple, have given abundant provocation to 
the liquor business for demanding a 

change. Their columns in the future 
will be watched with jealous interests 
from both sides. 

RESOLUTIONS OF RESPECT 
New York, December 3—(Special cor- 

respondence).—At the meeting of the 
Prohibition Trust Fund Association in 
this city, yesterday, resolutions of re- 

spect were adopted in view of the death 
of Mr. James Campbell of Pasadena, 
California, a long-time Prohibitionist 

y"and a generous donor to the funds of 
the association. 

Tell all Advertisers, “I saw it in 
THE NATIONAL PROHIBITION- 
IST.” It pleases them and helps us. 

Will You Help Place 

This Paper in 10,000 
New Homes At Once? 

The need of the hour is earnest, intelligent activity on the part 
of Prohibitionists throughout the nation. We need to realize that 

effort put forth in behalf of Prohibition will produce greater results 
now than at any time in the history of our movement. 

If every voting Prohibitionist could be brought in touch, each 

week, with the news of the reform, if they could touch elbows with 
our leaders, if they could know what is being accomplished by others 
and learn what to do themselves,—the Prohibition ranks would move 

forward immediately with the swing of conquest. 

This need of- the cause can only be supplied in one way, and 

that is by means of a great, aggressive Prohibition paper. Such a 

paper, in order to be effective must “cover the nation like the dew.” 

We believe it to be conceded that The National Prohibitionist is 

the greatest paper of its kind. In our effort to have its circulation 
cover the nation we are striving to introduce it into 10,000 newT 

homes by January 1, 1908. In this effort we ask the assistance of 

1,000 of our readers. These thousand persons constitute what we 

call THE PROHIBITION TENTH LEGION. 

SPECIAL PRICE TO THOSE WHO HELP. 

To any person who will agree to secure ten new subscriptions be- 
fore January 1, we will grant a special rate of 60 cents per year. For 
a paper the size of The National Prohibitionist this is a very 
low rate. 

You may take the subscriptions at the full regular price of $1.00 

per year, retaining a commission of 40 percent on each subscription, 
or you may allow the subscriber your commission, if you so prefer. 

It is not difficult to secure ten subscriptions to this paper. The 
fact that Prohibition sentiment is rapidly increasing, the fact that 
the paper has the endorsement of the Prohibition National Committee 
and the many excellent qualities of the paper itself unite to help you 
get the ten subscriptions. Will you be one of one thousand persons 
who will help place the paper in 10,000 new homes by January 1? 
If so, fill out the attached blank and mail it to us at once. 

PROHIBITION TENTH LEGION 
THE NATIONAL PROHIBITIONIST, 

87 Washington Street, Chicago, 
Please enroll me as a member of the Prohibition Tenth Legion. I 

hereby agree to secure ten new subscriptions to The National Prohibitionist 
before January 1, 1908. It is understood that I may send these subscriptions 
in to your office at the rate of 60 cents each. Please send me sample copies 
and subscription blanks at once. 

Name. 

Address. 

Date. 

MATTERS OF NOTE 

The internal revenue departme: 
compiles a list of all the manufa 
turers who are now making denatun 

alcohol. The list contains just elev< 
concerns. Not a single farm distiller 
and no small producer of any kind 

listed; none such exist. This justifi 
the estimate which Prohibitionis 

placed upon the efforts of those re 

resentatives of the whisky trust wl 

engineered the free alcohol b 

through Congress and tried to ral 

support by telling how every farm 
will be able to “make from his ga 

bage enough alcohol to run his farr 

ing machinery.” 

The Cincinnati Chamber of Cor 
merce recently gave a hearing to ce 

tain liquor interests which have be* 
excited by the reproduction of the o 

story about the presiding officer of 
liquor dealers’ association who to 
the members of the association th 
the future of their business depend 
very largely upon cultivating appeti 
in boys, and advised the expenditu 
of nickels in that direction, in ord 
that dollars might flow back. T 
chamber of commerce passed resol 
tions demanding that The Saturd 
Evening Post, which recently quot 
the story, should give the liquor i 
terests a chance to challenge its trut 
fulness. There has never been ai 

ground to doubt the substantial acc 

racy of this report. The utteran 
was made; it was listened to by a m 

who afterward became a very proi 
inent politician, and who forbade 1 
friends to quote his name. Lit 
ground, however, exists for maki 
very much outcry about it. Liqu 
dealers in public and private have sj 

substantially the same thing, the 
sands of times, and, what is mu 
more important, they do it constant 
The business of recruiting custom* 
for the liquor traffic is almost orga 
ized. 

Prohibition Songs of 
Victory 

This is the inspiring title of ou 

new song book. It is a 48-page bool 
neatly gotten up, and replete wit! 
new compositions. 

Nothing is more effective in Prohi 
bition meetings than the use of music 
This new book has songs suitable fo 
every Prohibition occasion, and fo 
every kind of musical combinatior 
There are solos, duets, quartettes am 
choruses. There are pieces suitabl 
for temperance meetings, and fo 
Prohibition party campaign rallies 
There are selections for use in no 

license campaigns, and for W. C. 1 
U. meetings. 

One of the most striking pieces i 
the book is “The Army of No Re 
treat.” The music of this piece i 
stately and inspiring. It is a classi 
of the reform. Another piece tha 
will not fail to attract attention i 
“For God and Home and Nativ 
Land,” and consists of words set t 
the music of Schumann’s “Traurr 
erie.” 

Several new campaign songs ar 
pear in the book, among them being 
“Uncle Sam-u-el,” “The Issue. 
“You’d Better Get Your Gun, 
“We’re Out to Win.” 

Some of the old Prohibition ft 
vorites also appear, like “The Ole 
Old Bell,” “Keep the Ball Rolling 
“Drifting Away,” and “The Breakin 
Clouds.” 

The price of the book is 15 cen 

for single copies. In quantities c 

half a dozen, 75 cents; one dozei 
$1.25. Orders should be sent to Tb 
National Prohibitionist, 87 Wasl 
ington street, Chicago. 


