
duced in this paper. The cartoonist 
does not show the fact—but fact it is 
—that Governor Cummins and the Reg- 
ister were the first fellows to hunt the 
cyclone cellar. They’re in the bottom 

uiV?[|r all the rest. 

TWISTED ALL AROUND 

The Philadelphia Record, in an edi- 
torial on Prohibition and Temperance, 
tells its readers that “in Chicago at the 
recent election approximately one-third 
of the precincts exercised the privilege 
of excluding licensed saloons from their 
boundaries,” and: 

“The good intent and the earnest- 
ness of purpose of the Prohibitionists 
are conceded; but students of statis- 
tics must take exception to their prop- 
osition that a sumptuary law is the 
only or the surest cure for intemper- 
ate habits.” 
The Record’s information and argu- 

ments are equally exact. Not a single 
precinct in Chicago has voted on the 

liquor question; Prohibition is not a 

sumptuary law; it does not aim at “in- 
temperate habits,” and reliable statistics 
all point one way and that is, toward 
its good results; in short, the Record 
is again indulging in its old habit of 
“darkening counsel by words without 
knowledge.” 

FARMERS AND THE 
SALOONS 

The Fruit Grower of St. Joseph, Mis- 
souri, in an editorial entitled “Fanners 
and the Saloon Question” says: 

This move to eliminate the saloon 
does not seem to be so much the re- 
sult of an agitation in favor of tem- 
perance as it does to be the legitimate 

'-—result of the interference of the saloon 
ttfSi the saloon power in the politics of 
the country. The move in favor of 
Prohibition is a rebuke to the inter- 
ference of the saloon in political af- 
fairs, and as the most effective means 
of bringing about better conditions 
the people simply do away with the 
saloons altogether. The people of the 
cities may put up with the saloon in- 
fluence for a time, but they will unite 
with the farmers after awhile and 
make a change. And in the mean- 
time the farming communities, espe- 
cially in all the southern states, are 

doing a little house-cleaning on their 
own account, and the counties and 
states, one after another, are going 
“dry.” It has taken the farmers some 
time to get started—but they are in 
the saddle in some of the states now, 
and the end is not in sight. 

THE SALOON AND REVENUE 
The Boston Herald, in an editorial en- 

titled “Prohibition in the Nation,” dis- 
cusses the trend of popular thought 
against the saloon, but with strange 
shortsightedness says: 

There is, however, to be recognized, 
on the other side of the question, the 
immense interests involved, the total 
investments in brewing and distilling 
business in the United States being 
$612,571,558, and their contribution in 
federal revenues alone last year being 
$207,124,099, an increase over the pre- 
vious year of over $16,000,000. 
It is remarkable that the Herald is not 

able to see that the “investment” of the 
brewing and distilling businesses in an 

enterprise that is directly inimical, and 

“always inimical, to the welfare of the 
people, has no more claim to considera- 
tion than the highwayman’s “invest- 
ment” in his mask and pistol and the 
cost of the burglar’s jimmy. And as for 

Will You Interest Ten 
Persons In 

The Prohibition Party? 
The real problem of our cause is that of reaching people with Pro- 

hition party facts and arguments. With the rapid growth of Prohi- 
bition sentiment throughout the country, the old time prejudice against 
the party and its principles has practically disappeared and the public 
mind is open to conviction. 

Our opportunity is here. During the next ten months we must 
reach more people with Prohibition party doctrine than have ever 

before been reached. Unless we do this and do it effectively our won- 

derful opportunity is lost. 
A Prohibition newspaper reaches people under the most favorable 

conditions. It is read in the quietude of the home when prejudices are 

not aroused and the voice of conscience can be heard. If it comes 

bringing news of the progress of Prohibition and containing con- 

vincing arguments for the Prohibition party method it cannot fail to 
make an impression and make votes. 

HOW YOU CAN HELP. 

The people of your town must be reached and influenced. Are 
you willing to start the work? If wTe could get ten persons in every 
community in the United States to reading a Prohibition party news- 

paper during the next campaign these groups of ten would become 
centers of Prohibition influence, aiding materially in focusing the 
thought of the nation on the Prohibition issue. 

There is not a person who reads these lines that cannot get ten 

persons to take a Prohibition paper if he wants to and is willing to lay 
aside a little time for the purpose. It does not take much time. One 
of our friends secured his ten in a little over one hour. 

The attractiveness of the paper and the present widespread in- 
terest in the Prohibition movement makes the work easy. 

WE HELP YOU WITH A SPECIAL RATE. 

We are trying to find one thousand persons who will help us to 

place the paper in 10,000 new homes by January 1. Our part of the 
effort lies in the granting of a special rate. 

To any person who will agree to secure ten new subscriptions be- 
fore January 1, we will grant a special rate of 60 cents per year. For 
a paper the size of The National Prohibitionist this is a very 
low rate. 

You may take the subscriptions at the full regular price of $1.00 
per year, retaining a commission of 40 percent on each subscription, 
or you may allow the subscriber your commission, if you so prefer. 

Hundreds of persons have already enlisted in this movement and 
joined the Prohibition Tenth Legion. This is the last time the at- 
tached blank will appear. The question is, will you be one of the 
persons who will definitely and effectively help the prohibition cause 

in your locality by getting ten persons to take a prohibition news- 

paper? If so fill out the attached blank and forward it to us at once. 

PROHIBITION TENTH LEGION 
THE NATIONAL PROHIBITIONIST, 

87 Washington Street, Chicago. 
Please enroll me as a member of the Prohibition Tenth Legion. I 

hereby agree to secure ten new subscriptions to The National Prohibitionist 
before January 1, 1908. It is understood that I may send these subscriptions 
in to your office at the rate of 60 cents each. Please send me sample copies 
and subscription blanks at once. 

Name.... 

Address. 

Date. 

tlie revenue, how many times must it be 
said over and over and over, before it 
will dawn upon the ponderous intelli- 

gence of the average editor, that the 
revenues paid by the drink traffic to 

municipality, state and nation, are only 
a percentage of the money that it steals 
from the pockets of the people? 

The Morning Call of Paterson, N. J.. 
arguing for the “bishop's law" and 

against Prohibition, indulges in the 
same sort of silliness, and says: 

And then there is such a thing as 

killing the goose that lays the golden 
egg. We want a police department 
and an almshouse, and so long as the 
saloonkeepers pay for them the tax- 

payers should not kick. And they cer- 

tainly would kick if they had to put 
their hands in their pockets and shell 
out what the saloonkeepers pay for the 
privilege of selling liquor. 
But why do we want a police depart- 

ment and an almshouse? The Call 
knows that it is very largely to take care 

of the results of the saloon. And how 
do the saloonkeepers pay for them? 

Why, simply by passing over a percent- 
age of the results of their plundering 
of the public. If the people of New 

Jersey want that sort of a farce to go 
on for the benefit of the whisky trust 

and beer barons, the Call is giving them 
the kind of advice they want to follow. 

The saloons in Baton Rouge, as else- 
where, will have to learn this lesson— 
that they above all should obey the law, 
and that the only choice left them is 
obedience to the law or Prohibition. 
The Prohibition movement now so 

strong throughout the South is largely 
the result of the belief among certain 
liquor interests that, because of their 
political influence, they are above the 
state’s law. They are fast learning 
their mistake, but at great cost to them- 
selves.—The New Orleans Times-Demo- 
crat. 

Prohibition Songs of 
Victory 

This is the inspiring title of our 
new song book. It is a 48-page book, 
neatly gotten up, and replete with 
new compositions. 

Nothing is more effective in Prohi- 
bition meetings than the use of music. 
This new book has songs suitable for 
every Prohibition occasion, and for 
every kind of musical combination. 
There are solos, duets, quartettes and 
choruses. There are pieces suitable 
for temperance meetings, and for 
Prohibition party campaign rallies. 
There are selections for use in no- 
license campaigns, and for W. C. T. 
U. meetings. 

One of the most striking pieces in 
the book is “The Army of No Re- 
treat.” The music of this piece is 
stately and inspiring. It is a classic 
of the reform. Another piece that 
will not fail to attract attention is 
“For God and Home and Native 
Land,” and consists of words set to 
the music of Schumann’s “Traum- 
erie.” 

Several new campaign songs ap- 
pear in the book, among them being: 
“Uncle Sam-u-el,” “The Issue,” 
“You’d Better Get Your Gun,” 
“We’re Out to Win.” 

Some of the old Prohibition fa- 
vorites also appear, like “The Old, 
Old Bell,” “Keep the Ball Rolling,” 
“Drifting Away,” and “The Breaking 
Clouds.” 

The price of the book is 15 cents 
for single copies. In quantities of 
half a dozen, 75 cents; one dozen, 
$1.25. Orders should be sent to The 
National Prohibitionist, 87 Wash- 
ington street, Chicago. 


