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| PROHIBITION PARTY 
* WORKERS’ NOTES ” 

[Your suggestions might be valuable in this column. 
Try it.] 

Have your county nominations been made? If 
not have the proper steps been taken to provide 
for nominating? 

Has your county a party chairman who is do- 
ing his best to carry on the party work? How 
about your township? 

Has your local committee taken all necessary 
steps to comply with the provisions of those new 
election laws with which so many states are 
blessed? Better look it up. Many of those laws 
have provisions that have to be complied with 
early in the campaign. 

Henry Ward Beecher, in the midst of the anti- 
slavery struggle, said: “Every man is responsible 
for slavery”—not who owns slaves; not who sits 
in Congress and makes laws in behalf of slavery; 
not who is engaged in piratical slave trade, but 
“who has not exhausted himself in opposing it.” 

If you should hear that the national chairman 
or the editor of The National Prohiibtionist had 
“sold out” to the enemy, you would doubtless con- 
demn him most severely. It is worth while con- 

sidering, however, whether the man who sells out 
is so very much worse—bad though he be, and 
worthy of all condemnation—than the man who 
fails to do his utmost for the cause in whatever 
position he may be placed. 

Has your preacher, your doctor, your grocer, 
your blacksmith, your shoemaker any means of 
knowing what the Prohibition party actually stands 
for or any source of truthful information about 
the things that are misrepresented by the old 
party press? If not, how can you expect him to 
vote the ticket? Better see that he has a Prohi- 
bition paper for the campaign. The National Pro- 
hibitionist will only cost 35 cents for six months. 
It will “land him,” sure. 

People say about us Prohibitionists that we are 
too exclusive; that we come too little in contact 
with our fellow citizens, and there is some truth 
in the statement. The man who influences his 
fellow citizens is the man who mingles with them, 
who learns what they think and places before 
them his views of public affairs in a manner 
suited to their attitude upon public questions. A 
little more “mixing” on the part of a good many 
of us would make us more valuable vote-getters 
for the Prohibition party. 

When you saw that Socialist speaking on the 
street corner the other night and noted how eager- 
ly the crowd listened to him, did you remember 
that the experience of thousands of street meet- 
ings proves that the crowds will listen just as 

eagerly to^Prohibition speakers? Did you remem- 
ber that thousands of men who today vote the 
Prohibition ticket first heard of Prohibition at a 
street meeting? And did it occur to you that 
something ought to be done in your town, right 
away, to get Prohibition a hearing? 

In the columns of your local paper you fre- 
quently read items and communications as well as 

editorials, hostile to the Prohibition idea and the 
Prohibition party. It makes you indignant. It 
ought to, but the indignation of itself amounts to 
very little. You might tell the publisher to “stop 
the paper,” but that would not make very much 

m difference. A great deal better plan is to write a 

careful refutation of the statements made, in a 

letter addressed to the editor, and request its pub- 
lication. The chances are that he will publish it. 
The chances in that direction are ten to one now 

compared with a year ago. And in getting a hear- 
ing for the Prohibition idea in this way you are 

doing as valuable work as can be done for the 
cause and for the party. 

THE BREWERS' COVERED TRAP 

A Story of Disguised Beer and How a Great Periodical Lends Its 

Mighty Prestige and High Name to Help Delude the 
Unfortunate Who Need Strength and Get 

Instead Weakness and Poisoning 
BY THE EDITOR OF THE NATIONAL PROHIBITIONIST 

For some years past the great American brew- 
ing companies have been selling certain brands 
of their beer under the deceptive disguise of 
“tonics” and “extracts”. The disguise is valuable 
and convenient for many reasons. In the first 
place, it finds sale for the brewer’s swill where 
beer could never be sold, as beer, as a second 
advantage, it is more safely sold in no-license 
towns and Prohibition states. In the third place, 
sold, as it is, as a tonic for invalids, urged upon 

Of Interest to Our Re^ 
and Our Advertjf 

A LITTLE TALK ABOLJ>' 

At the outset, we can say to our readers 
that we think our advertisers offer full value 
for the prices charged for their wares. Our 

readers will note that wearecarefultoex- 

clud^al^ortsofobjectionableadvertisirj, 
including intoxicating liquors, fake medical 

A Fragment of Page 96 of the Advertising 
Section of the American Review of Reviews for 
April. 

nursing mothers and upon young wives who ex- 

pect motherhood, it is a most potent entering 
wedge and forms in uncounted thousands of cases 

the appetite and habit that make the market later 
for undisguised beer. And still again, these 
masked engines of destruction give the brewer a 

valuable opportunity to keep up financial rela- 
tions with the advertising departments of some of 
those periodicals that have ostentatiously cut out 

“liquor advertising”. 
Some weeks ago I asked Dr. George D. Hag- 

gard, a leading medical practitioner of Minne- 
apolis, eminently qualified for the service, to pre- 
pare an article showing the character of these dis- 
guised beers. That article was published in The 
National Prohibitionist and has been widely read 
and commented upon. In a word, it may be said 
here that Dr. Haggard showed by analysis in the 
laboratory that the whole family of “malts,” 
“malt extracts,” “tonics” et genus omne, as the 
old Latins said, are beers and most of them very 
poor, dirty beers at that. 

In Dr. Haggard’s article mention was made 
of the outrage perpetrated upon the public by 
the magazines and other periodicals that adver- 
tise these deceptive poisons. A few days after 
its publication my attention was called to a 

specially flagrant case of this sort in the April 
number of the American Review of Reviezvs. 

The Rezncw of Reviezvs, it must be remem- 

bered, is a periodical claiming—and in many re- 

spects meriting the claim—the highest respecta- 
bility. It is found in the homes of the best and 
most thoughtful people of the country. Many 
thousands of ministers depend upon it for their 

supply of information upon important topics. 

Thousands of other hard-working professional 
men almost let it do their thinking for them. 

The Review of Reviews “banks upon” this 
confidence of the public. It holds it out to ad- 
vertisers as a reason for patronage. In the 
April number, on page 98 of the advertising sec- 

tion, we find it saying: 
“We want to say a final word for ourselves to adver- 

tisers. We think we are safe in asserting that the adver- 
tiser can get more value per dollar of advertising rate in 
the Review of Reviews than he can get elsewhere. The 
class of readers, the home subscription circulation, the 
editorial prestige, and dignified position of the magazine 
insure a full and overflowing measure of value to the con- 
cerns who buy advertising space in the Review of Re- 
views.” 

The Review of Revieivs is ostentatious in its 
rejection of “liquor” advertising and “fakes.” On 
page 96 of the same April magazine we find it 

saying: 
“Our readers will note that we are careful to exclude 

all objectional advertising, including intoxicating liquors, 
fake tnedical announcements-" 

In the same number of the Review of Reviews, 
occupying the full page 53, appears an advertise- 
ment of one of the disguised beers manufactured 
and sold by the Pabst crowd at Milwaukee. This 
advertisement reads: 

TURN DEPRESSING NERVE EXHAUSTION INTO 
ACTIVE, HEALTHY VIM 

Are you easily excited—high strung? Do morbid, un- 

pleasant thoughts bother you—are they sapping your mind 

The Review of Reviews—Advertising Section 

Turn Depressing Nerve Exhaustion 
Into Active, Healthy Vim 

Are you easily excited—high strung? Do morbid, unpleasant 
you —are they sapping your mind ol the force and vim so e 
success? The trouble is—your NERVES. Your vital forces ai 
Thia marvelous telephone system of your body has gotten 
Precautionary steps must be taken at once or you will be rendered unfit for t! 
serious duties of life. At this dangerous period you will find 

Pahst Extract 
■ffvc'BesT Tonic 

Fac-Simile or Page 5a of the Advertising Sec- 
tion of the Review of Reviews for April. 

of the force and vim so essential to life’s success? The 
trouble is—your NERVES. Your vital forces are being 
wasted. This marvelous telephone system of your body 
has gotten beyond control. Precautionary steps must be 
taken at once or you will be rendered unfit for the serious 
duties of life. At this dangerous period you will find 
PABST EXTRACT the best tonic because it combines 
the quieting and tonic effects of the choicest HOPS 
with the nutritive and digestive elements of rich barley 


