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Horse Sense
The principle of the prohibition of a common

nuisance like the liquor traffic is eternally right; gen-
erally so conceded. The difficulty is confusion over the
application.

People are coming to apply horse sense to this
matter.

When a precinct or township is ready to adopt the
prohibition policy, it should be permitted to do so, even
though certain individuals object and even though the
county or state is not ready to follow.

Whenever a county is ready to adopt this policy
of prohibition of the liquor nuisance, it should be per-
mitted to do so, even though some town or precinct
objects and even though the state as a whole is not
ready to fall in line.

Whenever a state is ready and wishes to prohibit
the liquor traffic, it should be permitted to do so, even
though some boss-ridden city objects and even though
the nation as a whole is not ready to do the same.

Whenever the nation is ready and wishes to adopt
the prohibition policy, it is not within the province of
a state to veto the action of the whole country because
it does not wish to adopt the same policy.

The enemies of the saloon ask no more than this—-
the right of the people to rule. And anything less than
this is not in harmony with a government of and by
the people.

Press On
Ere this paper falls into the hands of its readers

the great political campaign of 1912 will have ended,
and all the offices filled by election. Did the result
please you? Somebody, of course, had to be disap-
pointed. If, however, results are not what they should
have been, if some men were elected who will not do
their duty, or whose official life will not be conducive
to the public good, it is because Christian men did not
unite their strength and their efforts toward the elec-
tion of the best men. But where good men were
elected, where the cause of temperance, righteousness
and good government have been promoted, there is
evidence of a coalition of the forces of good. What-
ever be the net result, we have not yet attained all
that we seek, and the battle is not ended. The world
is making progress; if you didn’t get just what you
wanted this time, don’t be discouraged; if things came
out better than you anticipated, don’t feel too much
elated. Press on—that is the watchword.

Power of the Church
What is the limit of the power which the united

church possesses? Does anyone know? Has that
power ever been tested to its full capacity? This
question must be answered in the negative. For if
the full power of the united church had been employed,
all the forces of evil in this nation would have been
banished long ago. If, for twelve months, the full
power of the church in the United States were directed
enthusiastically and intelligently against the liquor

traffic, that iniquitous institution would fall, never to
rise again.

Os course, allowance must be made for difference
of opinion as to methods and means, but there should
be no difference of opinion as to the ultimate object,
which is the annihilation of the drinking evil. And
the very difference of methods and means, if all the
workers are consecrated to the supreme object, will
help to bring about the consummation that is desired.
What is needed is a unity of purpose and of consecra-
tion, and a more helpful and generous attitude. The
church is aroused as never before to the need of ban-
ishing the saloon, but it must have even more con-
cern and more definite purpose. Without neglecting
its other aims and objects the church should, for the
next few years, give the largest share of its attention
to the liquor issue.

Liquor Advertisements
A great deal has been said in the American Issue

regarding the newspapers which carry liquor adver-
tising. It is worthy of remark that the number of
such publications is decreasing rapidly. If the tem-
perance readers of newspapers will make a strenuous
effort the time will soon come when every newspaper
of character will drop this form of publicity, finding
it unprofitable. It is, of course, unfair to assume that
every newspaper which carries such advertising is
controlled by the liquor interests. Not infrequently
one finds a newspaper which is dry editorially but
which sells advertising space for wet goods. This is
due to the business office, which dominates all other
eepartments of the paper. The business office is not
necessarily under the control of the wets because it
accepts such advertising. In the first place, such
publicity is carried because it is the business of news-
papers to make money out of their advertising col-
umns, and much of such publicity comes through ad-
vertising agencies, with which the publishers have
contracts. Also, there has not been a sufficient wak-
ening of the public conscience to the fact that carry-
ing liquor advertising is morally bal. Many men who
never visit saloons and never vote for saloons, do not
see that they are doing wrong in accepting liquor
publicity. The Christian people should write to their
newspapers, asking them to drop liquor advertising.
If all church people should do this, the publishers
would be glad to comply with the request, simply,
if for no other reason, as a business proposition.

“Train up a child in the way he should go, and
when he is old he will not depart from it.” That is
as good as it is old. The saloonkeepers know that it
is true, and they are everywhere acting on it. Many
of them are so unscrupulous that, in order to supply
themselves with new customers, they will place all
sorts of temptation in the way of the boys, and make
inducements to get young men into the habit of drink-
ing. Furthermore, they are steadfastly opposing all
measures looking to the giving of temperance instruc-
tion in the public schools. Those who have the in-
terest of the public at heart should lose no time or
effort in counteracting these evil influences.
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