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Haec Fabula Docet
The recent state - wide prohibition campaigns

write large across the wall a most striking lesson for
the enemies of the saloon.

In Colorado, the drys precipitated a campaign
with insufficient preparation. Moreover, the various
opponents of the saloon in that state did not pull to-
gether. The campaign lacked “team work.” The sa-
loons won two or three to one, of course.

In West Virginia, the people have been preparing
for the event for more than two years. The enemies
of the saloon pulled together. They forgot all about
their petty difference and worked together for the
redemption of their state. They won three times over.
The saloon was snowed under in an avalanche of
ballots.

It is the height of folly for the dry people of a
state to invite sure defeat by precipitating an unpre-
pared state-wide campaign. It not only invites sure
defeat, but it disheartens not only the people of the
state where it is done, but disheartens the drys of the
whole nation.

One state-wide campaign in a year is enough to
tax the energies of the people. If the people of any
state expect outside help in the redemption of their
state, they should consult the outside interests before
they undertake such a campaign.

If the forces of the nation will act intelligently
and in concert, and center upon one state each year,
there is no reason why a new prohibition state cannot
be born every fall.

Think this over.

Worth More Than Money
How would you like to have a half million dol-

lars? Would you not enjoy it all the more if you knew
you earned it by being good? Mrs. W. K. Vander-
bilt, Jr., some time ago made a wager with her nephew,
Hermann Oelrichs, that if he abstained from all in-
toxicating liquors and from the use of tobacco until he
was twenty-one, she would give him $500,000. If he
failed to do so, he was to give her that amount. This
month the young fellow reaches his majority, and the
announcement is made that he has won the money,
and the aunt says she is glad she has lost.

After all, the young fellow who abstains from
liquor and tobacco until he is twenty-one years of age,
has formed the habit of abstinence, which is worth
more to him than all the money of all his rich relatives.

Gallant West Virginia
What a gallant little state West Virginia is!

There is hardly enough level land in the state to pitch
a tent on, and the character of the people is as rugged
as the crags and peaks of the state itself.

Her boundaries are as crooked as a brewery cam-
paign manager. She had already chased the saloon
into the dark corners of the state, and now she chases
it off the map altogether.

Welcome to the sisterhood of clean states!
There were no knockers in the dry camp among

the opponents of the saloon in West Virginia during
the campaign that has just ended so gloriously.

The knockers were drummed out of camp. The
people forgot all about whether they were “Anti-
Saloon Leaguers,” “party Prohibitionists” or “W. C.
1. U.’s.” 1 hey all became “West Virginians” bent on

redeeming their state from the grip of the brewers,
and they did it.

Knock the knockers out.

Prohibition in Oklahoma
During the recent wet and dry fight in Colorado

the liquor interests frequently referred to Oklahoma
as an example of ineffective prohibition. They quoted
from one of the daily newspapers of that dry state
showing a list of bootlegging joints in Oklahoma City,
and in which the statement was made that there were
more saolons now in Oklahoma City than before prohi-
bition became a state law.

The same paper which the wets quoted from
comes back and says that even though there are speak-
easies, the city is far better off than when it had the
open saloons. It declares that the places where liquor
is sold are in most instances located in back rooms, on
upper floors, in livery stables or in alleys. The paper
asserts that the average quantity of liquor sold in the
city through these bootlegging joints is far less than
that which used to be sold when licensed saloons ex-
isted. Showing the difficulty which drinkers now have
in quenching their thirst, that paper says: “If a man
wants a drink of beer and has to go out of his way
and sneak up an alley and perhaps climb a pair of
stairs, knock three times on a door and then pay
twenty-five cents for a bottle of beer, he will not drink
as much as he would if he could step into an open
saloon on Main street and get a glass for a nickel.”

Foreign Brewers in the Dumps
Brewers seem to be traveling a rocky road in

some of the countries of Europe. There has been an
enormous decrease in the consumption of beer in Eng-
land, and the English brewers are making bitter com-
plaints because of the smallness of their profits. It is
true they have to contend with over-capitalization of
the business, but the real fact is that the people are
drinking less of their stuff.

Quite recently the Consolidated Brewing Com-
pany, the largest of the kind in Sweden, failed. Its
president stated to the stockholders that since the
government closed the saloons some time ago on ac-
count of the great strike, the sale of beer had steadily
declined. The drinkers had to go without their beer
for a considerable time, and found they were better off
physically and financially by leaving it alone, and
when saloons were reopened the patronage had greatly
diminished. The business of the Consolidated Brew-
ing Company has been terminated, and the owners
were paid back 25 per cent of the paid-in capital.

The world is making progress every day.
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