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legislature that can mean so much? Think it over.
It might be well for you to write your representatives
and call their attention to the sentiments of their peo-
ple at home, telling them that this is a paramount
issue, and asking not only their vote for these meas-
ures but their influence as well. The time is here
when the people should have a chance to declare
themselves as to whether they want saloons in their
•county or not. The saloon is as unpopular in eighty
•counties in this state as slavery was in 1856 and iB6O.

"Phoney Information”
The Issue made an incorrect statement concerning

the Chicago Inter-Ocean recently which, in justice to
its friends, it desires to correct. The information had
been given the Issue that the Inter-Ocean had adopted
a dry policy, cutting out all liquor ads of every de-
scription.

Before commending this action, inquiry of the
Inter-Ocean was made over the phone by the Issue,
and positive assurance was given that all ads in-
cluding beer ads were on the blacklist. Relying on
this* telephone conversation, the commendatory notice
was given. Friends are writing to the Issue saying
that they subscribed for the Inter-Ocean on the
strength of that announcement and are surprised to
find beer ads running in the paper. This is one on us,
and we herewith humbly apologize for not having veri-
fied the telephone information by personal interview
with some of the Inter-Ocean editorial staff.

The Inter-Ocean has greatly improved in moral
tone under Editor Kohlsaat, and here is hoping that
the “phoney information” given the Issue will prove
a reality in the near future. There is a great oppor-
tunity for a dry daily in Chicago.

The Bridge Builder
An old man going a lone highway
Came at the evening, cold and gray,
To a chasm vast and deep and wide.
The old man crossed in the twilight dim,
The sullen stream had no fears for him;
But he turned when safe on the other side
And built a bridge to span the tide.

“Old man,” said a fellow pilgrim near,
“You are wasting your strength with building here;
Your journey will end with the ending day,
You will never again pass this way;
You’ve crossed the chasm deep and wide,
Why build this bridge at evening tide?”

The builder lifted his old gray head—-
“Good friend, in the path I have come,” he said,
“There followeth after me today,
A youth whose feet must pass this way.
This chasm that has been as naught to me,
To that fair-haired youth may a pitfall be;
He, too, must cross in the twilight dim—

<Good friend. I am building this bridge for him!”
—Selected.

For the Man who is Soon to
Vote on the Saloon Question

WHO GETS THE MONEY?

It costs only 12c to make a gallon of whisky.
Whisky could be bought before the war for 20c

to 25c a gallon. It costs less to make it now.
Cost to Produce a Gallon of Whisky.

Cost of 50- Cost of
gallon barrel, single gal.

Nine bu. of corn at 50c a bu $4-5°
Bu. of wheat, rye and barley malt.. 1.00

Yeast for fermenting 10
Cost of distillation 40

Cost of raw material for 50 gal... .$6.00 $ .12

The one gallon of whisky that cost only 12c

to make, sells over the saloon bar at ounces
to the drink and sixteen ounces to the pint for
SB-53-
One gallon of whisky sells over saloon bar.sß.s3
Cost to make 12
Who gets the $8.41

Answer The United States government
.gets sl.lO tax, the whisky trust gets an enor-
mous profit and the saloonkeeper gets money
to pay his license and also.an enormous profit.

It costs 70c to $1.40 to make a barrel of beer
of 31 gallons. This beer sold over the saloon
bar at seven ounces to the glass costing 5c
each, sells for $28.35.
Barrel of beer sells over saloon bar for. .$28.35
Cost to make 1.40

Who gets the $26.95
It costs very little to deliver a keg of beer.

The same keg is used over and over again.
There is no waste and there is plenty of foam.

The United States goverment collects $1 tax
on each barrel of beer. The brewers must have
millions of dollars for building imposing man-
sions in cities and at the seashore, purchasing
steam yachts, automobiles, palace cars, dia-
monds, etc. After the saloonkeeper pays his
license fee he still retains an enormous profit.

Then, too, the Northwestern Liquor Dealers’
Association must have a large sum to spend in
every community where such a fight as ours is
going on. They must hold their territory or
go out of business.

Then, too, the Retail Liquor Dealers’ Asso-
ciation must have a large sum to spend in
every community where the fight against the
licensing of the saloon is being waged.

Are the people of the cities and the villages
of the state going to let the brewers and dis-
tillers of Chicago, Milwaukee, St. Louis and
Peoria dictate the policy of their city govern-
ment?
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