
Reports Bring Proof of Further Definite Upswings in All Trade Lines 
POST-EASTER 

SLUMP FAILS 
TO SHOW UP 

NEW YORK April 13.~(A»>— 
•Reports from every part of the 
country this week brought uniform 
proefs of a further definite up- 
swing in business industry.” said 
the Dun <St Bradstreet weekly traue 
icvtew Friday. 

Want Clear Sailing 

The review commented .nat 
“while fuli credit is accorded the 
emergency legislation enacted last 
year for the wholesale betterment 
provided by the strong foundation 
laid for business recovery as well 
as for the strengthening of the 
nation's banking structure, con- 
siderable stress is now being placed 
on the need for allowing the for- 
ward movement to proceed un- 
hampered by new and unnecessary 
restrictions' 

Regarding th* movement of retail 
trade, the review asserted that 
“almost without exception, the 
leading retailers of the country 
find that the tapering off in busi- 
ness. which usually is apparent 
after Easter, has not developed, as 
volume last Saturday in some 
centers was the heaviest for any 
single day in three years, with gain 
reaching 40 to 50 per cent over 
the comparable period last year, 
when Easter buying was at its peak. 

See Larger Gains 
• 

“As the month advances gams 
will become larger, as spring re- 
quirements have been covered only 
partially thus far. and the lari'-r 
income of workers, when compared 
with a year ago. will carry the to- 
tal to more advanced levels than 
ajA>eared likely a month ago. 

“In the Industrial divisions oper- 
ating schedules are rising at a 

■IMMMBBailWTii MMmuM— is him 

She Makes Max 
Grin ’n’ Baer It 

itlME 
Here's a pretty miss who is 
brave as well, for she pushed 
Max Baer, night club and prize 
ring headliner, right out or the 
spotlight and made him like it. 
She's his sister, Beatrice, and 
Max will be one of the "sec- 
onds" at her wedding, acting 
as best man to James Young. 
California rancher, when the 

happy pair wed this month. 

more rapid rate than they did in 

March, unaffected to any major 
degree by the labor difficulties 
still unsettled in some districts. 

“The leading wholesale markets 
became unexpectedly active tats 
week, as many buyers were forred 
to replenish spring goods which 
had been ordered too sparingly. 

The volume was not composed 
entirely of fill-in requirements, 
however, as many new orders were 

placed for merchandise needed dur- 
[n the next two weeks.” 
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I 
CITY CASH I 
GROCERY I 

1130 S. E. Washington St. Phone 1281 I 

WE DO OUR PART 1 
REAL BARGAINS — REAL SPECIALS ■ 

Below we quote a few of our many bargains for 
Saturday and Monday, April 14th and 16th, 1934: 

BUTTER 25c I 
CfWVVV Admiration, 1-lb. Can /. 28c 2 
vUrrCL Bright and Early, 1-lh. bag. 21c j 

MlLKg‘g» yfo. c 19c I 
PICKLES ter- .16c I 
T^T ^"V¥ TO Swanad iwn, 
r LUUK Per Pa|kage C 

CORNFLAKES ickage, each 12c] 
I SNOWDRIFT, 3jb. can.38c I 
I PEACHES tint c.n, «.h.18c I 
I LETTUCE PNfe7 - 6c I 
I baked be/ns 9c I 
I CLEANSER 2°'c^ 15c 1 

I TIT? A O Ear,y June, Q ■ I No. 1 Can QC 

■ CORN Sr.edc.„ 7c I 
I SPINACH LV’No-2 c-. 8c I 
a W17SSQN Oil., ruart can 38c I 
I pORK and W * M ttEFE lie 1 
I n A TC Crystal Wedding, 1 I 

v//\ 1 Large Package ... A QC 

I MEAT SPECIALS I 
V HAM, Boiled, per pound. .30c J 
| CHEESE, Yellow, per pound.17c g 
I BACON. Breakfast, not sliced, lb. .. 17c f 
I MEXTCANCHILI SAUSAGE, lb~8c | I BACON, Sliced, per lb.18c I 
p WIENERS, per lb.12!2C \ 
P J. R. GUERRA, Prop. £ 

Advertising Will Open Up 
New Markets for Valley's 

I Citrus, Shipper Declares 
The following speech was deliver 

1 
ed Thursday night by C. D. Kirk, 
member, of the firm of Lovett and 

Kirk at San Benito, in the series of 
talks urging a national advertising 
program setting out to the nation 
the superior quality of Valley cit- 
rus: 

“Monday night of this week. 
Frank Hall of Mercedes, talked over 
this Station on the subject of “Ad- 
vertising Texas Citrus Fruits.” Mr. 
Hall covered the subject so thor- 
oughly that it is difficult for me to 

give any additional reasons why 
we should Advertise Texas Fruits. 

“He brought out one point that 
we should all think about, and that 
is the fact that the average con- 
sumption of grapefruit during the 

: year, in the United States is only 7 
fruit per person. Our citrus pro- 
duction in Texas at the present time 

| is probably about 80'* grapefruit. 
, so that is the commodity in which 

we are most interested. Our Job is 
to increase the demand for grape- 
fruit, and especially Texas grape- 
fruit. 

"Whether we are growers or ship- 
pers. and I happen to be both a 

grower and a shipper, we must go 
into some plan for increasing the 
consumption of our Grapefruit crop. 
Shippers must realize that growers 
must secure something above pro- 
duction costs for their fruit as in 

i order for the grower to live and 
i continue to produce fruits, he must 
f receive for his fruit at the very 
least the cost of production and 

| above that a sufficient sum to as- 
sure him a living. Without growers 
there would be no citrus industry, 
and this would, of course, eliminate 
the shipper, so that it appears ab- 
solutely necessary that these two 
groups co-operate in some plan of 
increasing demand for the growers’ 
product. 

"Some shippers in the Valley, and 
j when I refer to shippers I Include 
some marketing organizations and 
some independent shippers, have 
spent considerable money in adver- 
tising citrus fruits as commodities, 
but more especially since this money 
was spent by individual shippers, it 
was in promotion of the particular 
brands of that shipper. My own 

organization during this last season 
expended considerable money in ad- 
vertising our brand in one partic- 
ular market. Our funds that can 
be spent for advertising are. of 
course, limited to the amount of 
fruit that we ship. This advert is- 
mg of our own brand was done in 
the city of Chicago. The advertising 
in Chicago of our brand was limit- 
ed to radio announcements, but 

i even this small program stimulated 
the demand In that trade territory 
around Chicago, so that we were 
able to increase our shipments into 
that market considerably. Our ex- 

perience, in this small way this past 
year, has had the effect of selling 
us on the idea that advertising is 
an absolute necessity If we expect 
to market our future citrus crops. 

“There Is, of course, only one way 
in which to put over an advertising 

i plan on our citrus fruits, and that 
is for every grower and shipper to 
co-operate along these lines. Any 
plan that might be suggested, of 
course, can be criticised and would 

| probably not be satisfactory to all 
interests, for we know that it is 
impossible to have any group of 
people In agreement on any one 
thing. Any plan that might be 
eventually worked out, would be for 
the interests of all who are con- 
nected with the industry, and should 
have the full support of growers 
and shippers, and all others who are 
interested In any way. or live in the 
Valley. 

Probably the objection which will 
come from growers and shippers is 
that they will object to paying the 
cost. We do not know just how the 
cost of any advertising program 
would be handled, but we belkve 
that the California and Florida 
plan of assessing each package of 
fruit a certain amount should be 
followed in this section. This is 
probably the fair way of spreading 
the cost of any advertising program. 
It has been suggested that an 
assessment of two or three cents 
per box would be sufficient for the 
first seasons advertising of our 
fruit. With prospects of a 15.000 car 
crop, if all growers and shippers j would agree to an assessment of 
two cents per box. this small assess- 
ment accumulated into a total iund 
would mean that we would have 
available over *100,000.00 for our 
first season s advertising. Compared j to the total investment in the cl- 
trus industry in the Valley, which 
we believe has been estimated at 
something like *100.000.000.00. the 
spending of *100,000.00 in advertis- 
ing that industry is only a small 
amount. We do not believe that 
there is any other industry in the 
world in which *100.000.000.00 Is ln- 
vested which does not spend a con- 
siderable portion of Its revenue in I 
advertising. We could say that It 
would be impossible to build up an 
industry and have *100.000.000.001 
invested In It without iirst advertis- 
ing it. 

“Reference having been made to 
the need for advertising Texas 
grapefruit in th eUnited States 
and more particularly in the larger 
cities, it seems to me that some 
i bought should be given to adver- 
tising in foreign countries as well, 
or perhaps I should say that we 
should consider the efforts that 
have been and are now being made 
on the part of grapefruit producers 
m far away countries to market 
their crops successfully and at a 
profit to the producer, all of which 
has a bearing on how much and 
what type of effort we. In the Rio 
Grande Valley, should put forth 
along this same line. 

°f niy listeners of tonight 
probably have not had the occasion 
to familiarise themselves with the 
citrus industries and sales promo- 
tion and advertising effort on the 
part of Puerto Rico, and also the 
United Kingdom's citrus producing 
sections, namely: South Africa and 
Pa “Stine It is a matter of record 
that the larger cities in Great Brit- 
ain. Oermany. France and the Scan- 
dinavian ccim»ries are now being 
supplied with grapefruit from both 
South Africa and Palestine. The 

f-- 
British government is naturally 
promoting this industry in their 
territories, and shipper* organiza- 

, tlons of various types are already j 
doing some advertising and sales 
promotion work in the countries I 
have just mentioned. 

For some years past, three or 
possibly four of the larger American 
citrus distributing organizations 
have spent considerable sums of 

I money in Great Britain and con- 
tinental Europe advertising Amer- 

1 lean citrus fruit. However. 1 regret 
to say that not one penny has been 
spent promoting the ale of citrus 
fruit from the Rio Grande Valley of 
Texas. 

On the American continent we 
have the Dominion of Canada 
which has. during pas* lew years, 
consumed some Texas grapefruit 
however, in very limited quantities, 
and I believe I am correct in stating 
that practically nothing has been 
done to promote the sale or con- 
sumption of Teaxs grapefruit in 
that dominion wherein live approx- 
imately 15.000.000 people. Canada 
furnishes a potential market for 
large quantities of Texas grapefruit, 
and I am sure you will agree with 
me that any of our advertising 
funds spent in Canada will bring 
back satisfactory results to our in- 
dustry here in the Valley. 

“I have before me a letter which 
was received from a large Florida 
shipper and grower, and am going 
to quote you just one paragraph 
from this rather long letter, to 
give you some idea as to results of 
Florida’s recent advertising plans, i 
In my own case, a year ago, I lost 

about 40 000 boxes of fruit which 
was not shipped because it did not 
bring shipping charges. This year I 
had 50.000 boxes of grapefruit which 
would have shared the same fate 
had we not spent three cents a box 
for advertising for the other ship- 
pers, and this fruit is now netting 
85 cents a box. and the difference 
between nothing and 85 cents on a 
three cent expenditure on a short 
six weeks’ campaign is what I’d call 
results. If we had spent five cents 
a box and had It on during the sea- 
son, it would probably have made 
a difference of $1.23. This coming 
year, with the large volume, we 
must do thi sor else the crop win 
not be marketed. We pay for adver- j 

tislng many times over even if we 
do not advertise, but we pay for it 
in the for mof not getting money 
for our fruits '* 

"It has oeen my desire, in Oie 
foregoing statements, to convey to 
you the thought that while we 
produce what must be recognized 
as the best quality grapefruit in 
the world, we must not over-look 
tlr fact that other producing sec- 
tions produce grapefruit that is 
good, and unless we have made 
funds available for the purpose of 
advertising our product, our posi- 
tion only becomes weaker insteco 
cf stronger. In not only the Amei- 
ican and Canadian markets, but 
n ioreign countries as well. 

* Let me give you another though*. 
Producers of oranges and grape- 
fruit are confronted with a con- 
tinuing upward trend in produc- 
tion in the United States, to say 
nothing of the upward trend in 

production in the foreign coun- 
tries I have previously referred to. 
but speaking strictly of our Amer- 
ican product, ir seems evident that 
Purring severe damage to tre-ss 
from freezes or storms, further in- 
creases in production may be ex- 
pected. The relationship of the 
price and the supply of grapefruit 
during the last 20 years indica’es 
a pronounced increase in demand 
up to the year 1930. During the 
last 3 years, because of general 
economic conditions with which we 
are all too familiar, the upward 
trend in demand has been checked, 
and in the las*, season, with about 
thi same supply as In the previous 
seat-on, prices are considerably 
lower. 

When we consider that grape- 
fruit was firat introduced Into the 
United States as a commercial 
fruit, along about 1890. or shortly 
thereafter, anc that during this 
per.od it has increased to the rath- 
er astounding figure of poten:ial 
production of more than 15 mil- 
lion boxes for 1935. it must be clear 
to all of us that this rapid increas- 
ing production must be protected 
by creating incieased consumer de- 
mand. 

'Let me repeat that grapefruit 
was first Introduced in this coun- 
try about 1890. which is 44 years 
ago. and after all these years of 
producing this excellent fruit, we 
fin< that each person In the United 
States only eats 7 grapefruit an-1 

For Limited Time 

^X ̂  x fof »akln* Yoor 

lugir* * 
Inner-spring 

Call l| ./. . . See C« 

PH|)\E 592 

American Bedding Co. 
On Hy. East McAllen 

nually. Just for illustration, sup- 
pose it were possible, and I think 
:t is. to induce, through advertis- 
ing and other methods, each per- 
son to eat 11 01 12 grapefruit each 
year Then the million boxes I 
have mentioned, would readily be 
consumed during the year. That 
is all it takes, just Induce all these 
pecple to eat 4 or 5 more grapefruit 
than they do each year. 

-Perhaps you don't feel that 
through advertising it is possible 
to increase the demand for grape- 
fruit. but it is a fact that all foods, 
articles of clotning. radios, automo- 
biles. or any other articles which 
we might mention, that we buy are 
those that are most widely ad- 
vertised. Personally I buy advertis- 
ed articles. Probably my first pur- 
chase of any article was brought 
ibout through some advertisement 
end after making my first pur- 
chase, if the product was good, I 
continued to buy it thereafter. 

A committee has been appoint- 
ed to consider the advertising of 
Texas Citrus Fruits during tins 
coming season and whatever plan 
they may submit to growers and 
shippers may not be satisfactory 
to all, but at least it will be a step 
fn the right direction. Anything 
done to advertise Texas citrus fruits 
should have the support of alt 
growers and shippers, and if the 
original plan is not satisfactory, 
or is later found unworkable, it 
car be ,changed whenever nec- 
essary.'* 

The projected Golden Gate Bridge 
is to be 6450 feet long; including 
the approaches, the total length 
will be seven miles. The ner 
briege will handle a maximum of 
260 COO automobiles every 24 houds. 
if plans succeed. 

There is, on Fifth Avenue, New 
Yor*- a 12-story apartment building 
in which every doorknob Is gold 
plated. In one flat, every hinge, 
door handle and key Is of gold. 

Grego *y’s R. G. V. 
Home Owned jrv r r»i F D •If C. H. Gregory 

wouiWt and Operated DeLuXe btOTe III Brownsville Owner 

ENK,E‘fHd SPECIALS FRIDAY and SATURDAY A,L7=IU > 

f\ PPPP Our own blend, 
I I 1P P P r *round whi!* 
VVl JL JLlMj you wait, pound 

■... 

SHORTENING, pound. 8c 

COFFEE 

I P. & G. PRODUCTS I CAMAY SOAP, jhree (or /14c 
I P & G, ten bars I.. 25c 

I OXYDOL, small pkg., tyo for 15c 

I Cl to Yold Meda1’ 
I JL JLlVy w 1% Kitchen Tested 

I Twenty Four S 1 05 
^ \ Pounds. i 

■ GRAPE NUTS FLAKES, package. 9c 

PEACHES, evaporated, two pounds.25c 

APRICOTS, evaporated, two pounds.30c 
■ TOMATOES, No. 2 Can.SV»c 
I SOUP, Phillip’s, Tomato, can. 5c 

I PINEAPPLE, Rosedale, sliced, No. 21/g can .... I9c 

I MATCHES, Pet, three boxes. I3c 

PECANS, Fresh shelleJ, pound.37c 

MIXED VEGETABLES, Phillip’s, 
l|| No. 2 Can, two for.I5c 

BACON, fancy sliced, pound.I9c 

HAM, Armour’s Picnic, pound.I4c 

| HAMBURGER, pound.10c 

I PCRK To IN ROAST, pound 77.... I8c 

MACARONI and SPAGHETTI, Eagle, 2 boxes. 9c I 
TOMATO JUICE, Libby’s, three cans 25c I 
CHOCOLATE, Baker’s Premium, 8-o*. pkg... 20c 

JELL- I 
All /lavori, I 
Pkg. C °**»** n*n* |-J 

Cake Flour I 
Swansdown, package. C 

CRISCO i 
Three I 

' 
Pounds 1 

APPLES KrUZrr-. 1 Sc I 
Lettuce large head* sy2c | 
Potatoes 10 Pound* ... 23^ I 
POTTED MEAT, Armour’*, three cans.10c 

VIENNA SAUSAGE, two cans. 15c I 
SUGAR, Brown, in cello bag, two pounds.13c 9 

SYRUP Brer Rabbit, five-pound can.33c 

Shefford’s Products I 
Salad Dressing, pints.17c 
Sandwich Spread, pints.17c 

Cream Cheese, 3-ox. pkg., two for 15c 

Assorted Cheese, half pound ... 15c 

Special Demonstration and Free 
Sandwiches Saturday 

SALT PORK, pound.\2l->c I 
BEEF ROAST, Boned and rolled, lb. 18c I 
BACON, Slab, pound.18c p 

HENS, FRYERS and TURKEYS 1 

GLAD HANDS’ 
BRASS BAND 
WELCOME F. D. 

WASHINGTON. April 12 UP— | 
Pres. Roosevelt was welcomed buck 
from his Florida vacation Friday 
by some 200 members of congress. 

"I can't be truthful and say I am j 
glad to get back. I’m sorry,” he told 
them Jocularly when cheering sub- 
sided 

-While I’ve had a wonderful 
time, I gather that both house* of 
congress have also had a wonder- 
ful tkre.” 

Draws Laughter 

Laughter greeted his sallies. The 
congressional delegation, led by Vice 
Pres. Garner and Speaker Rainey, 
had inarched over to union station 
from the capitol behind the marine 
band. Martial music echoed. 

When the presidential train ar- 
rived. Mrs. Roosevelt, accompanied 
by her daughter Mrs. *nnn Dali, 
her daughter-in-law, Mrs. James 
Roosevelt, and her son, Flltott, im- 
mediately went aboard. 

A few minutes later the official 
.senate and house conmittees went 
into the president s car. 

Solon* Applaud 
The congressional contingent out- 

side shouted and applauded when 
th epresldent later emerged on the 
am of his son. James The band 
played “Hail to the Chief.’* 

Just after that the president said 
he was ‘very »lad to we yon all" 
and thanked the members of con- 
gress for coming to welcome him. 

He said he expected to *?et nubll- 
city on the fish he caught off the 
coast of Florida but there had been 
too much car. petition because “y:u 
people have been going from Wirt 
to Wirt.’’ This also brought, a laugh 
from the crowd. 

“Newspapermen on the train 
coming up,*’ Mr Roosevelt said, 
"have been trying to get xc to say 
that I hoped congress * toon 
adjourn. 

“But I wouldn't say it. because I 

hope you can stay just as long as 

you like to. 

Crowd On Hand 

"To you younger men 1 want to 
point out from years of experience 

In Washington the advantages of 
the Washington climate. £n July 
and August it rarely gets above 110 
de,”'pe.\ and there is absolutely no 
humidity." 

This also brought a laugn. 
Tile president added that "I don't 

mind if they stay all summer." 
He said that he was coming back 

"with all rorts of lesson* T leerntd 
from Barracudas and sharks and I’m 
a tough guy." 

In addition to the member* ol 
the senate and house, there were 
several members of the cabinet in 
the welcoming party, lncludtng Sec- 
retaries Hull and Morgen thau and 
Postmaster Oen. Farley. 

Outside the station to greet the 
president was a crowd estimated by 
police at 3.000. 

When making paste for household 
uae. add a teaspoon of powdered, 
alum to the mixture of ooiWl flour I 
and water. The paste keeps good 
twice as long and is more than 
twice as strong as when made with- 
out the alum 

FRANK NORRIS 
WILL TESTIFY 
mm COPS 

DALLAS. April IS. i#>-Dr J. 

Yank NorrU. Fort Worth preach- 
er. came to Dallas Friday under an 
official summons to testify brfotc 
the grand Jury conoermnt h' 
charge* that a Dallas demo ahcrlff 
was a go-between for Clyde Barrow 
southwest killer, and his mother, 
who lives Just west of this c'tv. 

He had charged that the* deputy 
supplied arms and amiwmit^n n» 

the Barrow crowd and had assailed 
the district attorney for what he 
termed as failure to cooperate with 
Texts rangers In their crime Invest! 
gatlon. 

Shortly after he reached this city, 
h« accused the sheriff, dtstrtc* at- 
torney. police and cltv »n • • 

officials of being "In collusion wltu 
the bookmakers bootlegg-rs and 
gamblers." 

lasmine... 
J BOY! I NEVER TASTEII 

S1CH HAM! 

“M-a-ra! I 've tasted Par 
tridge in England, Grouse 
in Scotland. Mushroom 
in France. Olives in Italy. 
Beans in Boston and Gum 
Iki in New Orleans, but 
I never tasted such dc 
licious ham in all my life ’* 

No wonder! It’s Jasminr 
Ham, mellow cured and 
hickory smoked by the 
Houston Packing Com 
r*any. the best you' t 

tasted at any price. 


