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"PITILESS PUBLICITY."

is a far cry back to the days when 'the.Taft administration fellXTinto disrepute, due principally to the "gumshoe" tactics of the.
Old Guard. The people were rapidly becoming suspicious of the al-

leged "invisible" system of government that they supposed themselves
subjected to and were ripe for a change. Strange as it may now seem,
it was no less a person than President Wilson himself "Governor"
Wson then who coined the phrase, "Pitiless Publicity," and fanned
the burning issue to a fever heat. He was then very much in the pub-

lic eye as a presidential possibility, thanks to the shrewdly calculated
designs of Colonel Harvey and others. Back in 1911 the Gridiron Club

at Washington happened to be giving one of its famous dinners and
Mr. Wilson was the guest of honor. It was while addressing this gath-
ering that he first observed the necessity of providing for "Pitiless
Publicity" in the conduct of public affairs. The importance of that
utterance could not be over-estimat- ed ; the newspaper men sensed its
significance instantly, and that night the news was flashed over the
wires that a real candidate was in the running for the Presidency.

What followed is still fresh in the minds of every one. Mr. Wil-

son's popularity spread like a prairie fire, his candidacy gained mo-

mentum steadily, and it was his promise to smoke the bosses out
of their holes and transact the people's business in the open that
gained him the nomination of his party and swept him into the Presi-
dency. Even Mr. Bryan accepted the bait, hook, line and sinker
and joined in the popular clamor for "Pitiless Publicity." And he was
consistent about it, too, for had he not for years been advocating this
very policy himself?

But all this happened five years ago. Also, it was before the war.
Mr. Wilson was elected, and but the people are still waiting
for the "Pitiless Publicity" that was promised. So is the press. Of
course the exigencies of war have no doubt interfered with the pro-

gram, but it will be recalled that even before any one entertained a
thought that we might become involved in the conflict, the President
evidenced a remarkable disposition to keep the people "in the dark,"
so to speak, concerning the attitude and activities of his administra-
tion. So that it is not altogether fair to charge the situation entirely
to the war.

The American people are growing impatient. They want to know
something about their affairs and the war has served to make them
more anxious for news than ever. They appreciate, of course, that
there is a certain class of information concerning strategical measures
and the movements of troops that cannot be given publicity, but even
so, they feel that they are entitled to infinitely more news of a harm-
less nature than they have been getting. It was hoped for a time that
the creation of the Board of Public Information, with Mr. George
Creel at the head, would serve this purpose. Another disappointment
was the result. In many respects, this particular news service is a
joke. Instead of disseminating information that the people want and
are entitled to get, its pronounced policy is to conceal everything it
gets its hands on. Much of its secrecy is silly in the extreme.

Then, as though to add insult to injury, Mr. Creel would assure'
us that in the absence of desired information we are to consider "no
news as good news." Great : Why not, then, dispense with the mails
and the papers and with this reassurance resolve ourselves into a
voluntary state of ignorance of events during the period of the war?
How easily it would work out : when we wonder about the safety of


