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ADTERTISERS CATECHISM. 

Questions pnd Answers Showing Ad

vantages of Publicity, 

i q—What is a good advertisement? 
A.—A good advertisement is one 
which contains just what you would 
say in a personal talk to a customer 
or a prospective one. 

Q.—What is a bad advertisement? 
A.—A bad advertisement is 6rte in 
which you and your business are 
placed in a false light; in which you 
say things about your business which 
would make your wile laugh at you. 

Q.—What is a timely advertise
ment? A.—A timely advertisement 
ifc one which strikes the same note 
as the day's weather and the people's 
iaclinations; it pushes your business 
on the lines ot the least resistance. 

Q—What is an untimely advertise 
ment? A.—An untimely advertise
ment is one in which you say today 
what you should have said yesterday; 
it is like the man who always misses 
trains. 

Q.—When is it time to slow up in 
advertising? A.—It is adyiseable 
to slow up in advertising on the day 
that you discover that your business 
is too big; that you must do some
thing to stop its growth. 

Q.—When is the right time of 
year to increase the advertising ap
propriation? A.—The right time to 
increase the advertising appropria
tion is the day you conclude that you 
can handle more business and that 
you can grow accustomed to & larger 
bank balance. 

Q.—Should an advertisement be 
changed every day? A.—One stroke 
of the hammer on the anvil does not 
fashion the horseshoe. Sensible re
iteration is sometimes necessary in 
an advertisement to properly iai-
press a reader. 

Q. How often should an advertise
ment be changed? A—An adver
tisement should be changed as often 
as your business story ehanges. 
Sometimes this may mean every 
day. 

- Q.—What proportion ol newspa
per readers read advertisements? A 
—The proportion of newspaper read
ers who read ads include all ol the 
thrifty careful buyers of goods; *11 of 
.the ' 'look-before you-leap'' people. 

Q—What class of newspaper read-
,ers do not read the ads? A.—The 
.class of newspaper readers who do 
not read the ads. are the people who 
do not read advertising of any sort, 
and there are so few of them that in 
ihis city they could be housed in a 
modest building indeed and still have 
.apartments to let, 

Q—When doeti newspaper adver
tising cost too much? A—"Now 
and then" newspaper advertiseing 
costs too much; for you cannot af
ford to have your business prosper 
only now and then, '4 f , 

Q—When does newspaper adver
tising cost too little? A—Strangely 
enough, newspaper advertiseing costs 
too little when it costs too much, 
and that is when a poor medium is 
selected or when a good one is used 
too seldom. A clock is usefnl when 
it is running, 

Q—When may a merchant know 
that his ad, is a good one? A—If a 
merchant's wife, on reading his ad. 
finds something in it which she would 
like to buy even if his competitor 
sold it, that ad is a good one. 

Q—Will a poor advertisement in 
a good newspaper pay? A—A poor 
advertisement, if in a good newspa
per, may sometimes pay—just as a 
store luckily located, but without en
terprise, may sell goods. But a 
good ad in a good newspaper is bet
ter. 

Q—Is there not as much danger 
in overadvertising a business as in 
overcapitalizing it? A—Overcapital
izing a business and overadvertising 
it might be equally dangerous, but as 
the latter has never been done there 
is no telling. 

Q—Admitting that newspaper ad* 
vertising is a good thing, may not a 
business become "drunken" through 
using too much .ot it? A—Ii a mer
chant ever tailed in business through 
tOQgtueh Mwipap«r ki« 

* 4- i ' 

exhibition throughout the country 
would rejuvenate the museum busi
ness. 

Q—Is a newspaper advertisement 
of as much value in selling goods as 
an artistic show window? A.—A 
good show window is an ideal adver
tisement, but the people have to go 
and see it and they don't all do it. 
The right kind of a newspaper adver
tisement takes your show window 
into the homes of the people. 

Q—Is there any use in advertis
ing in other ways than through news
papers? A—Many kinds ot adver
tising are good if they are used to 
supplement newspaper advertising; 
no kind of advertising is worth con
sidering which seeks to take its 
place. 

Q—When no immediate returns 
can be traced, does that mean that 
the advertisement is a failure? A— 
No advertisement which has been 
read by and has made any impres 
sion on a fair number of people is a 
failure. Seed time must be all the 
time; harvest time will not fail. 

Q—When a dull day follows a vig
orous advertising campaign, what 
then? A,<—When a dull day comes 
to a merchant in spite of vigorous 
advertising it means that it would 
have been a calamitous day without 
the advertising. 

Q—If a merchant stops advertis
ing and finds that his business still 
prospers, what does it mean? A— 
If a merchant stops advertising 
and still prospers, what then? 
You can stop eating—for a while; 
you can recover from illness without 
a doctor!—sometimes, but doctors 
and food are good things, just the 
same. 

Q—When a business is enjoying 
a healthy, normal growth, is it wise 
to try to force it through additional 
newspaper advertising? A—If the 
growth of your business entirely sat
isfies you, if every business day is as 
good as it ought to be or might be, 
then your advertising is probably 
ample.—Kingston (N. Y.) Freeman. 

THE EDITOR AND THE MERCHANT. 

Sioux Falls Argus: Several of 
the daily newspapers of the state, 
and 9- considerable number of the 
weeklies have been speaking up 
in behalf of the big department 
stores and catalog houses. Only 
a few years ago, the newspapers 
of ihe state were opposed to those 
outside houses and refused to 
print their advertising. This was 
on the theory that their own mer
chants were entitled to the trade 
of the vicinity, and that a news
paper which is gettingits support 
out of a community should do 
nothing to injure it. 

But the newspapers which are 
accepting advertising from the 
catalog houses, and which advo
cate the parcels post bill, are not 
to be denounced too readily. They 
complain that their local mer
chants will not advertise while 
the outsiders will, The 'editor 
argues that he has as good a right 
to do business profitably as the 
merchant has. If then the loeal 
merchant figures that he can get 
all the trade he. wants without 
the use of the loc^l newspaper, 
the editor argues that he syrely is 
following the lesson if he takes 
what advertising is offered. The 
net effect of this will be bad both 
for the local merchant and for the 
local editor, for the refusal of the 
first to offer his bargains through 
the local medium, and the accept
ance by the editor ot competitive 
advertising from the department 
stores outside, will very shortly 
divert from the community much 
money, and in turn hurt both. 
Still the merchant cannot blame 
the editor, lor the latter has as 
good right to do a profitable busi
ness as has the merchant. :! 

This question has never ariseu 
ik Sioux Falls. The Sioux Falls 
merchants long, ago learned the 
cash benefit of advertising. There 
L» profcfcbly BO town ia the »Uta 

where the percentage of business 
going outside of the town is so 
small. The reason is "not far to 
seek.'- Our merchants know the 
value of printer's ink, their bar
gains are offered to the public day 
after day and the-public buy. If 
some of the merchants in the 
towns referred to' would imitate 
their Sioux Falls brethren, the 
situation would improve bpth for 
the editor knd for the merchant, 
and everybody in the community 
would be better off! ' v, j-

spector and deputies, $1,261.79. 
Mr. Brauch considers the present 
oil inspection law of South Dako
ta as superior to that of any of 
the Other northwestern states. 

—————— vM 
nli 

WHAT HICKS SAYS. 
For the balance of this month 

the Rev. Irl Hicks prognosticates 
as follows: 

A reactionary storm period is 
central on the 14th, 15th and 16th, 
calling for moderation of the cold 
and return of cloudiness, falling 
baroiLieter and more rain and 
snow. The conjunction of moon 
^ith the sun, or new moon on the 
17th will tend greatly to prolong 
disturbed and threatening weath
er quite into the regular storm 
ueriod following. Careful obser
vations will prove that the new 
moon periods are attended, as a 
rule, by higher temperatures and 
lower atmospheric pressure; hence 
when the new moon intervenes at 
the end of a storm period, rising 
barometer and change to colder, 
clearing weather are retarded and 
prevailing storm conditions are 
prolonged. 

A regular storm period covers 

the 18th to 23rd. The moon is in 
apogee and on the celestial equa
tor on the 19th, and these facts, 
especially at this central part of 
the venus disturbance, call for a 
prompt and decided development 
of low barometer, rising tempera
ture and winter storms on and 
fallowing the 19th. On and about 
the 19th even winter lightning 
and Ihunder are probable, with 
heavy wind and rain south
ward. But storms will turn to 
snow and blizzards during the 
last half of the period—say from 
the 20th to the 23rd and a driving, 
blizzardous cold wave will sweep 
over most parts of the continent. 

The 25th, 26th and 27th are 
central days of a reactionary 
storm period. On and touching 
these days the cold will relax, the 
barometer will fall, cloudiness 
will gather in the west, and jnore 
rain and snow will pass east-
wardly oyer most parts of the 
country. Another change to 
much colder will come in from 
west and north behind these 
storms, lasting up to the 30th 
and 31st. Under the combined 
influence of the vulcan and mer
cury periods, January will go out 
with storm conditions beginning 
to organize in western extremes— 
turning warmer, falling barome
ter, growing cloudiness, with the 
manifest approach of storms that 
will run into the opening days of 
February. 

Gen. J. B. Gordon, the last of 
the lieutenat-generals of the con
federate army, passed away last 
Sunday. Since the close of the 
war Gen. Gordon has been active 
in the work of developing the in
terests of the "newsouth," spend
ing a portion of his time on the 
lecture platform, where he was a 
general favorite, ^ ;. 

Ex-Gov. Chas. Foster died at 
Springfield, Ohio, Saturday, Jan
uary 9 th. 

The January Housekeeper. 
Bright, helpful, entertaining is the 

January number of The Housekeep
er, which comes in handsome holi
day dress. Among the more notice
able features are a full page illustra
tion by F. DeForrest Schook, 
"Watching the Old Year Out," 
short short stories by Mary Stewart 
Cutting and Ida Reed Smith, and 
practical articles by Mary Taylor-
Ross, Elizabeth Lord Condit, Eliza
beth O. Hiller and Alicia Adams. 
Jessie Ackermann, in an intensely in
teresting article, tells how she pre
pared for public work. The many 
departments that have made the 
Housekeeper famous, such as Coun
cil for Mothers, Home Handiwork, 
Hints for Home Dressmakers, In the 
Realm ol Girldom, His Royal High
ness, and tne Children's Hour, are 
all up to their usual high standard 
and, all in all, the Housekeeper fully 
deserves to be called the ' 'Magazine 
of Helpfulness." 

E. Brauch, state oil inspector 
for the southern district, which 
embraces, practically, that por
tion of the state lying east of the 
Missouri riyer and south of the 
main line of the Chicago & North-
Western raillroad, has just com
pleted his report to the governor 
of the work done during the past 
year. It shows the- collections to 
to be $6,781.58, (the entire state 
included to July 1) which is $780. 
73 more than the receipts from 
the entire state for the preceding 
year. He turned over to the state 
treasurer $4,409.64, which inclu 
ded $1,138.10 of apparatus fund 
which was in his hands at the 
time the new law went into effect 
—July 1st; also paying $578.25 
into the apparatus fund from the 
first six months receipts. The 
cost of conducting the office was 
salary of inspector $1,260; }aid 
dtpuiiM, $430}, sM^aaas of if 

A Very Close Call. 
"I stuck to my engine, although 

every joint ached and every nerve was 
rack&d with pain," writes C. W, Bel
lamy, a locomotive fireman, of Burling
ton, Iowa. "I was weak and pale, with
out any appetite and all run down. As 
1 was about to give up, I got a bottle 
of Electric Bitters, and after taking it 
I felt as well as I ever did in my life." 
Weak, sickly, run down people always 
gain new life, strength aa<i vigor from 
their use. Try them. Satisfaction 
guaranteed by H. J. Pier, druggist. 
50c. 

Try It Anyway. 
From Oklahoma comes a drink 

cure that may be valuable to some 
who have been struggling with their 
thirst since the first of the year. 
Here it is: 

Peel a potato and cut down one 
end of it until it can be easily insert
ed in the mouth; dip the potato in 
water and suck it every time a crav
ing for strong drink comes on. It 
is claimed that this treatment will ef
fect an absolute cure. The why and 
wherefore are not stated, but the pro
cess is such-a simple one that there 
can be no harm in trying it if any' 
one is afflicted with a thirst which 
he really desires to lose. 

Saved From Terrible Death. 
The family of Mrs. M. L. Bobbitt of 

Bargerton, Tenn.. saw her dying and 
were powerless to save her. The most 
skillful physicians and every remedy 
used, failed, while consumption was 
siowly but surely taking her life, in 
this terrible hour Dr. King's New pis-
oorery for consumption turned despair 
into ioy. The first bottle brought im< 
mediate relief and its use complete
ly cured her. It's the tqost certain 
cure in the world fot all throat and 
lung troubles. Guaranteed bottles 50c 
and SI. Trial bottles free at H. J 
Pier's drug store. 

•taNMktn Kxcaraloa to tin Northwest 
Wut Bontbwait, and Ccloalit 

Low B»Ms West, f 

Via the North-Western Line. Excur
sion. Tickets at greatly reduced rates 
are on sale to the territory indicared 
above. Standard and Tourist Sleeping 
Cars, SYee Eeolining Chair Cars and 
"The Best of Everything." For full 
Particulars apgly to agents Chicago 
* North-Western R'y. 

' - « . Supposing you're busted—haven't a 
dime, getting poor isn't a serious 
crime; put on a bold front, work with 
all yoar might, you're aura to win by 
taking tUekjr Mountain Tea at night, 
k. Ji ttiri 

1 

ESTABLISHED 1887 INCORPORATED 1902 

Frederickson Commission Co. 
LIVE STOCK COMMISSION MERCHANTS. 

M? B*ylnn Btocker« and Feedor* oa Ordena Specialty. '..j/ «.£;•. • - J  

Money furnished for purchase of stock to responsible parties 

Room 215'Exchange Building, Qirniv Pi+tt T/\ 
PHONE 1283 Sioux City Stock Yards, 01UU.X V/lty, 10W3,. 

t 
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PURLGY 

fAGAT* 
IVIAIWGT, 

yroKHifooD * witscpr, 
'. Proprietor!. 

Olf Door Bait of flrq 
Hoom. " 

WE SELL NOTHING BUT 

GOOD MEAT 
FRESH - OR - SALT 

and have a supply at all times. 

Pork and Beef 
by tlie Half or Quarter, 

CASH PAID FOR HIDES 

fiURLGY DRAY LIJH6 
'" ' ^ i. 1 / 

ID. G. 

All Orders Promptly Attended to and Goods 

Carefully Handled 

CITY LIVERY 
. , . AND . . , iiSSilSlii; 

IPJSED STABLE, 
I# -."V -V 

Good rigs with 0* without drivers. 
M U R P H Y  B R O S . ,  Proprietors. 

J W. SCHULT2; G. W. SOHULTZ 

SCWyirTZ BROS. 
uctioneere. 

Having had many years experience in this work we know and 
guarantee we can suit you. v 

Telephone us at Davis, or leave orders at Herald office, Hurloy. 

556BSffB5BrinS5B€n59Si 

J. Fitch <3f Co. 
Have just listed a good 

320-acre farm with
in one mile of Hur
ley, which can be 

• ^rhad at a bar^*^ 
: gain if taken soon. 

* ' 

* \ t 
.. ———— 

A Fine, Improved quarter section in 
the Sioux Valley* near Dell ; 

Rapids. Call for price, etc. -
y 

A good hay 80 five mies southwest of 
of Hurley at a figure that is right. 
' » 

Have a good half section one half mile from Hurley, good 
improvements, small pasture, balance in cultivation. 

Also have a cheap farm six miles northeast of C«nterville. 

A Very desirable 320-acre farth* south of Hurv. 
ley. Enquire for ptice, etc. 

Moafcy to iota oft reAlafttate and chattels* 


