
OIL STOCK SALES 

Lease Plan Is Working Out 
to the Advantage of 

Promoters. 
Uy J. G. DONLEY. 

Special Dispatch to The Star. 

NEW YORK, April V.—The public 
Is always willing to bite on a long 
chance, and the oil business is that 
kind of business, because, no matter 
how much "geologizing" is done, no 
one is able to say definitely that a 

given piece of acreage won't pour forth 
black gold some day. 

That is why, despite the efforts of 
the s E. C. in its spectacular en- 
counter some time ago with one of the 
big sellers of oil' royalties, such royal- 
ties are today being sold in just as 
large quantities as they ever were. 
And some say that more royalties than 
ever are being marketed. 

Some variations are being pulled on 
the royalty selling plan. Two men, 
active in the oil fields for a number of 
years, are selling leases—acreage. If 
dry holes are the ultimate result., the 
buyer of acreage has the land on long- 
term lease, at least. 

Ku.vs Only Mineral Rights. 

A variation on the oil-lease plan Is 
how being worked by some promoters 
who formerly sold oil royalties. The 
prospect may think that he is buying 
acreage, unless he understands the 
language of the prospectus; but he is 
actually buying only the mineral rights 
What the speculator-investor gets for 
his money is a "mineral rights deed”— 
rights to all the minerals or oil that 
he or his agents can find under the 
surface of the land. 

If the test wells drilled turn out to 
be "dry holes,” the farmer goes on 

farming his land and the speculator- 
investor goes on hoping that some 
ether venture will pan out better. 

But for the promoters it is more 

or less of a sure-thing proposition. 
The "acreage” to which mineral rights 
have been obtained Is divided up into 
50-acre “farms or blocks,” and, of 
each such 50 acres, the promoters 
reserve 10 acres, or 20 per cent, for 
themselves, just in case oil should be 
struck. "Our position,” they say, "will 
be exactly that of all other owners.” 

Much of It Is Velvet. 
As a matter of fact, there is quite 

a difference in the position of the 
promoters, because their "mineral 
rights deed” to the 10 acres costs 
them nothing. It is simple to work 
that out. They sell the mineral war- 
rants at the rate of S1.400 an acre, 
w hich is a pretty high price for Penn- 
sylvania farm land, even if the smell 
of oil is nearby and the farmers can't 
sleep for the squeaking of the pump- 
ing rods. They agree to spend $375 
out of what they get for each acre 
to drill one well for every eight acres 
sold. That leaves them $1,025 per 
acre to cover costs of selling and 
whatnot. 

For the 40 acres on which they 
sell warrants out of a 50-acre "farm,” 
they collect $41,000, which is calcu- 
lated to oil the troubled waters of any 
disappointment they may feel if only 
“dry holes” reward their drill crews. 

Nobody knows what they may have 
paid for the mineral rights to the 
land, but that $41,000 should leave 
them a pretty good profit in any 
event, and, if they should find any oil 

at all. that would be pure velvet for 
them. 

In other words, the promoters win, 
“dry or wet,” but the speculator-in- 
vestor pays a high price for mineral 
rights on a long-shot gamble. One 
district in Pennsylvania on which 
such warrants are now being peddled 
to hopeful "investors" is near one of 
the oldest oil fields in the United 
States. As one experienced man told 
the writer, “I can’t imagine one spot 
in the county that hasn’t been ‘geolo- 
gized’ to death; and, if there is any 
such spot, I can’t imagine some little, 
unknown promoter getting it.” 

No One Can Be Sure. 
But the reason the public continues 

to bite on long chances is that no one 
can be sure. There is the case of the 

1 man who drilled 14 dry holes down 
near Oil City, Pa., and went broke 
on the last hole. Then along came 
another man and drilled the one the 
busted wild-catter had laid out for 
his next and brought in a 50-barrel 
well, w'hich is a "gusher" in Pennsyl- 

j vania. 
| And the story is told of a couple 
! of former trans-Atlantic card sharpers 
I who had a little oil company they were 

j juggling along, with everything but 
i likely acreage. When the authorities 
I got too hot on their trail, they got 
| hold of mineral rights on some acreage 
; deeded to an institution by the State 
of Texas. They brought in a gusher, 

: but they didn't give it to the suckers. 
They set up another oil company for 
themselves, and eventually stock in 
that concern sold as high as $9,000 a 

share. That’s the lure that makes 
people looney with their hard-earned 
savings. 
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EARLY FRUIJ HURT 
IN CENTRAL WEST 

North Pacific and Some Areas in 

Appalachian Mountains 
Also Are Affected. 

By the .'.'•opiated Press. 

The Weather Bureau reports that 
i cold weather and frost last week dam- 
| aged early fruits considerably in the 
Central West, the North Pacific area 
and some sections of the Appalachian 
Mountains. 

The bureau said yesterday it was too 
early to fully appraise frost losses, but 
that the greatest harm was done in the 
Southern Ohio Valley, especially in 
Kentucky and Southern Illinois, and 

I in Missouri and Kansas. 
Elsewhere the colder weather served 

to retard vegetation which had ad- 
j vanced far ahead of normal. 

; In a summary of March weather. 
| the bureau said the month was marked 

by uniformly high temperatures and 
above normal precipitation rarely dup- 
licated in recent years. The month 
was unusually wet in the Ohio Valley 

! and the lower great plains, where pre- 
! cipitation was from 150 to more than 

300 per cent of normal. 

Colorful Sicily. 
Sicily is a land of color, of flowers. 

Greek ruins, old monasteries and bells. 
The flower vendors carry their blooms 
in one huge bouquet, on a long pole 
high above the crowd. A number of 
them together in the spring makes the 
street quite a festival. But the greatest 
color comes from the painted carts, 
usually drawn by a pony or donkey. 
Every inch of surface Is covered with 
shades and tints of color before un- 
dreamed of. $n truth, Sicilian traffic 
Is a gay and brilliant pageant, with no 
two carts alike. 

Figures 
What They Mean 

By A. A. PATTON, 
A«socla!ed Press Statistician. 

NEW YORK, April 7 —One of the 
most promising buds in this spring's 
outcropping of hopeful industrial 
signs, trade analysts say, is the stead- 
ily rising trend of machine tool orders. 

Demand for machine tools on the 
part of domestic companies in March 
was reported to have improved mod- 
erately for the second consecutive 
month. 

This marks the first time since the 
recovery peak was touched last April 
that orders have been stepped up two 
months running. 

The volume of precision instruments 
required by industry is closely fol- 
lowed by economists as a sensitive 
barometer of factory operations. In 
1929, for example, machine tool or- 
ders hit their boom-time high in Feb- 
ruary—and by September had slumped 
28 per cent—some time before trade 
or the stock market toppled. 

The rising trend since January is 
considered a favorable omen for in- 
dustrial activity during the next few 
months by some analysts. The highly 
mechanized nature of manufacturing 
processes today, they hold, means that 
a resumption of more normal operat- 
ing schedules requires heavy outlays 
for so-called machine tools. 

The main reason, of course, is that 
the pace of industrial devedopment is 
so rapid obsolescence quickly outmodes 
old equipment. 

The huge volume of foreign orders 
received by domestic machine tool 
makers last fall as the world turnpd 
seriously to the business of rearming, 
took up the slack created by sliding 
consumption in this count! y. From 
roundly one-quarter of the total early 

In 1937, foreign demand Jumped to be- 
tween half Rnd two-thirds in the clos- 
ing months of the year. 

In February, however, orders from 
abroad dropped approximately two- 
thirds from the previous month to the 
lowest level since June, 1936., Trade 
sources indicate this probably does 
not mean any cessation in the drive 
to build up military machines in the 
old world, but rather a normal decline 
after five months in which orders 
reached unusually high levels. 

Domestic business in the first quar- 
ter was the smallest snice the third 
period of 1934, at a substantially lower 
level than industrial activity gen- 
erally. 

This is to be expected. Machine 
tool orders drop more than business 
during a recession, and advance more 

sharply in a period of recovery, being 
one of the most sensitive of the wide- 
swinging capital goods industries. 

---%--- 

Safer Winter Flying. 
Those who travel on commercial 

airplanes can thank rubber for re- 

moving one of the serious hazards of 
flight. Until the invention of the de- 
icer for airplanes, flying under ice- 
forming conditions was extremely 
hazardous and was avoided wherever 
they were known to exist. However, 
planes sometimes encountered ice with- 
out warning, and in severe cases have 
been forced down within a"few minutes 
from the time it began to form on the 
wings. By covering the leading edges 
of the w'ings, tail surfaces, radio 
masts and other affected areas with 
rubber and by expanding sections of 
the de-icers with air at regular in- 
tervals, pilots are able to break the 
ice off as rapidly as it forms and to 
fly indefinitely through ice-forming 
atmosphere. 

—■ ■ •-- 

Deaths in aviation accidents In 
1937 numbered 15 per cent less than 
in 1936. 

S° Refreshing 
IV so be 

refreshed at home 

Ice-cold Coca-Cola is every place else; it belongs 
in your refrigerator at home. It's easy to get a few 
bottles at a time and it’s easy to order a case of 
24 bottles from your dealer. 

WASHINGTON 
COCA-COLA 
Bottling Works 

INC. 

I.. J. GOODE. MGR. 
W ASHINGTON, D. C. 

3 Packages Onfij/Ov 
This offer made solely to induce you to try Bab-O — the grease- 
dissolving cleaner. See how Bab-O makes household cleaning quick 

and easier. These seeds not for sale in any store. 

Here is the greatest flower seed offer on record. 
One no true flower-lover can afford to miss. 

It gives you seeds you can't buy at any store— 
the new Quintuplet Baby Zinnias—and a profes- sional planting of the new Will Rogers Zinnias now 
being introduced to growers for the first time. In 
addition, you get 2500 seeds of popular varieties 
for a David llarum complete garden—an assort- 
ment so attractive you may find your garden a 
community prize winner. 

HOW TO GET THESE SEEDS 
Few women who try Bab-O ever go back to slow, 
hard ways again. So to win you as a steady cus- 
tomer, we make this unusual seed offer. To get your seeds do this: Buy one can of Bab-O—send the 
green label with your name and address and 10c. 
Be sure to use coupon below. 

This offer is limited, so please write at once. 

WHY WE MAKE THIS GIFT Tun. In 
We offer you these seeds at a fraction of their ^DAVID HARUM” 
regular worth to induce you to try Bab-O—the Monday thru Friday modem cleaner that does much of your hardest 11:00, 11:15 A. M. 
work for you. For Bab-O dissolves grease — thus E.S.T. NBC makes grease quick and easy to remove without 
hours of scrubbing and scouring. And when grease is gone, dirt and stains wipe easily away. Porcelain 
enamel surfaces become clean and sparkling with- 
out scratching from coarse grit. Hands are softer. 
Your work is done in far less time. 

BABO 
THE GREASE-DISSOLVING CLEANER 

i 

with one green 
BAB-0 Label 

I 
I 
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I Owned and Operated by the I 
Great Atlantic <£ Pacific Tea Co. I 

LOW PRICES ON YOUR FAVORITE 
BRAND OF 

FLOUR! 1 SUNNYFIELD j 
plain or telf-riting 

121b. ^ 24 1b. I 
bag bag J jg | 

j IONA £r«z. 'S 35c I 
i GOLD MEDAL ,2lb ^Qc»lb07c 1 

OR PILLSBURY'S b°9 "fr jf «», / 
1 

t- .iti'Hilk':. •(. -'ll. HirUHWU. 

Chose & Sanborn ££££-.1 25c 
Dinty Moore Beef Stew-2 biM„i,b 29c 
Dinty Moore Spaghetti w,TBHALrsEAT 2 b“^,b- 29c 
Sultana Peanut Butter-- 2 A',b 25c 
Log Cabin Syrup panca«sketsa???dbetter «r 19c 
Post Toasties crispy and crunchy 2 11c 
Ann Page Beans RIC fT TO MAT*OSAU C E 3 17c 
Brooms ----- $lean sweep 21c sterling 29c 
Bab-0 Cleanser FLOWER SeWoFFER 10c 
Babbitt's repeal Lye.-.-n 12c 
G. E. Mazda Lamps «oAVi56ow.«*-15c 
Nucoa Margarine..J£:19c 
Campbell's Beans in toIIIto^uce-7c 
Del Monte Peaches Mr No. Vi eon 18c 
Maxwell House Coffee ft. tin 27c 
Scott Paper Towels ..3r#,to 25c 
Palmolive Soap VSJSSSSk 3 - 17c 
Lifebuoy or Lux .4 hr 25c 

» 

kill IX WHITE HOUSE A tall 1 r_ 
fVI I Li lx EVAPORATED cans 

Soft Twist Bread _III. loaf 8c 
A&P Grape Juice __«|t. bottle 25p 
Safety Matches_Z ZY' 7c 
Baker’s Chocolate lb. i-ake I5c 
King Syrup Dextrone^^ can 19C 
Sparkle Desserts.._3 p***- 10c 
Baby Lima Beans_>». 5c 
FlakornM<i?FRnNMix._.2 ***'■ 25c 
Libby’s Tomato Juice.. «« 6c 

JAtt&vWRK: ...! 1 iHnirirr itt- 
1 kMMM 

Shredded Ralston sizt _pkf- I4c 
Del Monte Asparagus N%.1»M 29c 
Clapp’s<Baby Foods..2«... 15c 
Rose Bushes *'“»“ _««». 25c 
Chocolate Ovaltine.* •*. «<> 33c 
Fresh Jelly Eggs_». 10c 
Fleischmann’s Yeast. __«** 3c 
Garden Peas S«WUITD 2 15c 
Soda Crackers_i b«* lOc 

ymzmwm*1 * mb 1#1 tmmmmmmmmmmmmm 

BIG lc SALE 

ANN PAGE 

PREPARED 

SPAGHETTI 
Buy 3 cans for 24c 
Get Extra can for lc 

4c,n! 25° 
First-grade spaghetti cooked by expert chefs 
.. ond blended with a zestful sauce of tomatoes, 
spices and cheese. It's only mildly seasoned 
so that YOU may season it to YOUR taste. 

A Gift for Boys & Girls! 
JACK ARMSTRONG’S EXPLORER 

TELESCOPE (while they last) 
with each 2-pkg. purchase of 

WHEATIES 
Breakfast of Champions 

2 boxes 2 3 ' 

RED CIRCLE 
COFFEE 
21£ 3 5C 

Taste this distinctive blend of the world's finest 
coffees. You'll find it rich and full-bodied. 
Afirf coffee is alwoys freshly ground at the time 
you buy it. 

ALASKA PINK 

SALMON 
2 r 23' 

SULTANA RED 

SALMON r21c 

NEARBY 

EGGS 
^ dozen 39* 

WILDMERE EGGS.. *». 23c 
Nature's perfect food—may be served in countless 
woys—and prices are most attractive. 

I BIG VALUES IN A&P MEAT DEPARTMENTS! S 
ARMOUR'S STAR 

j Smoked Hams 
JUICY, TENDER 

CHUCK 
ROAST 

19c- 
3-CORNER_ib. 23c 
SAVORY RIB ib 25c 

FRESH HOME-DRESSED 

Fryers-,b- 37c 
MORMEL'S 
C _ _NEW MIRACLE 12 m. 

dpom meat can zvc 
SUNNYFIELD SLICED 

Bacon 
_ 

2 29c ! 
ARMOUR'S STAR THURINGER 

Cervelaf ^2 25c I 
ADAMS' 

Scrapple _ 

,b 12c I 
i 

GREEN BEANS stYingless * 3 «»-19e 
TOMATOES «»■*!« 2 ib*-15< 

Carrots or Beets-_ 2bnntbt* 9c 
Florida Cucumbers-~ch 5c 
Sweet Potatoes.4 lb*- 15c 
Large Oranges FLORIDA 15 ,OT 2Bc 
Winesop Apples FASHIONED 4 19e 

CAP'N JOHN'S 
SELECTED 

ik 

FILLETS lb17e 
FRESH CLEANED n 

CROAKERS ,b 5° 
Bluefish Cleaned-I8c 
Halibut Ivz_»»«. 21c 
Mackerel Cleaned-I5c 1 

Price* Effective in AAP Service Store* in D. C. and Vicinity Until Cloeing Saturday, April 9th 


