
Co-op Leape Seeks
Funds For Radio

Indianapolis—The board of
directors of The Cooperative
League of the U. S. A., meeting
here for their quarterly meeting
October 21, approved the forma-
tion of a National Co-op Radio
Fund and ok’d a drive to raise
.$50,000 to tell the co-op story
to America by radio.

The proposed series of radio
programs will be part of the
Nationwide Co-op Drive and will
be a project supported chiefly
by co-op members who want to
make a direct contribution to-
ward the national educational
program. Up to the present time
there has been no channel
through which individual co-
operators could support national
activities except through dues of
5 cents per member per year paid
by regional cooperative associa-
tions.

The plan to ‘‘Tell your neighbor
about the cooperative movement
by radio” will be an opportunity
for co-op members who are “too
busy” or “too bashful” to multi-
ply their effectiveness in reach-
ing several million American con-
sumers who have not yet heard
about the cooperatives.

Although the drive will concen-
trate on finding 50,000 one-dol-
lar-a-year men, contributions of
any amount are welcome and
should be mailed to the Co-op
Radio Fund, The Cooperative
League, 167 West 12th Street,
New York City.

Internal Revenue
Issues Warning

INTERNAL REVENUE
RETAIL TAXES

The Bureau of Internal Revenue
recently issued a warning to mer-
chants not to advertise that they
are paying retail taxes on certain
articles and not passing on the
cost to their customers.

The taxes in question are the
new retail excise taxes on sales of
jewelry, furs, and toilet prepara-
tions. These taxes went into effect
October 1 and are not to be con-
fused with the manufacturers’ ex-
cise tax which went into effectOctober 14.

The Internal Revenue Code,
officials pointed ouj., prohibits
such advertising and provides a
fine of not more than SI,OOO for
violation of the prohibition.

Reports received by the Bureau,
officials said, indicate that a lack
of knowledge apparently prevails
concerning the penalty which isapplicable to such advertising
concerning the retail taxes on
sales of jewelry, furs, and toilet
preparations.

To create a demand for theirproducts, some merchants arepublishing advertisements con-taining statements to the effect
that the retail taxes are not in-cluded in the sales price of thearticles because the taxes will bepaid by them and not passed on
to the customer, the officials said.To prevent the new retail sales
taxes from being used as a means
of deriving unfair competitive ad-
vantage, the law provides for the
fine in connection with the saleof a taxable article and makesillegal any statement, whetheroral or written, whether in adver-tisement or otherwise, intended
or calculated to lead prospective
purchasers to believe that the sale
price of the article does not in-
clude the retail sales tax.

Accordingly, although a mer-chant may absorb the tax and notpass it on to the customer, be may
not make use of that fact in any
manner to induce the sale of hismerchandise without subjecting
himself to possible liability forthe penalty specified in tbe law.

PRICES
The cost of living is now 9.6%higher than in August, 1989.There was an advance of 3.8%between mid-June and mid-Sep-

tember of this year. During that3-month period, clothing costsrose more than 7%, house fur-nishings more than 6%, and foodnearly 5%. Food is now 12.6%higher than it was last March.
Use baking powder with sweet

milk and baking soda with sour
milk. When substituting sweet
milk use four times as much bak-
ing powder as soda called for in
sour milk recipe. A little lemon
juice, or vinegar, added to sweet
milk will sour it enough for cook-
ing.

The largest yellow fever inocu-
lation of troops ever attempted by
the army was completed recently
when the entire command at
Puerto Rico received immuniza-
tion.

Chicken pot pie is as tradition-
ally a “Thursday” dish as fish is
our “Friday” dish throughout the
hotel department of the Canadian
National Railway System.

Root Used By Indians
The root of the yucca plant ia

used by Navajo Indiana of New
Mexico for washing wool and
shampooing their hair.

Automobile and truck uam
paid out $1,722,000,000 in local,
state and federal taxes during
the last 12 months, or one out of
every nine dollars collected for
taxes in the country.

Here’s Something
FOR YOU

To Know About
BEER

Brewing beer is pretty much like the hotel or restaurant business. You can put out a
lunch for forty or fifty or seventy-five cents—or you can put out one for a lot more.
It all depends upon what you want to turn out.
In that way, it’s pretty much like the tailoring business too. Any tailor will tell you he
can put out a suit of clothes for thirty dollars—or he can put one out for seventy-five
dollars. And each is worth what you pay for it.
With beer now back in this country for several years, more and more people are com-
ing to know fine beer. They are becoming judges of quality. And putting quality
into beer costs money, just like putting quality into shoes or automobiles costs money.

For the man who wants to pay the Popular Price for a bottle of beer and get the
utmost in quality and goodness we have brewed a most interesting pale, dry beer . ..

NATIONAL
BOHEMIAN BEER

This is an old time beer, first brewed in this brewery back in 1885. Even then u V ?

old time brew which was popular in Bohemia during the middle of the last century,
and still is, for that matter.
This is by no means a low priced beer. In fact, it cost your dealer plenty. There are
many beers he can buy for a lot less. In fact, right here we want to compliment the
dealer who buys this beer and sells it to you for The Popular Price. He is thinking,
first of all, of your satisfaction.
We’re anxious to have you try this fine beer—NATIONAL BOHEMIAN.

* You can now get it all over Maryland. To try to get you to try it we are making this
special offer. We are anxious to have you note its clear pale brilliance— to note its
wholesome, agreeable flavor—and to have you realize how fine this beer really is. We
don’t think there is another beer like it in America today—
If you are particularly fond of “ale”—be sure to ask for NATIONAL Genuine ALE.
In tune with the times—Smoother—Richer—Sturdier. It TASTES good because it IS
good. A good ALE that makes good food better. Don’t say “ale”, say NATIONAL
ALE. * ,

So just tear out the coupon in the corner, put your name and address on it. Hand it
to your dealer. Then you buy one bottle of NATIONAL BOHEMIAN Beer or genuine
NATIONAL Ale and he will give you a second bottle FREE with our compliments.

BREWED BY

National Brewing Company
BALTIMORE, MARYLAND

COUPON For Adults Only Note To Dealer i

NATIONAL BREWING COMPANY The accompanying coupon, when properly
Baltimore, Maryland signed by both purchaser and dealer, will

This acknowledges the receipt of one bottle of your be redeemed bv us UDon presentation to our
NATIONAL BOHEMIAN BEER, or genuine NATIONAL ~ .., .

* K

ALE, which I am enjoying "on the Brewery.” I have distributor.
also bought one bottle of same at the same time' for The
Popular Price.
Dealer*. Nmm Here Distributor

I :::zz: I WILLIAM FURLONG
Not good for redemption unless countersigned by dealer. ELKRIDGE MARYLAND

This Offer Good in the State of Maryland Only . T- nf ...

Not Good After December 30, 1941. WATERLOO 464-W.

BREWERS OF FAMOUS NATIONAL PREMIUM BEER
BE SURE AND ASK FOR GENUINE NATIONAL BOHEMIAN BEER. ACCEPT NO SUBSTITUTE.

LISTEN IN— LISTEN IN— LISTEN IN—
National Sports Parade— National Sports Parade— National Big Money Bee—

WINX, Monday through Saturday WBAL, 6:05 to 6:15 and WPBR, 8:30 to 9 p. m.
6:16 to 6:30 p. m. 11:05 to 11:15 p. m. every Monday

Sunday—6:3s to 6:46 p. m.

GREENBELT COOPERATOR Friday, November 7, 1941PAGE FOUR


