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-.,rblmrherﬂ. $3.000; 80 acres of lamd,

';'wl" endowmsent increased from

T e to $73.000; a total of $208.000.

“;1 oy unount, Mr. M. C. Treat paid

., we Luptist State Convention, $77,-

Ca Mio Ureat, 3$23000; other gifts
: prieond 57,000,

ronnt given by friends is very

. view of the fact that no

for the College has been put

Pl management is respom-
¢ any improvements not
i et o] above roads, tennis courts
',” poo vfiices, equipment, etc.
HT"-' paptiat State Convention has
o fii-hed paying the last dolar
J the amount tuken over soie years
o for Brown dormitory
'2,.: <ome time ago); 27,000 borrowed
i the Jeffersen Standard Life In-
qranee Company. and secured by
o rtrage on the Sams place and the
per- ot} endorsement of a number of
cor- W. UO. Riddick, W. C. Mec-
r: wil i D Carter of Asheville, and
g = wib=, W. F. Robinson, and N.
« Whitiaer of Mars HiN,

Reynolds Company Keeps
Up Old Wage Standard

(Continued from Page One)

pured by the industry to the fact that
s.te =ales taxes on cigarettes went
oy offect in September in Texas and
Z The sales resistence caused by

oho

oo new siles tax laws In these ¢wo
e, 0 September caused this slump
f newls wo billlon cigarettes in
xbet. *he  industry is convinced.
M Wilams siid. Fer the year iss1
i« 1 whoie huwever, there was only

. vey :light decrease in the produc-
+un and consumption of cigareftes,
if anv. Mr Williams believes, although
ne completr figures for the year are
nut yver avadable,

M: Williams also points to the fact
vc the records of the R. J. Reynolds
Tob.cco Company show that it paid
much more for 'ts tobaceo in the east-
en Carolina markets this year than

da lust year and that in so doing

- cwuiributed materially to the bet-
~wen’ of the tobacco farmers.

us: to the fact that the do-

«¢ manufacturers buy only about
3 v c.nt of the tobacco offered for
.+ in the eastern Carolina markets,
ad that a great deal of low grade
tbacco was offered. the higher prices
wd by the R. J. Reynolds company
dees not show up in the average

o5 pald” said Mr. Williams. “So
<me of our critics doubt this state-
ment. It is true. nevertheless, amd
.r figures show it to be fact.*

Hits Heiress’ Defense

“+lon Roome, a witness fm the
i.aunl.-r trial of Miss Helen Joy
Morgan, 27-year-old heiress, at
Hint, Mich,, is shown on the
“and as he testified that he saw
‘e de-fendant drag the body of
;»r sweetheart, Leslie Casteel,
‘“m an auto, leave it in the mid-
}lr of a country road and then
Irive off. The defense claims Miss
Morgan shot Casteel after =
struggle.

| ...v i ,

L

Mary, a “tenderfool” Girl Scont, had not  Sh ;
g - o e e A e e showed the rard givem her for the appruval of her

parcats te Betty and the other girls tn her troup. Mary
tant at her age than wage-earning, and -
vhe sought a b addrvesing esielopes as highly pleased at the prospect of a jab

GIRL SCOUT BETTY—Stay in School——8y Montfort Amory

Then she took it to her troop captain, who S0 Mary went back to school next morning, accompanied
gently explatned that Girl Scouts were by Retty, who told her more about the Girl Scout effort 1o
finishing (heir educations and leaving the keep girls o echool.

jubs fur others,

BIG SISTER—

AFTER etl] 1'VE WADME EVYE ON DIS EMPTY
masevoono | R e ; o GARAGE FOR SOME TIME. TLL
HOURS OF TURMED LU p JES'GIVEAT A LOOKOVER . \T
SEARCHING fl THAT ALLEY' OUGHT TO MAKE A GOOD PLACE
BETH AND DON'YT LET Wi : uee=cs ¥
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Into Thin Air

]
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DOESN'T THAT VES BEAT ALL! we ©

ALMOST HAD HIM, THEN HE UPS AN’ |
DISAPPEARS: WELL, THERES A LOT
OF SATISFACTION 1IN KNOWING HE'S
AROUND <STILL.
OUR CHANCES

OF FINDING
HIM ARENT GONE

y \
I/ crataingy !
| 1 vore
I} POSE wiDS

i
R

ANY WAY THAT
RUN WARMED
OUsS UP AGAIN'
1 wAsS awruL

JES'AS (F
HE'D BEEN
SWALLOWED
vl By |
' soMETHIN'Y!
CAN YOU |
BEAT THAT

HELPED MAINTAIN TRADE

By LES FORGRAVE

.++.... NEWSPAPER ADS

Advertising | Managers Of Many Stores Say Increased
Promotions Pulled Them Through 1931—
Plan Same Procedure for 1932

haps to an even greater degree, is the consensus of department store advertising managers, in a statement by

r I \ HAT newspaper advertising pulled department stores through the past y ear and will do the same in 1932, per-

John W. Perry, in the current issue of Editor & Publisher. Mr. Perry is f eature editor of that publication. Mr.
Perry quoted H. W. Barry, advertising manager of Lansburgh & Bros., Washington, D. C., as stating that an equal
amount of advertising in 1931 compare d with other years produced a tremend ous increase in transactions at that storc

A representative of O’Connor, Mof-
fat & Co., San Francisco, said the
firm had diverted other advertising
funds to newspaper space buying

and that ‘“keener competition in ad-
vertising makes it advisable to con-

“Only through the newspaper,” said
J. R. Jones, vice president of Crow-
ley Milner Co., Detrpit, “can we be
certain that our message will get in-
side the door and be read by the pro-
spective buyer. A brief experience

Robert C. Lusk, advertising manager
. of L. Bamberger & Co., Newark, is
quoted as statirfg that newspapers
have preeminently demonstrated
during the depression that they are
centrate in newspapers.” fundamental movers of merchandise

+ James Rotto, sales dirg¢tor ofHecht

 Gp:, Washington, D. C., said:""Wg" .. -
_inlcreased our newspaper appropria-
tion for 1981 materially and we
credit our increased volume of bus-
iness largely to the Tacét that we had
the courage to expand our appro-
priation.”

with other media taught us this
lesson.” .
Maurice L. Rothsechild, Chicago, sgud
his store had succeeded in keeping
up its business by increased advertis-
ing.

| ACH week thousands of people of this section read and turn pages of the Daily Dispatch.
This multitude of readers are still buying and wearing new clothes much as they always

have _ .

foods and preparing meals, as they have since time immemorial - _ _

- furnishing new homes and refurnishing old ones = _ _ housewives are still selecting

automobiles, amusements,

radios, are now more firmly entrenched than ever in the family budget.”

Highly significant to the advertiser is the fact that there are thousands of buyers . - _ Henderson
is geir logical trade center _ _ _ potential customers _ _ _ ready and willing to be cwvertqd into
active buyers at the ingistence of your advertising message. :

Reach them with this message _ _ _ put it before them daily. Your advertising message in the Dis-
patch reaches thousands of homes daily - _ and more economically than any other possible way.



